American Perfumer 


and Essential Oil Review 


Registered in U. S. Patent Office 


The Independent International Journal devoted to Perfumery, Toilet Preparations, Soaps, Flavoring Extracts, etc. 


No producer, dealer or manufacturer has any financial interest in it, nor any voice in its control or policies. 


Elsewhere in this issue we print the result of a nation- 
wide survey of business conditions in the trade, and fore- 
casts of prospects for the year 1926, 
by the opinions of leading financial and industrial author- 


Fortified, as they are, 


ities throughout the business world, these expressions may be 
regarded as accurately foreshadowing a year of abundant 
prosperity and substantial progress. 

Encouraged both by a past year of prosperity and the 
promise of a still better year to come, the trade may well 
feel that it is off to a flying start, and that the rewards of 
energy and enterprise will not be lacking. 

It is true, as our symposium shows, that the problem of 
competing with French goods still persists, and that the un- 
fair competition of American goods masquerading as French 
has to be reckoned with. As to the latter, it is sufficient to 
say that it is an evil which must be eradicated, and those who 
practise it will find it wiser to discontinue it voluntarily 
than to persist in it and eventually incur the scandal in- 
cident to legal compulsion. 

Legitimate French competition must be met, as pointed 
out by so many of our contributors, by superior quality and 
equally attractive packing. And it should be remembered 
that when two unknown packages stand side by side on the 
dealer’s shelf, one bearing a Paris label and one an Amer- 
ican label, the foreign article is all too likely to be chosen 
by the consumer. 

Mark that word “unknown.” 
turer does not advertise his goods, does not tell the people 
why they are meritorious, does not explain the reasons why 


If the American manufac- 


they should be chosen in preference to others, how can he 
expect to overcome the still potent magic of “Made in 
France”? Quality is essential, of course—but how is the 
public to know about it unless it is advertised ? 

It seems so clear as to be beyond argument that only 
extensive, persistent, carefully planned advertising can con- 
vince the women of America that French goods are not 
necessarily “better” than American. They have that reputa- 
tion, and reputations are not wiped out by wishing. 

It is amusing to note, by the way, that the French have 
recently had a similar cause for complaint. During the re- 
cent holiday season a great hue and cry was made because 
“real American which had been selling at high 
prices, were found to have been made in France, shipped to 
America and sent back again as American-made. 


velvets,” 


“We wonder who is more to blame,” wrote one indignant 
critic, “the house which concluded this peculiar bargain, or 
the snobbish Parisienne who rushed to buy this velvet be- 
cause it bore the ‘Made in America’ tag.” 


“Snobbish” is a harsh word—but it seems to fit! 
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XMAS CARDS AND NEW YEAR 


The world so far as population and our friends are con- 
cerned keeps growing all of the time. The perfumery, 
toilet preparations and cosmetics industries in the last year, 
according to reliable information have gone ahead more 
than 25 per cent over 1924. Naturally with this growth in 
trade new conditions have arisen. It was only a few years 
ago that the people within our clientele could exchange 
Christmas and New Year expressions of friendship without 
more than an hour or so of effort. Now it has become 
so much more of a matter of real hard work that some folk 
seem inclined to abandon the practice, or at least cut it down 
to really intimate friends among their personal and business 
associates. It is a shame to see the old custom take on these 
phases of decay, particularly in dealing with firms outside 
of the United States, especially in countries where courtesy 
is almost paramount to business. 

We have sent out our greetings as has long been our 
custom. We have been the recipient of more cordial re- 
membrances than ever before, despite the trend the other 
way. To print acknowledgments of all of them would fill 
two or three pages, which is not quite practicable. So to 
all of our friends who have favored us with their good 
wishes we extend our hearty thanks and add the hope that 
their good will toward us may be bountifully rewarded. 


WORLD BUSINESS IMPROVES 


World business enters the new year with the roughest 
part of its road to recovery behind it, according to Basil 
Miles, American Commissioner to the International Cham- 
ber of Commerce. 

“The end of 1925,” he says in a report to the American 
Section, “sees the plan for Reparation Payments operating 
reasonably; most of the principal inter-ally debts already 
funded or in process of settlement, and the prospect for peace 
and security for the future sustained by the acceptance 
of the Locarno Treaties. However high particular 
obstacles may raise their heads, the general outlook for 
business is very much more enticing than a contemplation 
of the thorny and difficult path which has been climbed 
and left behind since the armistice.” 

3ut the way is not entirely clear. Germany, said Mr. 
Miles, after an “amazing comeback,” is confronted with 
a lack of private capital and failure to develop an adequate 
export trade. France is struggling with the serious problem 
of government credit. In Great Britain the increased cost 
and lesser demand for coal has added a fundamental dif- 
ficulty to the numerous problems with which British busi- 
ness has been successfully contending. 








































































BROADENING BUSINESS HORIZON 


American manufacturers and producers are not only look- 
ing to broader horizons for their markets but are discover- 
ing that their foreign competitors are doing the same thing. 
Attention is called to this rapidly growing interest in foreign 
trade by the Foreign Commerce Department Advisory Com- 
mittee of the Chamber of Commerce of the United States. 

“The increasing demands of business concerns for trade 
information, particularly information relating to the export 
trade,” it says, “are marked. Taking numerical requests as 
one index of the business use of the government Bureau of 
Foreign and Domestic Commerce of the Department of 
Commerce, such requests increased last year by 75 per cent 
over the year before, and the increase this year over last is 
proceeding at somewhat the same rate. Every week close 
to 40,000 requests for service are being taken care of by the 
Bureau. Of 9,000 lists of 
foreign merchants and about another 9,000 requests for ad 
dresses of foreign houses seeking connection with American 


these some are requests for 


exporters.” 

The desirability for larger appropriations for the Bureau 
to meet the increasing demands upon it has been brought to 
the attention of the Director of the Budget by the National 
Chamber. It has also been urged that appropriations be 
increased for the promotion of American commerce in 
Europe, in Latin-America and in the Far East, and that 
the force of Commercial Attaches and Trade Commissioners, 
especially in the more important offices, should be materially 
strengthened. 


SAFETY FIRST PUTS JOY INTO LIFE 
There are people who think that the safety movement is 
are trying to take the 
joy out of life by impressing everybody with the perils that 
constantly confront us. This is a wrong conception. The 
idea that inspires the safety leaders of the nation, is to edu- 
cate our people to meet dangers consciously and intelligently. 
The mechanical age has only accentuated the innumerable 
possibilities of accidents. In spite of these common dangers 
and the growth of them, only suicides willingly give up life. 
There is no inconsistency with living a joyous adventurous 
life and at the same time respecting these dangers. 

In a statement W. H. Cameron, managing director of the 
National Safety Council, which is conducting a perpetual 
accident prevention campaign, points out that no sane per- 
son would cut a hole in the floor, or leave such an opening 
unguarded, just for the fun of falling into it and breaking 
a limb. It is the holes in factories, in the streets, in pave- 
ments and in our homes that the safety man wants covered 
up. Thousands of factories have accidents that can be pre- 


being conducted by fanatics who 


vented through the elimination of the causes which are 
common in every industry. 
There will always be accidents, admits Mr. Cameron, 


but a great many tragic deaths and long lingering sufferings 
can be avoided through the exercise of due care which will 
follow the work this line. 
Safety does not mean cowardice. Precautionary teaching 
does not necessarily result in the development of a “fear 
complex.” The kind of constructive 
conquest, not timid: submission. 


necessary educational along 


right safety means 


Bad for the Art Auctioneers 


Somehow European cabinets nowadays never become an- 
tique.—Houghton Line. 
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THE WORLD LOVES A WINNER 


By JAmMes Epwarp HUNGERFoRD 


(Written for This Journal) 
No matter the task that is set you; 
No matter how hard it may seem, 
If you will just start it, I’ll bet you 
Will finish it up, eyes agleam! 
“Old Trouble” 
Just tackle the job, with a grin, 
And all of the hardships will vanish, 
And nothing can stop you—you'll win! 


was made but to banish; 


Don’t mind what the doubters may tell you, 
Who say that you'll fail in the end; 

Don’t let the old quell you, 
For you're a “go-getter,” my friend! 

with a chuckle, 


“quick quitters” 


Just stick out your chin, 
\nd throw out your chest, with a verve, 
And to that 
And prove you're a fellow with nerve! 


down fearsome task buckle— 


The task seem hard, ere 


\nd look like a heart-breaking thing, 


may you try it, 
But if you will laugh, and defy it, 

The “hard” 
No matter how others may view it, 

Who tell you you “can’t”—when you can, 
Just tackle the thing, and you'll do it, 

And prove you’re a winner—a man! 





bugaboo will take wing! 





(All Rights Reserved) 








CHANGES IN TEXT OF NEW U.S.P. X 

E. Fullerton Cook, Ph.M., chairman of the Committee of 
Revision of the United States Pharmacopceia, announces 
that in the practical application of Revision X a few tests 
or statements have been found in need of changing and some 
additions became necessary to various items. 

Most of these alterations have been made in the plates, 
so that recent printings need not be corrected. 

The item of principal our readers is the 
following : 

Talcum Purificatum, page 379: The Note should read: 


“Purified Talc is intended only as a filtering medium and 
for this purpose should not be finer than the powder which 
passes through a No. 80 sieve but is retained by a No. 100 
sieve.” 


interest to 


Other items affected are as follows: 

Acidum Sulphuricum Aromaticum, Aethylmorphinae 
Hydrochloridum, Benzoinum, Bismuthi Subnitras, Codeinae 
Sulphas, Collodium, Collodium Flexile, Fluidextractum 
Cinchonae, Glycerinum, Infusum Digitalis, Linimentum 
Chloroformi, Linimentum Saponis, Linimentum Saponis 
Mollis, Liquor Ferri et Ammonii Acetatis, Liquor Potassit 
Arsenitis, Mistura Glycyrrhiza Composita, Oleum Cari. 


A reprint has been made of the reports submitted by Chair- 
men of the U.S.P. Sub-committees who had worked on the 
U.S.P. X revision, and which explains the policies adopted 
and reasons for changes in the new Pharmacopoeia. Copies 
of the reprint are available upon application to the Chairman 
of the Committee of Revision, E. Fullerton Cook, 636 South 
Franklin Square, Philadelphia, Pa. 
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CANADA’S CENSUS REVEALS DEVELOPMENT 
IN PERFUMERY AND SOAPS 


Details of the figures compiled in our industries by the 
Dominion Bureau of Statistics for 1923, recently made 
public, show a gratifying and commendable increase in all 
of the important items that go to make for progress in 
Canada, so far as our readers are interested. It must 
be observed that this survey does not include the tre- 
mendous consumption of toiletries and soaps imported from 
the United States and Great Britain during the years 
which are compared, nor does it take into account other 
factors relating to the industries as they existed in the year 
1925 and at the beginning of 1926. 

Since the 1923 statistics were gathered many American 
firms have either established or enlarged their Canadian 
branches for the manufacture of perfumery, toilet prepara- 
tions and soaps. Incorporations in this direction by im- 
portant firms are being reported very often. Moreover 
the establishment of branches in Canada by some of our 
leading essential oils and raw materials houses, entirely 
aside from the aspect of the differences in tariff, has had 
a substantial effect in promoting the manufacture of 
toilet preparations in the various provinces of the Dominion. 
In fact the developments of the last three or four years 
have had an interesting bearing on the relations in our 
trades between the United States and the Dominion of 
Canada, as well as in the general and growing comity 
between the two great territorial occupants of the bulk 
of the North American Continent. 

In the light of all that has gone forward since 1923 
it is not necessary to devote much space to the statistics, 
but the following table will be handy for reference in the 
future as showing the results of the operation of the 
industries in the years 1922 and 1923, special attention 
being directed to the healthy growth in essential items in 
the brief time of comparison: 


SELLING VALUES OF PRODUCTS 
1922 1923 
Soap Industry: 
Household soaps. . 


Laundry soaps and soap chips.. 


ee $2,901,515 $3,513,458 
3,925,410 4,144,913 
3, 


Toilet soaps......- ; vaneeapenes 2,934,794 745,022 
Polishing or scouring powder or soaps.... 753,290 342,148 
BOAO BOWE cocveccececeveces - 477,125 1,125,283 
All other hard soap.... eran 2 273,714 293,664 
Soft soaps.......... See ae 68,541 71,981 
Washing compounds ata dh hala ates ; 132,333 118,154 
eas epgnen ; ; i 97,829 89,107 
Glycerine, crude, sold as such 271,002 333,428 
Glycerine, refined . -567,606 715,766 
Toilet preparations 270,059 332,236 
All other products 459,072 114,626 


Total for Soap Industry . $13,132,290 $14,939,786 


Washing Compounds Industry 


Washing compounds . . Ae $130,483 $126,736 

Javelle water .... ae anew 171,802 183,058 
All other products. 52,043 39,007 

Total Washing Compounds Industry..... $354,328 $348,801 
Toilet Preparations Industry 

Including perfumes, hair tonics, etc...... $2,150,621 $2,390,460 


Pharmaceutical preparations ........ see 2,075 2,150 


PAUGRE MOGIGINED 6.60 ccccvccvecenre ie 80s & keene 
Disinfectants ....... os ena ele a eee 3,076 2,565 
RE CONE, caeesenetvadysaseneeusenae 179,245 133,823 
Pe GENE GORE ooo 5 cece ra sc csccccvtene 20,080 91,426 
Total Toilet Preparations Industry....... $2,355,287 2,620,424 
Grand total for the three industries...... $15,841,905 $17,909,011 


“The Perfumer” Used as a Guide 


(From the Standley Extract & Remedy Co., 425 West Liberty Street, 
Springfield, Ohio.) 


We could not get along without THe AMERICAN 
PERFUMER; we use it as a guide. 
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OUR ADVERTISERS 


FRITZSCHE BROTHERS, INC. 
Essential Oils & Chemical Preparations 
82-84 Beekman Street, New York 


AMERICAN PEeRFUMER & EssenTIAL Or REVIEW, 
14 Cliff street, New York. 

Dear Sirs: We believe you will be interested to 
know that the results from our advertising insert 
in THE AMERICAN PERFUMER over 1925 far exceeded 
our expectations. These good results were especially 
marked in Canada, but possibly because we had not 
hitherto advertised there and responses from there 
were therefore the more easily checked. 

Respectfully yours, 
FritzscHe Broruers, INc. 
A. D. Armstrone, Asst. Secy. 








TRADE IN OILS, PERFUMES AND SYNTHETICS 


Imports of synthetic aromatic chemicals in the year 1925 
totaled 127,774 pounds valued at $253,624 as compared with 
73,063 pounds valued at $199,658 in the year 1924. In Decem- 
ber imports amounted to 11,311 pounds, valued at $14,855. 

Increased activity in the textile and other dye-consuming 
industries, coupled with the statutory reduction of 15 per 
cent in the tariff, had the effect of increasing imports of 
coal tar dyes last year by 69 per cent over 1924. Imports for 
the year amounted to 5,112,636 pounds as compared to 
3,022,539 pounds in the preceding year. Last year’s imports 
also represented an increase of 60 per cent in value over 
1924, imports in 1925 being valued at $4,644,822 as com- 
pared to $2,908,778. 

Exports of chemicals and allied products from the United 
States during November, 1925, were valued at $11,786,000 
compared with $11,058,000 during the corresponding month 
of 1924, an increase of 7 per cent. The value of imports 
during November is given as $14,150,000 compared with im- 
ports valued at $16,222,000 during the corresponding month 
of 1924, a decrease of 13 per cent. 

A reduction was made in both exports and imports of 
essential oils, the former having equalled 64,000 pounds, 
valued at $153,000 and the latter, $326,000. The imports of 
some of the leading oils in November were: Geranium 3,940 
pounds, $13,400; bergamot, 4,300 pounds, $21,200; citronella 
and lemongrass, 118,800 pounds, $76,300; lavender oil, 14,000 
pounds, $64,000; lemon, 20,000 pounds, $28,000; and orange, 
9,900 pounds, $17,500. 

Exports of perfumery and toilet preparations increased 
12 per cent to $618,000 but imports declined 37 per cent to 
$503,000. The exports of perfumery and toilet waters 
amounted to 33,000 pounds, valued at $36,000; of talcum and 
other toilet powders to 297,000 pounds, $157,000; of creams, 
rouges and other cosmetics to 202,000 pounds, $108,000; and 
of dentifrices to 248,000 pounds, $222,000. 

Perfumery, bay rum and toilet waters accounted for over 
one-half of the imports of goods of this type or $299,000 
(180,500 pounds) for the month of November. Imports of 
perfume materials amounted to $124,000, a decline of 76 
per cent from the November 1924 figure. 


It Hurts 


What you say counts a lot, but what you do, counts more. 
We all know this. And furthermore, a wagging tongue 
may start with an innocent wind, but terminate in a very 
disastrous cyclone. Unkind words are just like hard- 
rubber balls; they bound back quickly, and with such 
force that they often hit you, yourself, and how they hurt! 
—Silent Partner. 
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JANUARY REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CorrESPONDENT) 


GrassE, January 3.—Following is the monthly report for 
January on essential oils and floral products: 


Orange 

We do not possess a great deal of information to be 
furnished concerning the products derived from orange trees. 
This tree is “sleeping” at present, the same as every winter, 
only to wake up when the first fine days arrive. We are 
passing through a very cold period which certainly does 
not favor this tree which thrives best in a mild temperature. 
It will only be possible, however, when vegetation starts 
again to judge as to what injury, if any, has been done to 
the trees by the cold. At that time frosts will need to be 
feared more than at present, for the young branches of the 
trees will be very tender and it will be possible for them 
few hours. 


to be frozen within a From everywhere very 


cold weather is being reported; slow frosts are to be feared. 

It must be hoped that we will not have to deplore atmos- 
pheric damage so that the prices may be stabilized at the 
present figures. The stocks of orange tree products are not 
By the time of the next crop in May, the 
stock in Grasse will be insignificant; at that time therefore 


very substantial. 


a compromise crop is not desirable, since an exorbitant rise 
in the rates would be the immediate result thereof. 

The distillation of petitgrain continues, but the distilleries 
do not succeed in satisfying the demand which is compelled 
to complete its requirements by means of exotic gils, even 
though the latter are quite inferior to those of the Alpes 
Maritimes. 

Rose 

So long as the new buds have not shown themselves, the 
cold without the 
However, just as in the case 


rose bushes can resist the present next 


flowering being compromised. 
of the for the tem- 
perature as at present would not be good towards the end 


orange trees, rose bushes as low a 
of March, since then the young and very fragile sprouts 
would be irretrievably frozen and the crop might be ab- 
The 


The countries of the 


solutely nil. present demand for rose products is 
East well 


provided than the others for which reason the demand is a 


normal. seem to be less 


little more active from that quarter. 


Jasmin 
For the present, nothing is to be feared from the atmos- 
pheric rigor, On the contrary, the cold weather will destroy 
the chrysalises of the butterflies which attack the blossoms 
towards the end of the summer and devour them before they 
It must be remarked that as a matter of fact 
result of a Winter the and fruit 


are more abundant on account of the greater part of the 


have opened. 


as the severe blossoms 
vermin having been exterminated by the cold. 


It is 
difficult to replace jasmin for perfumery purposes and no 


The demand for jasmin products is still very active. 


composition can be really pleasing unless it contains a little 
jasmin. 


Jasmin is a major note in the scale of perfumes of prime 
necessity; the proper harmony of the mixtures would not 
exist without 
cord. 


jasmin, which guarantees their perfect ac- 


The present plantings involve a rather high cost and these 


plantings must be made because every year quantities of 
old cultures disappear. 


Lavender 
The market has been a little less active in the last month 


than the preceding month. Business, moreover, is rather 


difficult in this way that the distiller, made restless by the 
temporary slump of his money, seems to give more value 
to goods or merchandise than to their equivalent in bank- 
As the majority of the distillers have other resources, 
they have sufficient capital to wait for a while, and they 


notes. 


are asking prices which the dealer hesitates to pay in view 
of the somewhat feeble demand on the part of consumers. 
The prices will become stabilized according to the opinion 
of several specialists and remain at the present levels. Not 
more than two-fifths of the last distillation is left over, and 
that quantity will be necessary for the needs of the world. 


Geranium 
The market has remained weak. It is surprising to note a 
business somnolence in connection with geranium oils which 
are nearly all at remarkably low prices. The geranium 
from Algeria in particular has reached a limit which should 
tempt the consumers, as its normal price would have to be 
one-fourth higher than today’s rate, especially when com- 
pared to other oils of a noticeably inferior olfactory yield. 
If it is considered that the pre-war price of the Algerian 
geranium oil was hardly three and a half times less than 
today, the question suggests itself whether the distillers will 
care to continue this industry. 


Mint 


The exotic mint market is lively. Upward and 
downward price fluctuations have sent the speculators to sea 
so that they do not know what to do. 

The continues uniform. The 
fluctuations of foreign mints do not affect the prices, which 


are always the same. 


very 


market in Grasse mint 


BAD WEATHER GRIPS FRANCE AND ITALY 
Cable 14 from that a 
cold damage in Europe. Paris 
to the sunny Riviera, through the central part of France, 
the rivers were frozen; the Marseilles-Pertignon air postal 


advices January Paris indicate 


wave has caused From 


service was interrupted, storms forcing down the planes; 
in the Jura valleys the mercury fell as low as 22 below 
zero Fahrenheit, and a tempest raged in the Mediterranean 

The 
period of unusual weather, with reports of a train wreck 


despatch says: “France is undergoing another 
and five deaths directly due to the cold at various points. 
The Mediterranean storm forced the hospital ship Circassie, 
to seek shelter in a port on the Spanish coast. 

“Winds Alpes and from the sun- 
baked battle Italy. Rome 


sweltered under a hot wind blown across the Mediterranean, 


from the ice-capped 


Sahara fought a drawn over 


while Venice was swept by such frigid blasts that many 


of its lagoons and canals were frozen solid. 

covered with 
and held in the grip of a cold wind from the northern 
mountains. All of North Italy has been hard-hit by snow 
freezing weather, which continues at Milan, Genoa, 


Trieste and Turin.” 


“Tuscany, including Florence, was snow 


and 
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NATIONAL SURVEY SHOWS 1926 WILL BE BANNER YEAR 
OF PROSPERITY IN PERFUME AND TOILET TRADE 


Predictions Based in Part on Great Gains Made in Last 12 Months; 
Prominent Persons in Our Industries Voice Various Suggestions; 


Nearly All Deprecate Using Paris Labels on American Made Goods 


In response to a letter of inquiry sent out by THE AMER- 
ICAN PERFUMER & ESSENTIAL O1L Review, a large number 
of manufacturers and wholesalers of soaps, perfumery and 
toilet articles have given information as to their business in 
1925, together with their forecast for the coming year and 
comment and suggestion relating to matters of current in- 
terest to the trade. 

The industry is certainly to be congratulated upon the 
fact that almost without exception the many manufacturers 
and wholesalers who have contributed to this symposium 
report in effect that 1925 was a year of increased business 
and prosperity, and that every indication points to a still 
better year to come. It is seldom indeed that a business 
year begins under such universally satisfactory conditions. 

Satisfaction, however, is always a relative term, and 
there are always a few scattered clouds in the bluest skies 
of optimism. 

In answer to questions relating to the competition of 
foreign products; and more particularly that class of com- 
petition arising from the use of French names and the word 
“Paris” on products made in America by non-French con 
cerns, numerous highly interesting opinions and comments 
have been elicited. 

Foreign competition is variously viewed. Some manu 
facturers are obviously disturbed by it; not only do they 
feel that it is at present capturing a great deal of business 
which should go to American-made products, but that it 1s 
strongly intrenched here and will continue to be a trouble 
some factor. Some of them say there is magic in French 
names and the exotic aroma of French origin, and that the 
public just naturally “falls for” that sort of thing, notwith- 
standing the fact that American goods are in no manner 
inferior to the French. 

Other manufacturers, although in some cases coming most 
strongly in competition with imported goods, are not seriously 
concerned; they are making satisfactory progress in spite of 
French competition, and are quite confident of their ability 
to more than hold their own against it. They assert that 
the superiority of their goods will win out; that women are 
finding out that much very inferior stuff is being marketed 
under French names, and are gravitating naturally toward 
better merchandise. 

It is worthy of note that most of the manufacturers who 
hold to the latter view and who refuse to be frightened 
by the foreign bugaboo almost without exception express 
themselves strongly upon the question of quality. The 
American manufacturer, they say, has little to fear if he 
strives mightily to excel in the quality of his goods, and 
puts them up in a manner which will not suffer by com 
parison with the inviting packages which often make so 
strong an appeal for the articles of French origin. 

An occasional voice speaks up for advertising as a means 
of counteracting the French influence, and convincing Amer- 
ican women that American-made products should be pre- 
ferred to foreign goods. One progressive manufacturer 


suggests an institutional co-operative advertising campaign, 
like those that have produced such remarkable results in 
the fruit, coffee, lumber and other industries. But these 
voices are few; references to consumer advertising are to 
be found in hardly any of the letters printed subsequently. 
Either their writers took it for granted that advertising 
was essential, and did not think it necessary to mention it; 
or the time has not arrived when the trade as a whole looks 
upon advertising as a necessary means for acquainting the 
public with the reasons why American toiletries possess 
qualities and characteristics of superior merit. 

Many manufacturers have solved their individual problem 
by extensively advertising their wares to the consumer; 
these, it will be noted, are as a rule quite undisturbed by 
foreign and other competition, and are serenely disposed to 
place entire confidence in the good judgment of American 
women. 

\s to the iniquity of the practice of so Jabeling American- 
made goods as to create the belief that they are made in 
Paris, there is practically no dissent. Not only is this 
practice so reprehensible that it would in due time doubtless 
defeat its own purpose, but it is also of so deceptive a na- 
ture as to make it unquestionably illegal. As related in the 
November, 1925, issue of THe AMERICAN PERFUMER, Judge 
Lowell, of the U. S. District Court, Boston, Mass., in a 
decree handed down in the case of Caron Corporation vs. 
A. Joincare, Inc., enjoined the defendant concern from 
“using containers, boxes, cartons, or bottles bearing the 
words ‘France’ or ‘Paris’ or other words suggesting that the 
liquid contents originated in France unless said containers, 
boxes, cartons or bottles are so marked and labeled as to 
clearly make it known that the said containers, boxes, car- 
tons or bottles, not the perfume contents, are made in 
Irance.” 

Notwithstanding such clouds in the sky as are oc- 
casioned by foreign competition, actual and spurious, it is a 
matter of sincere congratulation to the trade that the letters 
which follow reflect such excellent conditions and flattering 
prospects throughout the country 


Reassuring Outlook for 1926 

G. A. Pfeiffer, president, Richard Hudnut, New Yorer 
City—We are pleased to be able to state that sales during 
1925 were larger than those of 1924. Any other resul 
would have been disappointing, considering business con- 
ditions in general. We consider the outlook for 1926 
reassuring, and are confident to do as well during the new 
year as we did during the old; we are hopeful to do 
better. 

We consider the competition of foreign-made perfumes 
and toilet articles is increasing, but this should be an in- 
centive rather than occasion for alarm to American man- 
ufacturers. 

Regarding your specific question as to whether “the 
interests of real American manufacturers are much affected 
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by the use of French names and the word ‘Paris’ on 
products made here by non-French concerns,” we would 
not consider such practices good business, nor likely to 
be permanently successful. 

As to what will most help American manufacturers to 
increase the sale and use of their products, we believe 
each manufacturer can best accomplish this in his own 
way. On the whole, it seems to us, American manufac 
turers through advertising and marketing higher quality 
of products in more attractive packages are making sub- 
stantial progress in narrowing the breach between foreign 
and domestic made products. 


Mennen’s Largest Year 

C C. Leininger, sales manager, The Mennen Co., New- 
ark, N. J—We have just completed the largest year the 
Mennen Company ever had. Sales were considerably ahead 
of 1924 and we see no reason why the first half of 1926 
should not be the half the 
Mennen Company in fifty Our 
reason for that statement is inspired by the general con- 
dition of the major industries of the country. Everyone, 
except the anthracite coal miners, seems to be working 
and should continue to do so unless the unforeseen happens. 

We are not replying to your question regarding the use 
of French names and the word “Paris” on products made 
here, as we are not in competition with concerns of that 
nature. 


best year ever enjoyed by 


its years in business. 


Hard, Intelligent Work Needed 


Northam Warren, president, Northam Warren Corpora- 
tion, New York City.—Having just closed a highly satis- 
factory business year, we are naturally optimistic about 
1926. 
every indication that present prosperity will be sustained, 
but the toilet 
in a sound, healthy condition. 


Not only are general business conditions good with 


goods industry in particular seems to be 


Staple toilet goods enjoyed 
a good business throughout the year and holiday mer 
chandise sold better to the general public than in many 
years past. 

There is no doubt in our minds that foreign competition 
is substantial and increasing but we do not see how it 
can menace those American manufacturers who energetically 
develop their domestic and foreign markets by hard, in 
telligent work. As we see it, the misuse of the word 
“Paris” on labels is unfair not only to American man 
ufacturers but to the general public and we do not believe 
that when so misused it is of the slightest benefit. The 
public is very quick to distinguish between false and genuine 
imported French products, and those American manufac- 
turers who pay close attention to the sale of their products 
through advertising or other legitimate methods will un- 
questionably hold their own against foreign competition. 
In fact there are many American toilet goods lines against 
which foreign competition has gained no foothold, and 
which actually benefit in foreign markets by their American 
origin. 

We should like in closing to pay a proper tribute to 
the important part THE AMERICAN PERFUMER & ESSENTIAL 
Ow Review is playing in the Development of American 
toilet goods. Your magazine, through its intelligent and 
progressive editorial policy, is a decided factor in the up- 
building of the industry and we wish you a highly pros- 
perous New Year. 

Exceptional Year Indicated 

James M. Roscoe, Colgate & Co., New York City.— 
We believe that all that contribute to sound 
business and prosperity indicate that 1926 will be an ex- 
ceptionally good year, especially in fundamental retail lines. 
In the the Sesquicentennial Exposition in Phila- 
delphia will have a salutary effect on trade. To any close 


observer it is evident that American women are paying 
closer attention to the refinements of life and there is 
every reason to believe that all classes of toilet articles 
particularly will come into more general use, gradually 
but surely. 


elements 


East, 
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Look for a Large Increase 

E. H. Koehler, vice-president, V. Vivaudou, Inc., New 
York City—Our personal business outlook is excellent. 
In general, reports are that the country is prosperous and 
the department stores are showing exceptional gain, and 
there seems to be no reason why this general situation 
should not continue throughout the year 1926. Certain 
of our territories, of course, have suffered considerably 
various namely, Pennsylvania District, be- 
cause of the coal strike and the Carolinas because of 
drought, which ruined their crops. 

We, however, look for a large increase in sales. Our 
1925 sales were ahead of 1924, and our salesmen who 
have just been in at our convention are all extremely 
optimistic over the outlook for the coming year. 

We notice you ask whether foreign competition is a 
serious factor. We believe it is. Of course, the magic 
of the word “Paris” or “Made in France” on a toilet 
article is unquestioned. Paris is looked upon as the home 
of everything fine and luxurious in perfumes. The only 
reason that the French perfumes have not competed more 
seriously with the domestic products is their cost. By 
that we mean the sales costs. However, as the people 
are being educated more and more to higher priced per- 
fumes and toilet articles, and as the country is becoming 
more prosperous, we feel that the foreign competition is 
becoming more serious all the time. 

However, in closing we wish to say that we look 
forward to a wonderful year of business during 1926, and 
we think that all other high-grade perfumes may con- 
servatively do likewise. 


for reasons, 


Merit Never Goes Unrewarded 

Edwin Ross, Woodworth, Inc., New York City.—Reports 
from retail merchants throughout the country indicate that 
the activities of American firms manufacturing toilet articles 
of merit have met with a satisfactory measure of success 
during the year 1925 and a substantially larger volume is in 
prospect for 1926. 

Taking into account the most important factor as affect- 
ing the manufacturer’s welfare, viz., merchandise value, at 
no time in the past have American consumers been in a 
better position than now to appreciate and to respond to the 
appeal of meritorious value. Every member of the indus- 
try can and should employ every means that will lend added 
prestige to the products of American firms in the estima- 
tion of the ultimate consumer—merit never goes unrewarded. 

With respect to the use of the word “Paris” on labels, 
etc., circumstances may be such that this procedure 1s 
entirely legitimate. If the name is used only as a means of 
deceiving the purchasing public, our entire industry is dis- 
credited. Fortunately, it has been well proven in the past 
that a manufacturer who seeks to sail under false colors, 
unmindful of the fact that the public decline to be fooled, 
never has and never will meet with the reward of profit 
which results from building upon a rock foundation. 

If American perfumery is to take its proper place in the 
affections of the consumer, merit alone can be depended 
upon as the ideal which should regulate all manufacturing 
procedure. 


Outlook Very Bright 
V. C. Daggett, Daggett & Ramsdell, New York City— 
We beg to advise you that our sales for 1925 ran ahead 


satisfactorily against those of 1924. It was a successful 
year, and we think the outlook for 1926 is very bright. 
Fundamental conditions are good and we look for good 
business this coming year. ; 

Not being manufacturers of perfumes, we have no in- 
formation as to the competition of foreign products. They 
do not interest us in any particular way at the present 
time. 

As to whether the interests of American manufacturers 
are affected by the use of French names and the word 
“Paris,” we do not know. Of course, we believe that if a 
thing is manufactured in America it ought to be so stated 
on the label, and we think that the use of foreign labels 
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for American goods is simply a case of fraud and deception. 

We think that American manufacturers of toilet articles 
can best be helped by improving the quality of their products 
to the fullest extent and exploiting them to their full 
ability. Foreign products, in perfumes particularly, are very 
high-grade, and if American manufacturers desire to com- 
pete with such products they must endeavor to do so with 
something of equal quality and appearance. 


Excellent Analysis of Conditions 


H. Henry Bertram, president, A. P. Babcock Co., New 
York City—The year past was an improvement over 1924, 
but due to the influx of a great many unethical manufac- 
turers who have crept into the industry since the passage 
of the National Prohibition Act, the increase in sales was 
not as great as it should have been. It is our personal 
belief that these unethical manufacturers are setting the 
American perfume industry back a score of years. Because 
of the inferior products they are marketing, they are driv- 
ing American women away from American made perfumes 
into the open-armed markets of the foreign made product. 
Meanwhile, by selling bad perfumes in attractive packages 
at below-manufacturing-cost prices, they are going far to 
drive legitimate small manufacturers into bankruptcy, as 
was ably pointed out by Lincoln C. Andrews, Assistant Sec- 
retary of the Treasury, in a recent article in the New York 
Times. 

Another ruinous condition now being faced by the legiti 
mate American manufacturer is the unfair use of the magic 
label “Made in Paris.” The American manufacturer who 
uses the label, with no plant or organization but only desk 
room in Paris, is, of course, just a perverter of the truth. 
But his offense is after all different only in degree from the 
erstwhile French manufacturer who today does all of his 
manufacturing right here in New York City. 

A rather interesting development of the past year, is the 
increasing practice on the part of department stores in the 
larger cities, to have their own-labelled perfumes made by 
French perfumers, and in some cases by essential oil houses 
in ‘Grasse. 

You ask what will most help American manufacturers 
increase the sale and use of their products: 

First, a general and thorough house-cleaning of unfair 
trade practices. Under this head might be included the 
misuse of the “Made in Paris” label. 

Second, a weeding-out of the unethical bootlegging 
type of perfumer, who cares nothing about the industry 
but uses it only as a cloak to cover his bootlegging 
activities. 

Third, a co-operative advertising campaign such as 
has been so successfully employed by other industries 
notably in the fruit, coffee and lumber industries. This 
campaign would of necessity be an educational one, 
setting forth the tremendous improvement in the qual- 
ity and artistic presentation of American made products. 
As to the outlook for 1926, it is our belief that business 

should be good during most of the year. Conditions seem 
to show however that there will be some slowing down 
during the latter part of 1926 and the first half of 1927. 
It would seem therefore that a policy of moderate curtail- 
ment of manufacturing would be better during 1926 than to 
have a credit crisis arise due to too great business expansion. 


Every Confidence in 1926 


Earle S. Rowell, president, A. Joncaire, Inc., Boston, 
Mass.—Our sales showed a very satisfactory increase over 
1924 and we look forward to 1926 with every confidence. 

Practically every factor used as a barometer in forecasting 
business conditions, is favorable. Heavy bank clearings, 
record-breaking car-loadings, and the sound condition of 
the general employment situation all spell prosperity. 

In the toilet goods field, quality and value are becoming 
the two most essential factors demanded by the buying 
public, and through our attempt to meet these two details, 
we attribute our success in 1925. 

May we extend the hope that your magazine, which has 
certainly made a place for itself in the perfumery industry, 
will find 1926 its biggest and best year. 
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Outlook for 1926 Even Better 
Fred Ingram Jr., Frederick F. Ingram Co., Detroit, 
Mich.—Our sales in 1925 were considerably ahead of those 
in 1924. The outlook for 1926 is even better unless an era 


of price raising sets in. This would disturb things all 
around. 

Foreign competition in finished products is not a serious 
factor with us. 

In our humble opinion the American manufacturers will 
help increase the sale and use of our products by vigorous 
and intelligent advertising and selling methods. 


Very Encouraging 


S. H. Williams, president, J. B. Williams Co., Glaston- 
bury, Conn.—It appears to us that the outlook for the year 
1926 is very encouraging for at least the first half of the 


year. The sales for 1925 have been more or less irregular 
but have been ahead of 1924. We manufacture so little in 
the line of toilet preparations, so-called, that the imported 
articles do not come into competition with us seriously. 


“Paris” By No Means Essential 


J. M. Buck, General Sales Manager, Smith, Kline & 
French Co., Philadelphia, Pa—We can only give our im- 


pression as we see it as jobbers, as we have not done 
much in the promotion of the sales of our own toilet articles 
during the past year. 

Due to the fact, however, that we have been selected as 
distributors for domestic lines, we have through our co- 
operation greatly increased the sale of these lines in 1925 as 
compared to 1924. The outlook, therefore, for these con- 
trolled lines in which we and our salesmen are interested is 
very bright. 

We are also interested in the sale of foreign products and 
these lines through our co-operation are showing a very 
satisfactory increase likewise. 

It is not our belief that the name “Paris” is in any way 
responsible for the success of certain lines. We believe that 
it is the French quality plus the attractive packages that has 
been responsible for the success of the French lines. We 
believe that Hudnut and Yardley are two outstanding suc- 
cesses which bear out our contention that the name “Paris” 
is by no means essential. 

We believe that American manufacturers must make a 
more artistic appeal to the women through more beautiful 
packing and bottling, and that through more intelligent 
research the quality of domestic goods can be made to equal, 
if not surpass, the foreign brands. 


Substantial Increase Expected 

G. F Vaeding, R.. ii. Macy & Co., New York City.— 
Our 1925 toilet goods sales were above those of 1924. 
We expect a substantial increase for 1926. 

Foreign competition does not affect our factory business 
for the reason that we only sell to ourselves. 

It is the belief of the writer that the use of French names 
and the word, “Paris” on products made in this country by 
concerns that are not French is detrimental to the sale of 
those domestic products that do not bear a similar marking. 
This is particularly true of perfumes, but applies in a lesser 
degree to cosmetics and similar preparations. 

In a general way, speaking of perfumes, it is the writer’s 
opinion that the only way that the American manufac- 
turer can increase his business is to improve the quality and 
character of his product, so that at least from the stand- 
point of quality, it competes with the foreign product. Con- 
tainers, boxes, and style and method of packing are also 
very important. In this respect, the Frenchman excels. 

The domestic manufacturer has practically no competition 
from foreign sources on cosmetics with the exception of 
lip sticks. It is our experience in this regard that the 
foreign manufacturer is losing ground even in the lip stick 
field. The domestic lip sticks are gradually gaining the 
favot of the consuming public to the exclusion of practically 
all other makes. 

In the matter of face and talcum powders, it seems that 
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the foreign perfumer has to date been able to produce a 
product that still has a very strong hold on the consuming 
public on account of the general excellence of the perfume 
and the quality of the product itself, but even in this group 
of products, it seems as though the domestic product has a 
very fair chance of gradually assuming the major role. 


Plenty of Business 
Warden, 


Co., Chicago, [ll—Business generally is 


Kenneth General Manager Soap _ Division, 


Armour & good. 


The number of companies which have entered and are enter- 
ing the toilet requisite field make competition brisk, but 
there is plenty of business for those who go after it 


A 30 Per Cent Increase Last Year 

C. M. Mills, Secretary and Treasurer, American Products 
Co., 
that the business of The American Products Company for 
the year 1925 showed an increase of over 30 per cent over 
the year of 1924. The outlook for the year 1926 is favor- 
able and we are hoping for the same increase for the coming 
year. We are using all of our energy to do this. 

We are not directly interested in foreign competition, but 
we are very much surprised that the perfumers of the 
United States have allowed foreign companies to practically 
control the sale of all fine perfumes and toilet preparations 
throughout the United States. In all department stores and 
perfume departments throughout the country today the 
foreign trade predominates in every respect. 

We believe some action should be taken by the perfume 
industry of this country to prohibit the use of French names 
and the word “Paris” on labels on products that are not 
made by French concerns and imported into this country 
from France. Even if a French concern has and 
factories in this country there is no reason why they should 
be allowed to use the word “Paris” or “France” on their 
labels as these products are produced in the United States 
and should so state. This is a very matter that 
affects the entire perfume industry in and | 


Cincinnati, O.—It gives us great pleasure to advise 


othces 


serious 


this country 


sincerely hope that something will be done by the industry 


and by the Association to discontinue this 


is doing more harm every day. 


practice as it 


Outlook Most Promising 
Baker, General Manager, Pond’s Extract Co., 
York The outlook the first six months of 1926 is 


most promising. Our business in 1925 was substantially 
better than that of 1924 and we believe that progress will be 
steadily maintained. 

We do not regard foreign competition as a serious factor 
in our business. In fact there is a big opportunity for 
American manufacturers of toilet preparations to develop 
their sales abroad. We feel this is true of everything in the 
line of toilet articles except possibly perfumes. 


Should Eliminate Price Cutting 
Sales 


C.M Vex 


City. for 


Davies, Warinello Co., 


York ( ity. 


van Eastern 
New We are 
Marinello Company enjoyed a marked increase in 1925 over 
the business done in the year 1924. The outlook for 1926, 
predicated on the consensus of opinion of the leaders in the 
cosmetic lines is that 1926 will possibly register the peak of 
distribution for a considerable period to come. 

We suffer no inconvenience nor do we feel any competi 
tion in finished products by foreign manufacturers and as we 
find it, the interests of real American manufacturers are 
not much affected by the use of French names and _ the 
word “Paris” on products is no open sesame to the buyers. 

What will help the American manufacturers most to 
increase the sale and use of their products would be, natur 
ally, to eliminate insidious competition in the way of pric« 
cutting 


Manager, 


pleased to advise you that the 


Frankly American Names Advocated 
Vanager, The Zona Toilet Co., Wichita, 


1925 


| 


Kan 


Bosworth 
substantial increase 
over the previous record. For 1926, we believe that the 
total volume of toilet goods business will not show so 
large an increase as in years past, but will show a gradual 


Our business in showed a 
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increase; the situation of individual firms, of course, will 
vary. 

In regard to the French names, we have never used 
them, and in our judgment this misuse of foreign names js 
a short-sighted policy, sacrificing future good will to imme- 
diate gain. We believe that putting out high class goods 
under frankly American names will build up a prestige for 
\merican goods, and put the industry in a most favorable 
position in the World trade. 


Very Optimistic Indeed 

Willard Ohliger, President, Frederick 
Detroit, Mich—Il am very happy to state that 
showed a very fine increase over 1924, and regarding the 
outlook for 1926, we are very optimistic indeed.  Every- 
thing, at least for the first half of the year, points to very 
prosperous times, and we can see no reason why the per- 
fume manufacturers will not participate to the fullest extent 
in that prosperity. 

Foreign competition in finished products is a_ serious 
factor, and is increasing. There is no question but that 
American made products masquerading as imported I rench 
products, affect American manufacturers, because they are 
certainly selling, and their sales volume means a correspond- 
ing decrease in the sales of other products. 

The question of what will most help American manv- 
facturers increase sales might be answered in several dif- 
ferent ways. However, regardless of what methods might 
be used, the essential thing is to constantly strive to im- 
prove the quality of products being offered to the public 
That not only means in the content of a package, but in the 
appearance of the finished product. 

Quantity production had its birth in the United States. 
The Frenchman is not so familiar nor so interested in quan- 
tity production as he is in developing something that is 
beautiful. Time to him is a secondary consideration. He 
knows what fascinates and attracts women. And, he has 
educated Ameerican women to where they are not satistied 
with the kind of products supplied a few years ago by the 
\merican manufacturer. 

The Frenchman has been, to a great extent, responsible 
for the marked improvement in American products. But, to 
continue to increase and to hold the business that 
to the American manufacturer, requires a constant 
for improvement in quality and appearance of 


Stearns & 


1925 


Co., 


sales 


sales 
belongs 
striving 
packages. 

Quality the Only Essential 
Langlois, United Drug Co., Boston, 
Toilet Year. 
phenomenally ahead of the previous year, and from close 
observation I assume that many other companies enjoyed the 
same sales prosperity we did. 

I believe the American perfumer is coming into his own, 
and a great deal of credit is due the foreign competitive 
perfumers. They have showed the way by their fine 
packages, displays and high quality merchandise, and we 
have seen the light and at least a few of the American per- 
fumers are producing a high standard of merchandise. 

The worst competition the real American perfumers have, 
comes from unscrupulous American manufacturers labeling 
their merchandise “Paris,” many of whom have never seen 
Paris and who have no regard for the quality offered 
under such a label. 

This is one issue I hope the American Manufacturers of 
Toilet Articles will take up and attempt to have remedied. 

The one and only thing necessary for the success of the 
true American perfumer is to offer the finest possible per- 
fumes and packages, regardless of price, and they will find 
little trouble in selling that type of 

Quality is the one and only essential. 

Sales will follow. 


F. N. 


was surely the banner 


Mass. 1925 


Goods Our sales were 


VOC ds. 


soon 


Better Quality Demanded 
Vig. EO. Grand Rapids, Mich. 


department for 1925 has lacked volume of sales. 


Jennings Our perfume 


However, 
we have had a good distribution of our products. 

With the ever increasing number of American distributors 
of domestic perfumes and toiletries and the many so-called 
“French Lines” on the market, the volume needed to make 
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a profitable business is destroyed. Of course the one way 
to overcome this obstacle is to spend good capital in “prin- 
ter’s ink.” This of course you would highly recommend. 

We have been in the perfume game about twenty-five 
years and it has always been our policy to supply quality 
goods and we shall continue to do so. It is our belief that 
the consuming public of 1926 will demand better quality in 
all lines of merchandise, and that they will buy American- 
made products when properly presented. 

Falsely printing “Paris” on the label thereby falsifying 
the product will never get a concern a place in the Amer- 
ican market. 

Open and Frank Policy Needed 

Richard E. LaBarre, President, Oxsyn Co., New York 
City—The Oxzyn Company’s volume of business during 
1925 was in excess of that of 1924. 

“Is foreign competition in 


finished products a_ serious 
factor?” 


We do not observe that foreign competition in 
finished products is a serious factor in our particular 
specialty. On the contrary, it seems to be negligible. 

In our particular line no goods manufactured in this coun- 
try could bear the name “Paris” or “Trance” without 
specifically violating the law. 

“What will most help American manufacturers increase 
the sales and use of their products?” We believe the at- 
titude they are now assuming of promoting openly and 
frankly their own names in conjunction with their goods and 
enlargement of this practise will redound to the fame and 
the fortune of American manufacturers. 

The toilet preparations line and allied trades, have a deep 
debt of gratitude to extend to THE AMERICAN PERFUMER 
for its watchful and constructive efforts in advancing the 
interests of its clientele. 


Foreign Goods Not a Menace 

Louis James, sales manager, Prichard & Constance Co., 
New York City—The outlook for 1926 is very promising. 
We have prepared for bigger and better business with new 
articles and improvements in our old ones, largely in the line 
of packaging. 

Foreign competition doesn’t bother us a bit For 85 
years we have been selling quality goods and that is our 
best asset. 

The American manufacturers who put “Paris” on their 
labels are mostly small concerns which do not do much busi- 
ness. High sounding French names and “Paris” labels 
appearing on cheap goods put out by such concerns will in 
time act as a boomerang, for in many cases it will  iden- 
tify inferior products and women will be suspicious of 
almost everything bearing such labels. American perfumers 
should come out clean and square with American-made 
products and be proud of them. 

The best way to build up business is to offer products at 
such a price that dealers can get a legitimate profit. Cut- 
price goods always cheapen the product in the eyes of the 
consumer. 


Business Will Be Good 

D. H. McConnell, Jr., California Perfume Co., New York. 
—Business in 1926 will be good. It will be as much better 
in 1926 as 1925 was better than 1924. 

Foreign competition is not a serious factor in our field 
largely because of our method of distribution which is direct 
to the consumer. 

We cannot look with favor on any business method 
founded on deceit. When a manufacturer puts the word 
“Paris” on his products and really makes them here and 
when he adopts French names for them he is pursuing a 
course which seems to us doubtful in its practical results. 

The best way to build up sales is to offer quality 
products in the most attractive packages possible. 


Look for Prosperous Year 
Hilda Lee, Inc., Lowell, Mass. 


to 1926 being a prosperous year and to surpass last year, 


We are looking forward 


although our sales in 1925 were ahead of 1924. 
Foreign competition, to my mind, is a serious factor 
because a certain element insists on having imported goods 
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particularly perfumes. In face powders this feeling is de- 
creasing because so many people have been misled by so- 
called “French Powders.” American manufacturers are 
much affected by the use of French names and the word 
“Paris,” because these non-French concerns so often mis- 
brand an inferior product and make misleading claims. 
American manufacturers can increase their sales by keeping 
their products strictly pure and of the highest quality and 
refraining from false, wild or impossible claims. 


Foreign Goods Not a Menace 

M. A. Mack, Madame Audrey Co., Indianapolis, Ind.— 
The year 1925, having been a record breaking year for us, 
with sales running ahead of the year 1924, naturally we turn 
to the New Year in a very optimistic attitude. 

Foreign competition in finished products does not seem to 
be a serious menace to our manufacturers; this competition 
only makes us more alert and acts as a stimulus to the 
manufacturer. 

French names and the word “Paris” on products made in 
this country by non-French concerns do not seriously hurt 
the real American manufacturer. French names are con- 
fusing and hard to pronounce. The average customer will 
call for a toilet article which has a name easy to pronounce, 
even though the article with the French name _ possesses 
merit, for most persons do not like to be criticised on the 
pronunciation of their French. 

Making each and every article we produce stand for the 
best, adhering to the Golden Rule in business methods, at- 
tractively packaging our products, advertising in a good 
medium, like THE AMERICAN PERFUMEk & ESSENTIAL OIL 
Review, and believing in our own excellent American fin- 
ished product, first, last and forever, will prove to be very 
helpful to American manufacturers to obtain the best results 
in the use and sale of our products. 


Consistent, Judicious Advertising 

W. H. Stuart, C. H. Stuart & Co., Inc., Newark, N. Y— 
We do not tind foreign competition a factor in our business. 
Without 
name on a perfume label is an advantage, but we 
The American people cannot 
be fooled continuously. We believe what will help the 
American manufacturer most to increase the sale of his 
products is consistent and judiciously used advertising. 

We look forward to a satisfactory increase in business for 
the year of 1926, and we have enjoyed an unusually pros- 
perous season in 1925. 


doubt the word “Paris” or the use of a French 


believe 
much less so than it was. 


Quality and a Good Price 

Louis Phillippe, Inc., New York City—Sales in 1925 were 
ahead of 1924 and the outlook for 1926 is quite bright. 

Foreign competition in my opinion is a very serious factor. 
I think it is increasing and the facts are that the sales of 
foreign firms here show it plainly. 

American manufacturers are being very much affected by 
the use of French names, but not so much as by the use of 
the word “Paris” on labels by concerns maintaining a small 
office or a camouflaged manufacturing plant in Paris simply 
for this purpose. 

What will help is to adopt the methods of foreign compe- 
tition—which means that quality is paramount and a good 
price for the quality should be enforced. 

Generally speaking we underestimate the quality and the 
value of our products as compared with foreign makes: 
while it is a fact that many preparations made here need not 
fear any foreign competition. We have a tendency to make 
our prices so low that in the eyes of the general public 
the quality is questionable. Added to this is the pernicious 
influence of cut-rate sales, which tends to cheapen the public 
opinion of our product. 


Prospects Very Favorable 
Mever Bros. Drug Co., St. Louis, Mo—We are of the 
opinion that at the present time the prospects seem very 


favorable for a good volume of orders in the next few 


months. 
In the West and South and Central States in which are 
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the bulk of our operation, crops were good with some few 
exceptions and the fall business was excellent in this section, 
and in all probability this condition will carry over well 
into the New Year. 

Industrial conditions are good. There is not much unem- 
ployment, and taken all together, it seems to us_ that the 
prospects are more favorable for a larger volume of orders 
than they have been for some time. 


Expect to Double Last Year’s Business 
J. S. Gleghorn, President, The Demilo Co., Detroit, Mich. 
—We feel the outlook for 1926 is most encouraging. Our 
sales for 1925 tripled those of 1924 and we see no reason 
for not doubling last year’s business during 1926. 


We do not feel that foreign competition in finished prod- 
ucts affects us to any great extent as our business has been 
built solely on quality products. Foreign competition may 
be on the increase, but if it is we are not aware of it. 

We do not feel the interests of real American manufac- 
turers are much affected by the use of French names and the 
word ‘Paris’ on products made in America, where the 
quality of the manufacturer’s products are given due con- 
sideration. We are more inclined to feel American manu- 
facturers following such practice are only kidding them- 
selves. In this day and age people capable of judging qual- 
ity are aware that a French name and the word “Paris” on 
a product—don’t mean a thing. There was a time when it 
was possible to get away with this kind of deception—but 
that time is not now. If a manufacturer’s products are what 
they should be, why hide the identity of the maker and place 
of manufacture? 

The thing that will help American manufacturers most 
to increase the sale and use of their products is to be satis- 
fied with less profit, buy the best ingredients obtainable, put 
them together in as scientific a manner as possible and stand 
on their own legs by letting the people know they make just 
as fine cosmetics and perfumes as are made in any place in 
the world. This is no secret formula—any manufacturer 
may make use of it if he so desires. 


Large Increase Expected 
J. Lewis, Arden Chemical Co., New York City.—Our 


7 
2 


1925 sales were over 50 per cent increase over 1924, and the 


outlook for 1926 at the present time is most encouraging; in 
fact, we expect a large increase in business during the com 
ing year. 

As to the use of “Paris” in advertising, would call your 
attention to the fact that we have a factory in Paris as 
well as in London with headquarters in London, but all of 
our preparations are sold abroad as well as here under 
the name of Elizabeth Arden, New York. 


“ 


Sell the Consumer First 

R. Mertin, Jr., General Manager, R. Mertin Co., Boston, 
Mass.—In accordance with your request for information as 
to how American manufacturers can increase the sale and 
use of their products, wish to say this is very simple. 

Create demand through direct advertising, sell the con- 
sumer first, and advise all manufacturers to limit the sale 
of their products to only legitimate jobbers and department 
stores. Cut out the sale of merchandise to merchandise and 
dry goods store buying alliances, “bootleg” 
operative drug jobbers. 


Outlook for 1926 Brighter 
Winter, vice-president, 
Decorah, lowa 


jobbers and co 


H. B. 


Association, 


American Drug & Press 
Sales for 1925 were not 
1924, but we believe the outlook for 1926 
is somewhat brighter. We believe that foreign competition 
in finished products is a serious feature to be taken into 
consideration by American manufacturers. In our opinion 
the sale of foreign products is still increasing as we find 
that the general public apparently buy goods of foreign 
manufacture in preference to American goods, even though 
in some cases the quality is inferior. 

It is very difficult for us to state what the remedy should 
be for this present situation, as it seems that a high tariff 
does not interfere with sales of foreign preparations as the 
public are apparently willing to pay extremely high prices 


ahead of those in 
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for imported goods. The desire for imported toilet 
preparations is undoubtedly due to some extent to the 
elaborate packages produced in Europe at a minimum cost, 
while the same packages in this country are practically 
prohibitive, due to the vast difference in the labor cost. 

We are, however, very optimistic and believe that in time 
the American manufacturers will come into their own. 

High Prices a Handicap 

W.L. Schultz, President, Lightfoot Schultz Co., Hoboken, 
N. J.—The year 1925 has been a severe one to the soap 
interests of the country because of the exceedingly high 
price of raw materials, which in most cases has cut profits 
to a very small margin. 

Foreign competition is almost an unknown and 
applies only to very expensive and highly perfumed foreign 
soap. We feel that with the prospect of reduced taxes in 
1926 and an increased volume of business, we should have 
a very prosperous year. 


factor 


Foreign Competition Unimportant 
Sidney Picker, Sales Manager, The Trece Laboratories, 
Inc., New York City—Sales for 1925, despite the reduc- 
tion in size of the boxes themselves, making a difference of 
20 to 25 per cent in the average unit price, were ahead of 
1924 and we feel that 1926 should be ahead of 1925. 
In our particular field there was an unfortunate condi- 


tion that held business back in the early part of the year 


that merchandise that 
reached the market owing to changes in styles. Most of 
the goods having been absorbed in the summer, the fall 
was much better than expected. 

The writer does not believe that foreign competition is 
of great moment, as most American manufacturers are 
capable in producing as good merchandise as the foreigners, 
although they do not use the same meticulous care in the 
appearance of the packages as our foreign friends do. The 
writer believes that the continual stressing and restressing 
of quality in the products will really help to build increased 
business. 


and was on account of distress 


Give a Boost to American Goods 
Henry E. Chambers, The La Valliere 
New Orleans, La business for 1925 
gross about 20 per cent over that for the 1924. 
We regard the outlook for 1926 much more promising 
than it appeared to us at the beginning of 1925. 


Co., 
will 


Treasurer, 
Our volume of 


year 


Foreign competition in finished products is becoming 


Domestically, this competition is 
In the 


more and more serious. 


felt most by American-made high grade perfumes. 
Latin-American markets, the competition is felt, not only 
by our high-grade products but in the cheaper grades, the 
competition being principally one of price, probably due to 
the fact that American makers have no tariff advantage 
over European makers, and the obsession persists in the 
Latin-American-mind that American toiletries are, per se, 
inferior to whatever carries French or Paris labels. 

We are pleased to report that this handicap on American 
goods does not seem to exist in the Far East markets 
Although the competition there as far as countries of origin 
are concerned is much wider, American made goods stand 
the test of superior quality and have decidedly the advan- 
tage. 

There is not the least doubt in our minds that French 
names and a Paris signature are. of decided advantage 
when it comes to marketing perfumes and toilet requisites, 
over those of Anglo-Saxon nomenclature and American 
locale. Dub a high quality perfume, “Mark’s Perfume” 
and it is uphill work convincing dealers and consumers 
that it is worth their while to know and use it. But call 
it “Parfum Marcille,’ that is something else again, as 
Mawrus would remark to Perlmutter. 

We recognized this regrettable obsession in the Ameri- 
can perfumery-buying public when fourteen years ago, we 
began business. We gave our line one of the best known 
names in all French history. We located our establish- 
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ment in the old French section of our country’s principal 
French-speaking city, where labor imbued with all the in- 
stinctive daintiness of the French speaking races could be 
had for our laboratories and packing departments. Our 
materials are obtained from the same sources that supply 
Parisian makers. The fact that we really have a French 
factory though located upon American soil has worked de- 
cidedly to our advantage. Still the fact that we are “Ameri- 
can” militates against us notwithstanding that the public 
should appreciate the supremacy of products based upon 
the best French traditions combined with American initia- 
tive, enterprise and inventive genius. 

You have simply to go over the roster of American 
manufacturers of perfumes and toilet requisites and note 
how many of them take French sounding names for their 
concerns and for their products, to establish the fact that 
what we have said of the prevailing obsession favorable to 
foreign goods, is correct. Also any list of trade marks ap- 
plied for and registered will give you the same proof. 

A purely American product has to be widely and blatantly 
advertised to make any volume-of-sales showing. Unless 
this is done, the salesman going into new territory is at 
once confronted with the dealer’s standing excuse-for-not- 
buying, “Your goods are unknown,” “You do not adver- 
tise,” etc. But let anything of the most nondescript order 
come along with “Paris” on its label and that is adver- 
tising enough. The dealer falls for it knowing the sug- 
gestiveness the name will have for his customers. 

What will most help American manufacturers increase the 
sale of their products, is a problem that each, individually, 
must solve for himself. Collectively and cooperatively much 
could be done to increase general consumption, (a) of 
toilet goods and perfumes, in general; (b) American made 
toilet goods in particular. Systematic propaganda will 
accomplish both. Every toilet goods advertiser either in 
export journals or in local publications abroad should give 
a boost to American made goods as well as advocate the 
merits of his own line. For instance we frequently attach 
the. slogan to our foreign advertisements, circulars etc.: 
“American-Made Are The World’s Best’’ and this dinned 
in the foreign mind will in time wear its way into a con- 
viction that American goods are all right. 

Prospects Very Promising 

J. FE. McBrady, J. E. McBrady Co., Chicago, Ill—I see 
no reason why 1926 should not be as good for business as 
1925, and I believe better. Our own sales and collections 
for 1925 exceeded those of 1924 by 22 per cent. 

You asked me to report on sales, but I can speak more 
accurately when I report on our collections. I figure prof- 
its in my business, from the collections, sales are subject 
to shrinkage, collections not. , 

You also ask if French names help the sale of American 
merchandise. French art is attractive, but American per- 
fumes, and other toilet articles in American containers, 
under French names, I cannot believe will ever build up a 
substantial business, one that will last and make the boss 
rich, so that he can spend his winters in Florida, or else- 
where. 


Misbranding Should Be Stopped 


John Blocki, president, John Blocki, Inc., Chicago, Ill._— 
Sales for ’25 were far ahead of '24 and the prospects for 
the coming year are very promising. We do not consider 
foreign competition a serious factor. If American manu- 
facturer will put out perfumes, etc., of as good quality or 
better, there is no reason why our industry should not grow 
in this country. Misbranding is always harmful and should 
be stopped. 

The French Label Fascination 

Jos. HH. Calisher, Oakley & C6. Inc., New York City.— 
What is ahead of us in the perfume line in 1926 is prob- 
lematical. Our business this year has been satisfactory. 
Although not showing a very large increase, we have held 
our own against the large foreign competition which is 
getting stronger year after year. Irrespective of the quality 
of the contents, it seems that the perfume buying public 


are fascinated with any package that bears a French label. 
The market has been glutted with innumerable brands of 
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French perfumes which have no reputation in France and 
none in this country, but have been imported here bearing 
the label “Made in France.” The department stores 
throughout the country have been able to purchase the same 
at ridiculous prices and have featured this class of mer- 
chandise in their advertising, strongly much to the detri- 
ment of popular priced American perfumes. 

The duty on foreign perfumes being as high as it can 
possibly be, there is no remedy that could be suggested to 
counteract this competition, and outside of the advertised 
American lines, it is a case of the survival of the fittest! 


Outlook in Cosmetics Most Encouraging 
Solar Laboratories, Inc., by S. B. Kaiden, New York: 
The aspect for 1926 business in the cosmetic line in general 
Although 
1925 sales were somewhat ahead of 1924, the trade for some 


reason or other has undergone a period of depression which 
may be easily attributed to general depressions which occur 
from time to time without anyone knowing or being able to 
venture an opinion as to its reason. However, this misty 
cloud seems to have lifted and everywhere one hears opti- 
mistic prophesies as to the business of 1926, and with good 
reason. 

The cosmetic industry in the United States has been con- 
stantly on the increase since the beginning of the European 
war, and it is my opinion that statistics will prove my con- 
tention, that the cosmetic industry in the United States is 
on its ascent and will continue so for a great number of 
years. The American girl has ceased to be charmed by the 
word “Paris.” She has become a connoisseur of cosmetics 
that tend toward beautifying, regardless of its origin. The 
best article seems to be the one that is preferred, whether 
or not it has the word “Paris” written over it. 

The American manufacturers must, therefore, bend all 
their energies towards making their products compete with 
foreign manufacturers in quality instead of price, and let 
the public know that the articles which are being offered are 
American made. 

In my opinion American manufacturers could bolster 
“Made in America” a great deal by eliminating from the 
packages entirely the words “Paris,” and substitute “Made 
in U. S. A.” in its place. 

America today leads in a great many manufactured articles, 
why not also in cosmetics ? 


seems very promising and most encouraging. 


“Paris” No Longer Has Hypnotic Influence 

S. J. Schwarswalder, Chief Chemist, Citizens’ Wholesale 
Supply Co., Columbus, Ohio: We are pleased to advise that 
our 1925 sales surpassed those in 1924. We expect 1926 to 
be the best year for toiletries we have ever had. 

“Milady” is becoming better educated to quality items than 
ever before and the word “Paris” no longer carries with i 
the hypnotic influence it once did. Probably one of the 
reasons for the change is the fact that many products labeled 
‘Paris’ have not had real quality. 

The American manufacturers’ position is becoming stronger 
every year and it is our opinion that “Made in U. S. A.” 
products will always be accorded favor when the quality and 
package have the proper appeal. 


Test Shows Women Prefer American Perfumes 


Hoyt R. Shehan, secretary and general manager, Wild- 
root Co., Buffalo, —1926 and the years to come are 
going to be good years, every one of them, for the “people 
who dig out the facts.” To merely give you a story of 
what Wildroot has done in the last two years, and what 
Wildroot intends to do in 1926 would be misleading, because 
the Wildroot business is rapidly growing. We feel, how- 
ever, that the most we can do for any division of our busi- 
ness is to study carefully conditions of the market and to 
play fair with the retailer. 

Perhaps some manufacturers may think that Wildroot is 
too conservative, but we feel that about this time in Janu- 
ary, 2026, the President of the Wildroot Company will be 
writing a letter to your good magazine giving you a re- 
sume substantially the same as this. 

We believe that advertising of toilet goods is often founded 
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on the wrong basis. Many manufacturers believe they are 
deceiving the public by throwing around their products a 
sort of mystic glamour, but they are only deceiving them- 
selves. Empty phrases and fancy decorations mean no more 
in the toilet goods business than they do in the monkey 
wrench business. And every toilet goods product must 
stand close scrutiny. 

Foreign competition is a serious factor—it doesn’t affect 
Wildroot as much as it does some other manufacturers, but 
we have some very decided opinions about the causes and 
effects of foreign competition. American manufacturers 
who are using French names or have directly or indirectly 
tried to make the public think their products come from 
Paris are digging their own graves. On the other hand, 
every American product of this sort has to stand on its own 
feet and the sooner the manufacturers start in to convince 
the public of the real worth of American made toilet goods 
the sooner the public will get over the habit of thinking that 
every good perfume, every good soap, should come from 
abroad. 

We have in mind the very interesting test made by a 
prominent American manufacturer several years ago. Per- 
haps some of your readers remember this. A group of 
American women were asked as to their preference between 
American made products and French made products. Most 
of them declared a preference for the French perfumes. 
Then, this same group of women was asked to make a selec- 
tion of the perfumes they liked best from a number of un 
labeled samples in plain containers. Some of these samples 
were French and some of them were American made. It is 
astounding to record the fact that most of the women de- 
clared a preference for the American made samples. Tests 
like this ought to give American manufacturers a real thrill. 
At the same time, such a test ought to jar the American 
manufacturer into a realization of his short sightedness. 
Talking up the foreign products by the use of Frenchified 
names and foreign atmosphere is not good advertising. 

Getting back to what we said in our first paragraph, this 
solution of the question of foreign competition is simply a 
matter of “digging in and getting the facts.” If American 
manufacturers solve the rest of their problems by the same 
method, 1926 will not only be a better year, but it will be a 
stepping stone to far greater success in 1927. 


Opposed to Hidden Demonstrators 
Younghusband, president of Delica Laboratories, Inc., 
Chicago, [/l.: Our for 1925 better 
than 1924 and the outlook for 1926 is for even greater 
business still. 


aS 
sales were considerably 
for 
We do not consider foreign business serious and we are 
not in a position to state whether or not it is increasing. As 
to using the word “Paris” on products made in this country, 
we cannot very seriously condemn this practice, as we are one 
of them. 

In our opinion the greatest assistance that could be rend- 
ered the manufacturer, would be the elimination of hidden 
demonstrators. 


Foreign Goods an Advantage 
Robert A. MacBain, Martha Matilda Harper, Rochester, 
VY. Y—lIn our opinion the year 1926 holds the 


American manufacturer very great promise. The year just 


out for 


closed has been our biggest and best year. Our sales and 
entire 


outlook 


throughout these 
that 


could not be anything else than most hopeful. 


collections were uniformly good 


twelve months. Judging from record, our 


Foreign competition has never been a serious handicap 
to our progress. We have always felt that the entrance of 
foreign made goods into our markets is an advantage rather 
than a disadvantage. We base this idea on the fact that 
foreign manufacturers are finding it necessary to spend more 
and more money on merchandising and advertising plans 
to sell their goods. The reason for this we believe is 
because the American public is gradually becoming aware 
that the American manufacturer is fully as capable, if not 
more capable of producing fine goods as is the foreign 
manufacturer. We believe it will be only a matter of 
time when the natural instincts of the American buying 
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public will prevail, and the American manufacturer will 
consequently profit by that change of thought. 

Our most careful examinations of foreign made goods 
have proved to us that we are producing just as good, and in 
most cases, better products than our foreign competitors. 
The word “Paris” on packages in our opinion is meaning 
less and less to the buying public because it has been 
very much overdone. 

A continued practice of fair dealing and quality goods 
will secure for the American manufacturer the increased 
sales which he desires. 


50 Per Cent Increase Expected 
Miles, and 
Co., 
advising that our sales for the year 1925 were the largest 


Wm. T. 


Pharmaceutical 


secretary treasurer, Puritan 


St. Louis, Mo—We take pleasure in 


in our history. 


The outlook for 1926 leads us to believe that we will 
show a 50 per cent increase in sales and this increase will 
be particularly in toilet preparations put up under the 
customers’ ‘own label” and in bulk shipments. 

Our most progressive customers seem inclined to 
lieve that the Own Label line will eventually combat 
competition caused by the Chain Stores. 

We take this opportunity to wish THE AMERICAN 
PERFUMER a very Happy and prosperous New Year and 
to thank you for the good things we have had the pleasure 
of reading in your publication for the last number of years. 


be- 
the 


Aroused Patriotism Recommended 
a P. Bancroft, president, the Willis ri. Lowe Co., Bos- 
ton, Mass.—First, you ask, “Were sales in 1925 ahead of 
1924”? 


side of the anthracite coal cities, and a few manufacturing 


those in While we notice a little improvement out- 


centres, where labor troubles exist, and while the year’s 
business, as a whole, is in excess of 1924, the buyers of 
toilet articles are not anticipating their wants for any 
length of time as was the case during the European War 
and the period immediately following. 

Second, you say, “What is the outlook for 1926”? 
look for a moderate and healthy growth. 

Third, “Is foreign competition in finished products a 
serious factor”? Very serious! The fact that our foreign 
competitors have American branches, which mean that they 
not only have an office in this country, but have factories 
and sales rooms here, is a serious factor. 

Fourth, “Is it increasing”? Very extensively during the 
years 1924 and 1925. If any doubt of this exists, one has 
only to walk through the department stores in any of the 
large cities to find represented principally the products of 
foreign manufacturers, and of a few American manufac- 
turers who are Nationally advertised or who furnish paid 
demonstrators. 

Fifth, ‘“‘Are the interests of American manufacturers 
much affected by the use of French names and the word 
‘Paris’ on products made here by non-French concerns”? 
Most certainly. Men, as well as women, are easily induced 
to buy a product bearing a French name and the word 
“Faris.” 


Sixth, “What will most largely help American manufac- 
turers increase the sale and use of their products’? 

Protective legislation and concerted action on the part 
of the American Manufacturers of Toilet Articles to arouse 
the patriotism of our legislators, our dealers in_ toilet 
articles and our consumers of toilet articles. 


We 


Consistent Advertising Necessary 
J. C. Haney, J. Eavenson & Sons, Camden, N. J. 
outlook for 1926 is very good. We do not find foreign com- 
petition in finished products of any particular consequence. 


The 


We do not believe that foreign competition on soap is in- 
creasing. 

I believe the interests of American manufacturers 
considerably affected by the use of French names and 
word “Paris” on certain commodities, such as perfume 
toilet water, but I do not believe that this has made 
particular impression upon the soap industry. 

It occurs to me that the American manufacturers can 


are 
the 
and 
any 
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best increase the actual consumption of their products by 
putting out high class merchandise, properly finished, and 
by maintaining consistent advertising and sales promotion 
work. By sales promotion work I mean work that will 
actually develop practical methods for turn over and assist 
the retail outlets in becoming better merchants. 


Optimistic for the New Year 
N. N. Dalton, vice-president, Peet Bros. Co., Kansas City, 


Kan. 


ahead of those in 1924, and we confidently expect further in 


We may say frankly that our sales for 1925 were 


crease in 1926, 

Foreign competition in soaps is not a factor in the United 
States, except in so far as it encroaches on the small volume 
of foreign business that has been built up by American 
manufacturers. We think this foreign competition will 
probably increase somewhat, but in the soap line, at least, it 
is not alarming. 

We have every reason to look forward to the new year 
with optimism. 

Short But Optimistic 

Roe Vew York City. 

sales of 1925 were very much ahead of 1924 and the 


M. Miles, Cheramy, Inc., 


look for 1926 is most promising. 


Outlook Most Auspicious 
G.. J. Lazell, Newburgh, N. Y—Our 


ness in the last year showed a decided improvement over 
1924 and the outlook for 1926 is most auspicious. 


Carthcart, busi 


Foreign competition in finished products is a serious fac 
tor and we believe it is increasing. 

The use of French names and the word “Paris” on 
products made here by non-French concerns is something we 
believe that could well be taken up by the A.M.T.A. 


Plans for a Million Increase 
Abe Plough, president, Plough Chemical Co., Memphis, 
Tenn.—We have just concluded a convention of our sales 
force. Our sales in 1925 showed a substantial increase over 
those in 1924 and in 1926 we have made plans for sales total 
ing $4,000,000. In other words, we expect to show an in- 
crease at the close of 1926 of $1,000,000 over the year 1925 


Better Quality Necessary 
Bert Ind 
We are pleased to advise that the sales of our manufacturing 
for 1925 


1924 and we are quite optimistic over the outlook for 1926 


O’Leary, Kiefer-Stewart Co., Indianapolis, 


department show a very satisfactory gain over 


Foreign competition in finished products is a serious fac 
tor and we believe is growing. One practice that we feel 
should be eliminated and can be eliminated, is the misbrand 
ing of toilet articles indicating their manufacture in Paris. 
Whether they are put up by French or non-lrench con 
cerns, should make no difference. 

One way to help American manufacturers to increase 
sales and use of their products, would be to in some manner 
raise the standard of quality for we must confess that some 
of the perfumes and toilet waters offered by American 
manufacturers are enough to drive the consumer to use 
foreign manufactured goods. 


The Bootlegger Menace 


F. W. Fitch, The F. W. Fitch Co., Des Moines, Iowa 
We believe that the year 1926 will be better in our line 
the year 1925. We that and 
every corresponding month showed an the 
months of the previous year 1924. 

The foreign competition in our line of business is no 
factor whatever. You ask what will most help American 
manufacturers to increase the sale and use of their prod 
ucts. Our answer is—in consideration of our line, of course 
—is for the Internal Revenue Bureau to discontinue permits 
for specially denatured alcohol to unscrupulous bootlegging 
concerns who have permits, who manufacture a few prepara- 
tions, and who give them away to the trade, who in turn sign 


than say because each 


advance over 
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large orders for the gift received, and then redistil and 
bootleg. 

Our business is largely hair tonics and face lotions, and 
we deal chiefly with the barber. These unscrupulous con- 
cerns fill the barbers’ shelves with off-brand, inferior prod- 
ucts, and the plan is this: They write an order for 20 gallons, 
for instance, and the barber signs it. They deliver him 
two gallons, charging him nothing. This going on ir 
the city of New York, in Chicago, and practically every 
large city. Classification of the manufacturers permitted 


to purchase alcohol is needed. 


is 


ON IMITATIONS AND IMITATORS OF IDEAS 
IN THE PERFUME INDUSTRY 
By Ernest DALtrorr, Proprietor of Caron. 
THE PERFUMER & 
EssENTIAL Orr Review to give my opinion on the matter of 


I shall 
this publication, 


I have been asked by AMERICAN 
imitations and imitators in the perfume industry. 


not impose on the courtesy extended by 


and shall try to be as brief and concise as possible. 

I want to express myself on the standpoint of general 
interest to the whole industry, not my own personal view- 
point, as I believe I would have the right to do in view 
of the numerous imitations of which I have been the victim. 

If we in the perfume industry want the public to specially 
call make 


has been created, the public must be protected and must be 


for an article of a certain for which a demand 
stypplied with this very product, instead of having a dealer 
in an interested purpose try to take advantage of a customer’s 
good faith and sell him something else. This is misleading 
the public, which in my opinion is the principal point. 
\s 


vidual 
to 


admiration for an indi- 
effort to 


an innovation, I have only con- 


much as | have respect and 


who with great pains and labors create 


and defend an idea or 


tempt that everybody will share for the imposter who hides 
to at the 


recourse 


behind and tries live expense of the originator. 


to to 
who by unfair methods try to 


It is necessary to have every means expose 


and publicly brand all those 


injure honest laborers, who through years of effort and 


experience, and at the cost of extensive advertising, have 
contributed a new idea or an improvement, of which the 
whole industry and trade will get the benefit by raising the 
standard to which the public will become accustomed. 

In the first place there is the question of the nationality 
of the product. Everyone should work under his own flag, 
without, while still seeking the protection of his own, try- 
ing to appropriate another, 

In the second place, there are the imitations flourishing 
in every country. I do net feel it necessary to insist upon 
this subject, with which everybody is familiar. One knows 
the harm done to the whole trade by a product suggesting 
the idea of an original, either through its package, its name, 
or sometimes its advertising, the whole constituting an 
imposture unworthy of any manufacturer or business man 
anxious to maintain his standing and preserve his reputation. 

In the third place, there is the support given to dishonest 
manufacturers by certain retailers who agree to present and 
push the sale of products which they know are clearly in- 
fringing upon the established and recognized rights of 
others, because their profit on these cheap goods is pro- 
portionably larger. These business men are losing sight of 
the fact that although their percentage of profit may be 
larger on cheap goods, in the end they are the losers, since 
they do not sell quality any more, and risk giving dis- 
satisfaction to their trade with the products which they are 
offering in imitation of the original 

It is therefore important to bring about the complete co- 
operation of everybody concerned in an honest trade, to com 
bat with every possible means the imitators whose doings 
can have only a tendency to lower the material standard 
which the industry is enjoying today. 

The attitude of THe AMERICAN PERFUMER & ESSENTIAI 
Or Review deserves the hearty commendation and support 
of every honest manufacturer in every country. 
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TARIFF REVISION UNLIKELY: ALCOHOL TAX CUT REJECTED 


Coolidge Administration Opposes Action That Would Hurt Business; 
Senate Committee Reports Tax Bill, Retaining War Duty on Alcohol 


WASHINGTON, January 18.—Tariff discussions have come 
forward prominently during the new session of Congress 
but there is nothing to indicate that any of the industries 
of the country need to fear any real action. 

The tariff is being pushed forward by the Democrats who 


are anxious to find an issue with which to stir up interest 


for the congressional elections of the coming autumn. They 
have no idea that they will get anywhere with their numer- 
ous bills and resolutions beyond making campaign material. 

Representative Cordell Hull of Tennessee, former chair- 
man of the Democratic National Committee, is the official 
tariff agitator of the minority party in the House. He has 
introduced a series of bills reducing duties on various com- 
modities which have a popular interest and also repealing 
the flexible provision of the Tariff Act of 1922. Other 
sections of the present tariff law which would be repealed 
under the Hull bill are those which provide for retaliation 
of various sorts upon other nations, as for example provisions 
which place certain commodities on the free list with a 
stipulation that if another nation puts on a duty the same 
duty shall apply on the product of that country. 


Reluctant to Act at This Session 

In assailing the flexible provision of the Tariff Act of 
1922, Representative Hull found some sympathy among many 
Republicans. This does not mean, however, that the Repub- 
licans are willing to deal with the subject at this session. 

Mr. Hull said the flexible provision is open to grave con- 
stitutional questions, that it has been administered most 
unfairly, not to say fraudulently, and that it is notoriously 
unworkable as a purported piece of flexible machinery. 

Mr. Hull said that when the Fordney-McCumber bill was 
pending it was agreed that it was impossible to ascertain 
production costs abroad except to a very limited degree 
and that even at home costs were different in various sec- 
tions of the country and were rapidly fluctuating so that any 
domestic figures obtainable were entirely unreliable as a 
basis on which to predicate permanent tariff legislation. 

“In this situation it was the general attitude of the 
majority party in control that they would undertake to fix 
the tariff rates amply high from their own viewpoint and 
that they would insert the so-called flexible tariff provision 
in order that the President might later readjust the rates 
in the light of relative production costs here and abroad as 
they became stable and definite and understandable,” said 
Mr. Hull. “The inference was that the rates as a rule 
would be lowered rather than raised. 

“Experience has demonstrated that this flexible scheme has 
in practice only operated one way, with trivial exceptions 
and that has been to raise the tariff. The administration of 
the flexible provision has been virtually a farce from the 
beginning. The so-called flexible tariff provision might as 
well have been entitled ‘an act to authorize and enable the 
President by proclamation to increase already excessive 
duties on articles imported at his pleasure, without the 
slightest inquiry as to relative production costs.’ ” 

From the announcements in the press of tariff bills in- 
troduced outsiders might get the impression that tariff 
legislation actually may be attempted. Those familiar with 
the workings of the legislative machinery realize that this 
is scarcely possible. Tariff legislation under the Constitu- 
tion must originate in the House and the Committee on 
Ways and Means must handle it. This means that unless the 
Ways and Means Committee chooses to report a tariff bill it 
cannot even get started on its way to passage. 

Obviously it would be impossible to report a general tariff 
bill without weeks of consideration of the various schedules. 


(Continued on Page 638) 


WASHINGTON, January, 18.—Considerable legislation of in- 
terest to the business world seems likely to be placed on the 
statute books at the present session of Congress. Of chief 
interest is the new revenue bill which is certain to be enacted 
in time for the reduced rates to be effective on 
incomes of 1925 for which returns will be filed on March 15. 

The tax bill was passed by the House before the holidays 
and is expected to reach the floor of the Senate before the 
end of January. 


into law 


It is likely to be passed in the Senate by 
the middle of February and to become law by March 15. 

The Senate Finance Committee has approved all of the 
reductions in normal rates and surtaxes of the house bill, 
and also the increased exemptions. 
from 


Normal rates are cut 
cent to 1%, three and five 
per cent. The maximum surtax is cut from 40 to 20 per 
cent. Exemptions are increased from $1,000 and $2,500 to 
$1,500 and $3,500 respectively. 

The Senate committee has recommended the repeal of 
the capital stock tax on corporation and the substitution of 
an increased tax on corporation earnings. The proposal is 
to increase the flat tax on earnings to 13 per cent on earn- 
ings of 1925 and to 13% per cent thereafter. Whether 
this will become law is considered doubtful. 

Chairman Green of the House Ways and Means Committee 
has already issued a criticism of the action, contending that 
the increase in the flat rate will impose more of a burden 
upon small corporations than would the retention of the 
capital stock tax. 

The bill as passed by the House and as approved by the 
Finance Committee repeals nearly all of the remaining excise 
taxes. The house bill left a three per cent tax on automo- 
biles as a substitute for the present five per cent tax. The 
house bill repealed the tax on trucks and on tires and acces- 
sories. The Finance Committee approved the reductions 
and repeals except that it restored a two per cent tax on 
trucks in place of the three per cent tax of the present law. 


Alcohol War Tax Reduction in Danger 


Fate of the alcohol war tax cut is still in doubt. The 
Senate Finance Committee on January 14 decided by a vote 
of seven to six to approve the provisions of the House bill 
reducing the tax on alcohol from $2.20 per proof gallon to 
$1.65 on January 1, 1927, and to $1.10 on January 1, 1928. 

On January 16, just before giving final approval to the en- 
tire bill, the committee reversed its action and by a vote of 
eleven to five restored the full $2.20 tax of the present law. 
The bill was reported to the Senate in this form. 

The situation now is that the controversy will continue on 
the floor of the Senate. An amendment will be presented on 
the floor for the reduction in the tax. Just what the action 
will be on such an amendment is uncertain. Even if the 
Senate in passing the bill approves the restoration of the full 
war tax there will still remain a chance for approval by con- 
ferees of the Senate and House of the House provision. 

One factor which now makes it somewhat doubtful if the 
tax will be reduced at all is the action of the finance com- 
mittee under a non-partisan arrangement in accepting a modi- 
fication of the middle surtax brackets which meant an addi- 
tional loss in revenue of $12,700,000. This and other changes 
made by the finance committee brought the total tax cut up to 
$350,000,000 instead of $325,000,000 as in the House bill. 
The reduction in the alcohol tax would mean an eventual loss 
of $9,000,000 in revenue and the bill is now in such a shape 
that administration leaders will oppose anything that promises 
a further loss. 

When the alcohol tax was under consideration in the House 
letters were read from both Commissioner of Internal 
Revenue Blair and Assistant Secretary of the Treasury 

(Continued on Page 638) 
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CRAMTON AND ANDREWS FIGHT INDUSTRIAL ALCOHOL 


Congressman Puts in His Old Bill, While the Treasury Official 
Permits His Aides to Arbitrarily Shut Down on Business Firms 


WASHINGTON, Jan. 18.—Reintroduction of the old Cram- 
ton bill creating a prohibition bureau in the treasury de- 
partment as advocated by the anti-saloon league and as 
bitterly fought by organizations representing alcohol users 
has resulted in complications which have proved some 
what disturbing to those who believed that the measure 
had been definitely sidetracked. 

Latest developments, however, make it appear that the 
Cramton bill in its original form may not have the official 
support which at first seemed likely. 

When the bill was reintroduced in the House by Rep 
resentative Cramton of ‘Michigan, dry leader, he declared 
that he 
Treasury 


had consulted with Assistant Secretary of the 
This was 
confirmed by Mr. Andrews, who said that he had conferred 
with Mr, Cramton and that he had been inclined to favor 
the bill as a means of centering the authority in a pro- 
hibition bureau which would not have to operate under 


the Internal Revenue Bureau as at present. 


Andrews who gave his approval. 


Situation Wrongly Stated to Andrews 


A storm of protest was caused in the alcohol using 
trades with the result that Mr. Andrews frankly stated 
to some of the representatives of the trade associations 
that he had not been fully aware of the controversy ex- 
isting with respect to the Cramton bill and that he acted 
hastily in indorsing it. Mr. Andrews is understood to 
have expressed regret that he had failed to consult with 
the spokesmen for the alcohol using industries before taking 
a position on the Cramton bill. The intimation was 
given that Cramton and officials of the Prohibition Unit 
had failed to advise him of the opposition against the 
bill and had given him the impression that it was in line 
with the reorganization and would arouse no objections 
from any quarter. 

After conferences with Mr. Andrews representatives of 
the alcohol trades are now convinced that he will not 
insist upon the enactment of the Cramton bill but will 
join in working out a substitute which will be satisfactory. 
Meantime it is expected the House Judiciary Committee 
will delay hearings. 

The new Cramton bill differs from the old bill only 
in a few minor particulars. The former bill gave the 
Attorney General and the Secretary of the Treasury au- 
thority to approve appointments of the commissioner of 
prohibition. The new bill eliminates the Attorney General. 

The former Cramton bill placed prohibition officers under 
civil service except “one private secretary to the com- 
missioner, four assistants to the commissioner, and all 
attorneys in said bureau above the civil service classifica- 
tion of law clerks.” The new bill makes no exceptions. 


New Bill Eliminates War Veterans 


The old bill directed the prohibition commissioner and 
the Attorney General in making appointments fo give 
preference to those who were in the military or naval 
service in the recent war. The new bill does not. 

The new bill provides that after six months from its 
passage incumbents of positions made subject to the com 
petitive requirements of the Civil Service Act may only 
be retained as the result of their names being reached 
for certification under the competitive requirements of the 
civil service rules, unless they have been already appointed 
as prescribed by the civil service rules. 

The previous bill provided “that no prohibition or in- 
ternal revenue officer now in the service, and who is to 
be an employee in the bureau herein created, and not now 
in the classsified civil service, shall be covered therein 
unless he shall, within six months pass the examination 
required by the United States civil service commission. 


January 


WASHINGTON, 18—Arbitrary action by the 
Treasury Department in refusing to issue new permits to 
a considerable number of and denatured 
warehouses has provoked a new controversy. 
fiftten bonded alcohol ware- 
houses in New York City. The government for a long 
time has believed that a majority of them are guilty of 
irregularities. It is conceded that it probably has evidence 
against two or three of them. 


bonded alcohol 


There are and denatured 


As to two it has no suspicions whatever. As to the 
remaining number it is understood to have suspicions, but 
The 
between five 


will be 


not sufficient proof to justify revocation of a permit. 
annual concerns is 


[Further 


business of these fifteen 
six million gallons. 


found on page 664.] 


and information 


Lacking in Evidence, Acts Arbitrarily 


Apparently the administration has reached the conclu- 
sion that while it lacks evidence on which to revoke these 
permits it could force the warehouses to suspend business 
by an extraordinary method never before adopted. The 
Bureau of Internal arbitrarily notified these 
warehouses that they must apply for new permits forth- 
with, the new permits to be issued on January 1, 1926. 


The bureau failed to issue permits to thirteen out of the 
fifteen. 

The owners of these warehouses have of course con- 
sulted counsel and have been informed that the govern- 
ment cannot withhold their permits in this arbitrary manner 
or without revocation proceedings as provided by law and 
that the government must have evidence of wrong doing 
to justify it in revoking the permits and cannot resort to 
subterfuge in withholding them. The attorneys claim that 
the issuance of the original permit gave the warehouse- 
men vested rights of which they cannot be deprived ex- 
cept through process of law. 

Other plants are involved besides those in New York. 
The Swanson Chemical Company, of Philadelphia, whose 
permit was withheld on January 1, obtained an injunction 
in the United States district court for the eastern district 
of Pennsylvania restraining the government from _ inter- 
fering in any way with its operations under the original 
permit. It is believed that all the warehouses in the 
metropolitan district in New York will endeavor to obtain 
the same relief. 

The court stated in the Philadelphia case that the at- 
tempted proceeding by the government was arbitrary and 
illegal and that the vested rights of the warehouseman 
were entitled to the protection of the court. The district 
attorney was notified that the statute provided a legal 
method of revoking permits and that no other method 
can be employed. 


Reflects on Bureau’s Own Officials 


Revenue 


Therefore, those following the situation are of the opinion 
that the government must procure definite and conclusive 
evidence of law violation before it can close up those bonded 
warehouses no matter what irregularities may have been 


committed. As each of these warehouses is operated under 
the supervision of an internal revenue storekeeper gauger 
the bureau is understood to believe that these officers 
have connived at the irregularities alleged to have been 
committed, which course is a serious reflection upon the 
service itself. 

Very strong protests have been received in Washington 
against the action of District Attorney Buckner of New 
York in giving utterance to what are described as reckless 
charges against the alcohol using industries in a speech 
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recently delivered before the Aldine Club where he stated 
that practically all the bootleg liquor procurable in the 
metropolitan district was made of denatured alcohol and 
that the annual diversions of such alcohol are now at the 
rate of over 40,000,000 gallons, or 40 per cent of the 
total production of the United States of all alcohols, 
including pure non-beverage spirits. 

Immediately after Mr. Buckner’s speech was delivered 
his attention was drawn to its gross inaccuracies by an 
expert representing one of the leading industrial dis- 
tilleries of the country, who quoted official figures from 
the report of the commissioner of internal revenue point- 
ing to the conclusions that the total diversions could not 
exceed 4,000,000 or 5,000,000 gallons or even less than 
the diversions charged by the representatives of the Anti- 
Saloon League and others in statements before the Senate 
judiciary committee in the last Congress. 

Notwithstanding this on the following day Mr. Buckner 
repeated his charges in part but raised the total of his 
estimate of diverted alcohol to 60,000,000, or substantially 
all of the specially denatured alcohol and a very large 
proportion of the completely denatured 


Buckner Juggles Alcohol Figures 


Mr. Buckner’s figures indigna 
made _ that 
slightest in 
statistics 


that Mr. 


have caused a feeling of 
tion among alcohol and the charge is 
he has spoken and without the 
vestigation or consideration of available cfficial 

Special emphasis is put upon the statement 
Buckner could first hand information regarding 
diversions except such as have traced to dishonest 
denatured and bonded warehousemen in the metropolitan 
district and whose total production is than 6,000,000 
gallons If all this were diverted it would amount to 
but ten per cent of Mr. Buckner’s latest estimate. 


users 
recklessly 


have no 
been 


less 


Whisky, Brandy and Other Liquors Banned From Use 
in Flavoring Extracts, Syrups and Medicinals 

The 

titled 

in manufacture of section 4 articles, prohibited.” 

the 


Treasury Department has issued T. D. 3787 en- 


whiskey, brandy, etc., 
\ssistant 


intimated 


“Prohibition: Further use of 


Secretary Andrews, who _ fathered order, 


that the use of whisky, brandy, rum or gin after Ferbuary 


1, in the manufacture of medicinal preparations or flavoring 
Alcohol 
may be used instead for the purposes named 


The 


“Effective February 1, 1926, no further applications for 
the withdrawal of whiskey, brandy, or gin, will be ap- 
proved, except as hereinafter provided, for use in the 
manufacture of articles authorized by Section 4, Title Il 
of the National Prohibition Act, but the withdrawal for 
that purpose of alcohol and wine will be authorized; and 
of whiskey, rum or brandy for use in particular cases 
in which the formula has heretofore been approved by 
the Department, but in considering applications in such 
cases, the length of time which the permittee has operated 
his general business, the length of time he has used this 
particular formula, its relation to other formulas used 
by him and to the formulas for manufactured products 
generally in which alcohol or wine is used, and the quantity 
of spirits used in the manufacture of the article, will be 
taken into account. 

“Provided: That nothing herein contained shall be con- 
strued in anywise to limit or restrict the use of whiskey, 
brandy, and other distilled spirits for use in the treatment 
of diseases on physicians’ prescriptions, Form 1403; or 
their use by retail druggists in compounding prescriptions 
in accordance with the terms of their permits. 

“All regulations inconsistent herewith are 
voked to the extent of such inconsistency.” 


extracts and syrups was_ forbidden. and wines 


text of the order is as follows: 


hereby re- 


Blair Reports on Industrial Alcohol 


Commissioner of Internal Revenue Blair in his annual 
report has the following to say relative to activities of the 
industrial alcohol section of the Prohibition Unit in seeking 
to prevent illegal diversions of alcohol: 

“During the past year special efforts have been con- 
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tinued to minimize diversions of industrial alcohol. As 
a result, there have been a number of revocations of 
industrial alcohol plants’ permits, denaturing plants’ per- 
mits, and permits of bonded users of specially denatured 
alcohol. The following shows the changes of the past year: 

“At the close of the last fiscal year there were qualified 
to operate for the production, storage and denaturation 
of alcohol, respectively under Title III of the National 
Prohibition Act, 67 industrial alcohol plants, 70 bonded 
warehouses, and 79 denaturing plants. 

“During the year eight industrial alcohol plants, ten 
bonded warehouses and sixteen denaturing plants were 
established, while three industrial alcohol plants, two bonded 
warehouses, and three denaturing plants were discontinued. 
For the production of distilled spirits for non-beverage 
purposes, other than alcohol, there were operated two rum 
distilleries and 24 fruit distilleries. No grain distilleries 
were operated during the year. 

“The number of permits issued for withdrawal of tax- 
free alcohol under Title III of the National Prohibition 
\ct during the past year somewhat exceeds the number 
issued during the fiscal year ended June 30, 1924, 4,266 
having been issued in the fiscal year 1924 and 5,082 in 
the fiscal year 1925. There were also issued fifteen per 
mits covering tax-free withdrawals of spirits, other than 
alcohol, by the United States under section 3464, revised 
statutes. 

“The number of bonded manufacturers qualified to use 
specially denatured alcohol for the fiscal year ended June 
30, 1924, was 6,621. During the last year the number 
increased to 7,835 The increase of 1,214 authorizations 
was due to the use of denatured alcohol in the manufacture 
of products previously produced from pure alcohol. Dur 
ing the same period 102 permits to use specially denatured 
alcohol were revoked.” 


Year’s Figures on Denatured Alcohol 


Relative to denatured alcohol, Commissioner Blair's 


nual reports 


an- 
Savs: 

“During the fiscal year 1925 there were withdrawn from 
bond, free of tax, for denaturation, 148,970,220.90 proof 
gallons of alcohol and rum, against 121,576,196.10 proof 
gallons withdrawn for this purpose during the previous 
year. 

“There were 81,808,273.16 wine gallons of denatured 
alcohol produced during the present fiscal year, of which 
46,983,969.88 wine gallons were completely denatured and 
34,824,303.28 wine gallons were specially denatured, com- 
pared with 67,687,295.76 wine gallons of denatured alcohol 
produced during the previous fiscal year, of which 34, 
602,003.72 wine gallons were completely denatured and 
33,085,292.04 wine gollons were specially denatured. 


“The increase in the quantities of both completely and 


specially denatured alcohol produced during the year is 
attributable to the constantly increasing use of completely 
denatured alcohol for general purposes, such as for fuel, 
light, and power, and to the use of specially denatured 
alcohol in the manufacture of new products and articles, 
in the manufacture of which tax-paid alcohol has been 
used heretofore.” 


Feb. 


A confusion existing relative to the date of the re 
vocation of formula 6 of the prohibition unit for denatured 
alcohol was cleared up by a statement that the effective 
date is February 1, as stated in a mimeographed circular. 
The date of January 1, as given in Treasury Decisions 
of December 17 was an error, according to officials ot 
the unit. 


1 Correct Date to End Formula 6 


Board of Appeals Abolished Finally 


The Commissioner of Internal Revenue 
following order (T. D. 3786) abolishing 
appeals which was established to review 
ceedings : 

“T. D. 3757, approved October 1, 1925, is hereby re- 
yoked, and the board of appeals in the prohibition unit 
established thereby is hereby abolished. Hereafter any 
permittee whose permit has been revoked by a designated 


(Continued on Page 664) 


has issued the 
the board of 
revocation pro- 
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Third of Series of Articles on Toilet Preparations Production; 


Practical Suggestions Based on Wide Experience and Observation 


By RALPH H. AUCH, B.A., Ch.E., Cincinnati, Ohio 


(Continued from page 568, December, 1925) 


Dressing New Products for the Market 


number of market all 


The products that the 
dressed up only to be subsequently changed not only once 
that a little 


more care in their selection in the first place would have been 


come on 


but sometimes two or more times indicates 


well directed. The trade name, color scheme, label and car 
ton layout, and such things require special consideration in 
each individual case so no generalities can well be drawn and 
they would be out of place here anyway. It is well to beat 
in mind, however, that each additional color used involves 
extra expense with every order for labels, cartons, cans, or 
tubes, as long as the package is retained. Such things as 
size, shape, style, and type of container are of even greater 
importance for they are more difficult to change and greater 
entailed in the having been 


expense is change after once 


ade ypted. 


The size of the container should be determined, with rare 


exceptions, not by the cost of the ingredients entering into 
the product, but by the number of applications it is desired 
to give per package. Or, put another the 
little 


should be 


Way, cost ot a 


more or less bulk is relatively small so the siz 


one which brings the consumer back for the 


next package as soon as the manufacturer concludes that he 
desires or dares to bring him or her back. Tests to de 
termine this point may be by any one of several methods. 
One simple way, where time permits, is to pass out packages 
of the contemplated size with the request to report how long 
it lasts. 


is consumed, is to weigh the contents of the package and have 


A test, which involves no waiting until the package 
different individuals withdraw the quantity they would or 
dinarily use, ~eweighing (on an accurate scale) after each 
difference the quantity con 


withdrawal to determine by 


sumed with each application. The number of applications 
each individual would normally get out of a package may 
then be easily found by calculation. 

Some individuals use a preparation very sparingly while 
wasteful regardless of whether they are 
Recently a manufacturer putting a 


others are very 
paying for it or not. 
cream into a tube had decided that a certain tube was of 
about the proper size and “looked the money.” When the 
cream was submitted to the above test the number of ap 
plications varied from thirty-seven for the most wasteful 
individual to one hundred and eight for the most frugal. By 
taking the number of applications that each of those who 
made the test would normally get and calculating the mean 
value, a figure around eighty was obtained. In this case, no 
time was lost in reducing the size of the tube. 

The choice in shape of the container is frequently de 
termined by giving consideration only to the general appear- 
ance, yet, it appears that every effort should be made to ex- 
aggerate the package size, except perhaps, in the case of the 
“ready to apply” shaving creams which are so bulky. 

Listing the commonly used containers in descending order 


with regard to the degree to which they may be exaggerated 


they are, opal glass jar, flint glass bottle, paper box, and 


collapsible tube. A pen knife, a piece of paraffin and the 
inclination are all that are required to exaggerate the size 
the 
glass jar is to be used. 


and at same time evolve some new shape, if an opal 


Samples of different bottles in the desired capacity on 


being filled with the liquid they are to contain and placed side 


The ten jars reproduced above each has a capacity of two ounces. 
The apparent difference in capacity and the actual difference in size 
is quite marked even in a photo of two dimensions. Were it possible 
to show the three dimensions the contrast would be still greater. 
Add to this the association of some styles with prescriptions, and 
others with ointments, etc., and it is immediately apparent that 
the importance of a carefully chosen container cannot be 
over-estimated. 


by side will render it easy to determine which of them 


looks the biggest. If the largest appearing one is displeasing 


in appearance, a new wood or paraffin mold can be made 
along similar lines which does please the eye as well as 
exaggerate the size. 

Boxes for face powder and the like in different shapes but 
having the same capacity if placed side by side make choos- 
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ing the one that is seemingly the largest easy by the direct 
comparison this affords. Placing a false bottom in the box 
is a simple way to exaggerate the size but the deception is 
observed by the user at the worst possible time, namely at 
or about the time that the user is ready for a new box. 
Padded tops on those boxes on which they look well also 
help to increase the apparent size and at the same time are 
soft to the touch which may or may not suggest that the 
contained powder is soft, smooth and velvety. 

Collapsible tubes continue to gain favor even though thick 
walls or odd shapes cannot be resorted to in the endeavor to 
increase the apparent size or beautify the package. About 
the best that can be done with tubes is to take those of dif- 
ferent dimensions having the same capacity and after filling 
them with cotton and closing the ends submit them to a 
group and have each pick what he believes to be the largest. 
Sometimes by changing the shape or diameter of the cap the 
container can be made to appear somewhat larger while at 
the same time a more pleasing appearance can be obtained. 

When the product, which is to be packaged, can be offered 
in either of two types of containers it has sometimes been 
helpful to set down the advantages of each and to weigh 
them one against the other. Assuming that a cream which 
might be contained in either a tube or a jar were under con- 
sideration, the comparison would be along the following 
lines : 

Tube 


A. Contents not 
nated by the fingers. 


Jar 
A. Not necessary to form 
new buying habit because it 
is the prevalent type of con- 
tainer. 


contami- 


B. Much easier to exag- 
gerate the size of container. 

C. Unless a private mold 
is used, procurable from 
stock in any quantity at any 
time. 


D. Not linked up with any 
definite price so any price 
may be attached. 


FE. Equally as pleasing to 
the eye when half or two- 


B. No labeling operations 
are required. 

C. Lighter weight per 
gross so cheaper shipping 
container of lighter construc- 
tion is possible and carriage 
charges are lower. 

D. No breakage and com- 
paratively slight loss due to 
damage in transit or handl- 
ing. 

E. More 
travelers. 


for 


convenient 


thirds used up as when new 


and full. 


Etc., Etc. Etc., Etc. 


Question of Sales Impetus or Resistance 


If the type of container contemplated is different than the 
one generally used for competing products another question 
should be satisfactorily answered before the final decision is 
made. Which is the greater, the sales impetus given the 


product by the more pleasing or more convenient con- 
tainer or the sales resistance offered by this dissimilarity? 

Another question that is of considerable importance is, can 
a sample size be produced that approximates the full size 
container in appearance or that is a replica of it so that full 
advantage can be taken of the sales impetus this gives the 
product by reason of its impressing the appearance of the 
regular size on the recipients of the samples? 

These things should be given due consideration but should 
not be allowed to dictate the choice but rather to serve as 
aids and guides to an intelligent, and a not to be regretted 
and subsequently changed choice. In the last analysis, the con- 
tainer should be practical. If it is to contain anything that 
will spill when overturned, it must rest firmly on its bottom; 
if to contain a powder, it must not dust; if to contain a 


liquid, it must not leak and if to contain a product which 
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dries out or deteriorates when exposed, it must reseal readily 
and securely. 

The number of sizes to be offered should also come in for 
serious consideration. Whether one, two or three sizes are 
to be offered should be considered somewhat in the manner 
indicated earlier in the example of a tube or a jar as a con- 
tainer for any given product, setting down the advantages- 
and disadvantages of each number of sizes. Every product 
presents an individual problem but a few generalities can be 
drawn nevertheless. One size if made fairly small causes 
the user to be without the product quite frequently because 
of forgetting to purchase a new supply. Each time that 
the new purchase is made, it affords the opportunity for the 
voice of the vendor or the urge of competing advertising to 
However the more fre 
quent the calls upon the dealer are, the more conscious it 


switch the user to another brand. 


makes him of a seemingly great demand. 

While it is generally true that the larger size costs rela 
tively but little more to produce than the smaller size, an 
inducement either in the form of a price concession or extra 
bulk or volume must be offered the consumer to stimulate 
the sale of the larger of two or the largest of three sizes. 
Such inducements are bound to the 
volume with the attendant the 
money available for publicity and expansion. 


reduce annual sales 


reduction in amount of 

One size of container entails carrying stock for the pro- 
duction of the part of the manufacturer and 
stocking of but one on the part of the dealer while two 
or more will run up the inventory of the manufacturer and 
cause confusion and extra work for the jobber and the 
retailer. 


but one on 


There are a few conspicuous examples of products offered 
that have 
nationally and even internationally popular without being 
fully dressed, that is, without 


in bottles, jars and other containers become 


being enclosed in an in- 
dividual carton. However, there are many advantages in 
putting the container in a carton whether it be a cheap fold- 
ing box, an inexpensive shoulder box, or if in keeping with 
the product and the price, an elaborate, costly, satin-lined, 
hinged box. A box or carton permits making changes in the 
contained bottle, jar or tube or in the label or decoration 
or even in the contents without the change being at once 
apparent to the prospective user. Then, too, it permits the 
folder or booklet as an enclosure which gives 
very complete directions in considerable detail on health and 
beauty hints generally, or which extols the merits of the 
product itself or of the other products of the manufacturer. 


use of a 


Questions of Affixing Retail Prices 


Finally, there is the question of whether or not the re- 
tail price should be affixed on the package. This again is 
an individual problem but here is some of the pro and the 
con. There may be a few people on this earth to whom 
the price means nothing, but the price of any article is 
a big factor in almost every sale even though the public 
generally does not order its luncheon from the right hand 
On holding the hand over the name 
and price in an advertisement of a twenty-five cent variety 
powder for example, one might judge from the superlatives 
used that it was marketed at two or three dollars a box. 
And this same is true of almost every item in the toilet 
preparation line with the exception of a few products, such 
as tooth-pastes, shaving creams and cream lotions, which 
have an upper price limit more or less set for them by 
custom or whose manufacturers lack the courage to launch 


column of the menu. 
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their products at a price higher than the usually accepted 
one. It follows then that if it is well to give the price 
in the ad it is well to have it confirmed by the package at 
the time of purchase. 

Inquiry developed the fact that several manufacturers do 
not print the retail selling price on the packages because 
of the indiscriminate price cutting of the present day and 
by reason of this cutting the price “don’t mean anything.” 

The question is then, are the purchasers 
more likely or less likely to buy an item 
at thirty-nine cents if a fifty-cent price 
appears on the package? Or, assuming an 
item with a thirty-five cent price printed 
upon it offered at thirty-three besides one 
with a fifty-cent price offered at thirty-nine 
will the prospect buy the latter in the belief 
that a better bargain is being obtained? 

Whether the package is finally completed 


with or without the price appearing upon 


it, it is now ready for the sales and ad 
vertising departments. The foregoing in 
dicates that much work and detail are in 
volved in the development of a new product, 
but all of the effort fades into nothingness 
when compared with the time, money and 
energy required to bring the product befor« 
the public and to keep it there. The devel 
opment work lends but little to getting the 
product before the public, but contributes 
much toward keeping it there 

Sales plans and advertising schemes fall 
outside of the scope of this article, but a few words of 
caution may be timely. 


All of these six collapsible tubes are of exactly the same cubical capacity, that is, each 
one contains exactly the same quantity of cream. Which is apparently the largest? 
Those who were asked this question were almost unanimous in their choice of the 


tube on the extreme left. 


Prior to about 1880 the newspaper pages were overrun 
by advertisements of quacks, swindlers and charlatans of all 
kinds, to such an extent that reputable manufacturers and 
dealers were unwilling to avail themselves of their ad- 
vertising columns. By 1880 the advertising columns had 
been elevated to the point where a better class of advertisers 
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availed themselves of the advertising advantages in news- 
papers and magazines and public confidence began to re- 
turn. To stimulate the latter, many publishers guaranteed 
to make good any and all the losses incurred by the readers 
from swindling advertisements. At present some publishers 
offer rewards for the detection of unfair and dishonest ad- 
vertisers. 


In the days referred to the motive was frequently greed 


The ten collapsible tubes reproduced above are all of the same diameter, namely one 

inch. Even though the above photo does not show the contrast as well as the tubes 

themselves do, yet it conveys a fair idea of the possibilities in even so small a detail 

as caps. The diameter, the shape and the decorations are all worthy of consideration 
for the choice must be made but once in the life of any given product. 


and many of the advertisers were unscrupulous if not crooks 
while today the motive which prompts untruths or 
“stretched” truths is very likely the desire 
to outdo the sharp competition and to create 
an “atmosphere” about the products and 
those responsible for such ads are ad- 
vertising experts or “would-be” experts. In 
both cases and regardless of the motive the 
result is the same, namely, the confidence 
of the public in the industry generally is 
being shaken, or else the public is more 
gullible than most people believe it to be. 

The proprietary medicine industry will 
serve to illustrate the point. Advertisers 
waxed ever more enthusiastic in their claims 
until legislation put the damper on them, and 
“reader style’ of copy became more and 
more in evidence until now some of the 
progressive newspapers are discouraging 
this type of material. Then, too, “beware 
of imitations’ and “avoid substitutes” and 
like cautions doubtless have added their bit 
to shaking the confidence of the public in 
proprietaries. That confidence is waning is 
demonstrated by the fact that manufacturers 
of proprietaries admit that the cost of getting 
business is constantly increasing and that 
the increase is out of proportion to what 
may be attributed to the increasing size and number of 
advertisements vieing for attention 

Manufacturers of toilet preparations may find themselves 
much in this same position unless active steps are taken 
to rid the industry of objectionable or questionable ad- 
vertising copy and the impossible claims by some of them for 
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And it will 
come from within the 


from without 


their products is to be hoped that reform 


industry before it is thrust upon it 


Some Suggestions on Advertising Angles 
Much 


users 


advertising copy seems directed toward winning 


away trom competing items instead of creating new 


users. This type of copy is excusable or even necessary in 
many lines of endeavor, but even shaving creams and tooth 
pastes and face powders are not yet offered in a saturated 
In addition to the damage done to the industry 
this the 


minds of the users when the same space, time, energy and 


market. 


generally by type of copy, it causes confusion in 


money could be expended in widening the existing market. 


This point can not be better emphasized than by quoting 


Charley Barton in Oral Hygiene Junior: 


apple 
the 


“Consistency is not only a criterion of good 
sauce.... consistency is also, and very much so, 
prime requisite of all educational work 

“Kids, and pups, and the people wish to be led; but 
kids, and pups, and the people possess a good deal more 
discriminative faculties than they are usually credited 
with... 

“Mind you: 1 am no judge, I am 
wishes to be led, I am one of the peepul. So I went and 
read all the educational advertisements in all the national 
magazines, and many others, meant to lead me to proper 
oral hygiene, for my life is very valuable—to me. 


one of those who 


“I learned this: a clean tooth never decays; brush your 
teeth three times a day, but; a Dutch dentist has found 
that the tooth-brush is more responsible for tooth troubles 
than anything that the International Dental [ede 
ration are inquiring into this all over the world. 

“T learned this Im, or whatever you call it, on 
my teeth is the real cause of decay; but, a South Australian 
dentist ‘The mucinous on our teeth are 
highly protective.’ 

“And I learned more: my saliva is not flowing freely 
enough: that’s where the real trouble is. Still, an authority 
warns me that ‘the parotid glands are to-day frequently 
over-stimulated.’ 


else, so 
also: 


coatings 


Says 


“T learned to clean my teeth and gums with a stiff brush 
which is soft, so it will not lacerate my gums; a strict up 
and-down stroke is the best, for I] must endeavor to brush 
my teeth with a rolling motion. I must use a large tooth 
brush to reach all corners and crevices, because only a 
small, a very small brush will get me there. A real gritty 
tooth powder, free from soap, will alone cleanse my teeth; 
1 learned that much, since soap is the one and only natural 
cleansing agent, if it is free from grit. The necessity of 
using an alkaline dentifrice is quite apparent to me, since 
I have been told that an acid preparation is bound to rid 
me from everything that does not belong in my mouth 

“TI learned lots more........Now, I believe that the 
manufacturers of brushes, pastes, and powders have done 
wonders; I really and honestly do! But I feel that the 
time has come, long since, where it is imperative to be 
exceedingly wary of positive assertions to the public 

(This Series Will Be Continued) 


Denmark Splits Toiletry and Drug Selling 


In Denmark there are no drug-stores as known in the 
United States. Allied products, such as toilet article and 
hair tonics, are sold by shops known as Materialhandel. 
With the possible exception of a few toilet requisites, the 
Danish stores deal only in pharmaceutical preparations and 
do not use pretentious window displays or advertise the 
presence of these goods in any way, according to a report 
from A. E. Fonselau, secretary to the commercial attaché at 
Copenhagen. 


Information in Advertisements 
Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 


BIG PROGRAM FOR LONG PHONE LINES 


The 1926 construction program of the Long Lines De- 
partment, American Telephone & Telegraph Co. contem- 
plates plant than $28,000,000. 
Plant costing approximately $19,000,000 was constructed in 
1925. 


The proposed expenditures for plant construction during 


construction to cost more 


1926 are divided among various projects about as follows: 
Aerial wire, including new pole lines, $5,160,000; long dis- 
tance cables with associated pole lines, leading coils, build 


ings and equipment, $11,200,000; Switchboards and other 
telephone and telegraph equipment, $8,130,000; Line work 
not included in the aerial wire and cable _ projects, 
$3,860,000. 

The new facilities will provide increases in long 
distance telephone traffic and will make it possible 
to furnish more dependable and faster service. 

Long distance cable, it will be noted, is the largest single 
project of the construction program. The completion of 
the last link of the all-cable route between New York and 
Chicago, with cable work in other sections of the country 
in 1925, involved the placing of about 450 miles of long 
distance cable during that year. The plans for 1926 include 
placing more than 700 miles of this type of cable. The more 
important cable projects in the 1926 program are: 

The completion of the Chicago-St. Louis cable which is 
already in service between Peoria and St. Louis. 

On the New York-Buffalo-Cleveland cable project, the 
completion of the Schenectady-Syracuse section and major 
portions of the Syracuse-Rochester and Buffalo-Dunkirk 
sections. 

The Richmond-Petersburg 
Atlanta cable. 

The Momence 
Haute cable. 

Additional cables on existing cable routes between Provi- 
dence and Boston, New York and Philadelphia, Philadel- 
phia and Harrisburg and Ligonier and Pittsburgh. 

The 1926 construction program covers additions to the 
plant in nearly every state. The expenditure will amount 
to approximately fifty per cent more than in 1925, in which 
year the plant expenditures were the largest on record. 


for 
also 


section of the Washington- 


Ill., section of the Chicago-Terre 


Watseka, 


Swedish Market for Toilet Preparations 


In proportion to its size, Sweden is as valuable a market 
for the sale of toilet preparations as any other European 


country. An estimate of the extent of the market is shown 


in the following table: 


Perf and Toilet Preparations 

Exportation 
Crowns* 
483,200 
67,000 
88,350 


emery, Cosmetics 
Importation 
Crowns 
3,650,600 460,000 
5,937,400 826,700 
6,016,150 927,570 


Production 

Crowns 
1913 
1922 
1923 


(*Average value of crown in 1924 was $.265). 


The principal sources of supply of the imported prepara- 
tions are France, Germany, Denmark, and the United States, 
in the order named. During the last few years America has 
been an important supplier of dentifrices and shaving pre- 
parations. A number of American manufacturers have ap- 
pointed agents in Copenhagen for all three Scandinavian 
countries, who keep stocks in the Copenhagen free port. 
It is, therefore quite probable that a considerable amount 
of Danish exports to Sweden are preparations of American 
manufacture. Exports of toilet preparations from the 
United States to Sweden amounted to $71,597 in 1924.— 
Commercial Attache T. O. Klath, Stockholm. 


Changes in Barber Shop Literature 


“T hear Jim shaves himself now. How’s that?” 

“Well, he refuses to patronize the barber shops any more. 
Ever since the girls invaded them to have their hair bobbed, 
the shops subscribe to Good Housekeeping instead of the 
Police Gasette.”—Western Drugzgist. 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Honors Are Bestowed on Men Active in the Allied Realms of Perfumery; 


Chemists Hold Sessions 


NORRIS AGAIN PRESIDENT OF A. C. S. 
Institute of Tech 


f the American 


James I. Norris of the Massachusetts 


nology, has been re-elected president « 
Chemical Society, it was announced following a meeting of 
the Society's Board of Directors in the Chemists’ Building, 
New York, recently. Prof. Norris, chosen by ballot of the 
Society’s 15,000 members, began 
year on January 1, 1926. Dr. Charles L. Parsons of Wash 
ington, D. C., was re-elected secretary of the Society. Dr 
John E. Teeple of New York was again named treasurer. 

S. W. Parr, professor of applied chemistry in the Uni. 
versity of Illinois, was chosen a director to succeed Prof. 
William Hoskins of the University of Chicago. Wilder D. 
Bancroft, professor of physical chemistry in Cornell Um 
versity, was re-elected a_ director. Other directors are 
George D. Rosengarten, Philadelphia; Dean Henry P 
Talbot, the Massachusetts Institute of Technology; Dr. W 
D. Bigelow, research director, Washington, D. C.; Prof. E. 
C. Franklin, Leland Stanford University. 


B. T. Brooks Heads New York A. C. S. 


Benjamin T. Brooks has been chairman of the 
New York Section of the American Chemical Society for 
1926. Mr. Brooks succeeds Prot. James Kendall of Columbia 
University. Prof. Arthur W. Thomas of Columbia was 
chosen vice-chairman. D. H. Killeffer was re-elected secre 
tary and treasurer. The new executive committee consists 
of Prof. F. E. Breithut, College of the City of New York; 
K. G. MacKenzie, Texas Co.; P. Rk. Rose, United States 
Rubber Co.; and Miss Lois W. Woodford, secretary to Dr 
Charles Herty. 

An address 
Keyes, research 


Alcohol Co. 
A. C. S. Holds Organic Chemistry Symposium 


The first national symposium on general organic chemistry 
held December 29 to 31 at Rochester, N. Y., under the aus 
pices of the Division of Organic Chemistry of the American 
Chemical Society was very successful from the standpoint 
of the 175 organic chemists who attended. Prof. Marston 
T. Bogart, of Columbia, presided and the Rochester section 
of the society of host to the visiting chemists. Interesting 
papers were read and discussed. 

Nichols Medal Goes to Dr. Lind 7 

The Nichols Medal in chemistry for 1925 has been awarded 
by the New York Section of the American Chemical Society 
to Dr. Samuel Colville Lind, Associate Director of the U. 
S. Fixed Nitrogen Research Laboratory, Washington, and 
an internationally known worker in the Sources of radium. 


his second term of one 


elected 


Dr. D. B. 
Industrial 


delivered at the meeting by 
the United States 


Was 
director of 


Pharmacists Hear About Cosmetics 
The New York Branch of the American Pharmaceutical 
Association met at the New York College of Pharmacy 
Building, New York City on the evening of January 11, to 
enjoy a most interesting address on “Cosmetics for the 


Cosmos,” by Miss Roddie Minor, Ph. D. 
National Dry Goods Men to Meet 


Merchandising in the modern retail store from the view- 
point of style, group buying, advertising and statistics will 
be featured at the first day’s sessions of the Merchandise 
Managers Group of the National Retail Dry Goods Asso- 
ciation when that organization holds its fifteenth annual con- 
vention, February 8 to 12, at Hotel Pennsylvania, New York. 


American Ph.A. Offices Moved 
The offices of E. F. Kelly, secretary of the council of the 
American Pharmaceutical Association and E. G. Eberle, 
editor of the association’s Journal, have been combined and 
are now located at 10 West Chase street, Baltimore. 


and Folk 


in Other Industries Are Busy 


PERFUMERY SALESMEN ELECT OFFICERS 
The Society of foragers, composed of perfumery and toilet 
the New York City trade, held their 
annual dinner at the Belmont Hotel on January 9 when the 
following new officers officiated 

President Martin F. 
Co., vice-president, 
son & Co.; 


of Governors for two years: ( 


salesmen in 


goods 


Schultes, of the Hewitt Bros. Soap 
Hay Betz, of S. E. 


secretary-treasurer, Oscar Niedenstein ; 


Oscar Howard’s 
Board 
. B. Condit, of D. R. Bradley 
& Son; Frank H. Herman, of L. T. Piver & Co.; Geo. W. 
Raymond, of Richard Hudnut; John G. McNary, of Col- 
gate & Co. T. M. M. C. M. Co.,, and E. E. 


Cramer, of Guy T. 


Hanlon, of 
Gibson, Inc. 
New York Drug and Chemical Section 
Charles L. Huisking was re-elected chairman at the recent 
annual meeting of the Section of 


New York 


Drug and Chemical the 


Board of Trade Transportation. Other 
officers elected were: vice-chairman, P. McK. Garrison, 
Merck & Co.; treasurer, William A. Hamann, Roessler & 
Hasslacher Chemical Co.; secretary, William F. McConnell; 
director in the New York Board of Trade and Transporta- 
tion, Edward Plaut, Lehn & Fink Products Co.; executive 
committee, Carrol] Dunham Smith, Carroll Dunham Smith 
Pharmacal Co.; A. Bakst, Bakst Brothers: S. W. Fraser, 
Burroughs, Wellcome & Co.; S. B. Penick, S. B. Penick & 
Co.; Percy C. Magnus, Magnus, Mabee & Reynard. 


and 


Hoyt Again Heads Disinfectant Manufacturers 


There was a good attendance and much enthusiasm at the 
twelfth annual convention of the Insecticide and Disinfectant 
\lanufacturers’ Association held in December at the Hotel 
Astor, New York City. Frederick A. Hoyt, of Atlanta, Ga., 
was re-elected president. Other officers were elected as fol- 
lows :—First vice-president, H. W. Hamilton, White Tar 
Co.; second vice-president, Evans E. A. Stone, Standard Oil 
Co. of New Jersey, this city; treasurer, Robert J. Jordan. 
William I. Jordan & Bro., this city (re-elected) ; secretary, 
H. W. Cole, Baird & McGuire, Inc., Holbrook, Mass. (re- 
elected) ; directors for one year, C. C. Baird, J. W. Wright, 
J. W. Bailey. 

Salesmen Hold Christmas Party 

The annual Christmas party of the Salesmen’s Associa- 
ion of the American Chemical Industry, was held at the 
Builders xchange, New York City, on the evening of 
December 28, when about fifty members and their friends, 
gathered for a feast and unusually interesting entertain- 
ment. A feature of the meeting was the distribution of a 
clever paper gotten out by the entertainment committee, 
containing quips and jests on prominent members and in- 
stitutions in the industry. 


Dr. Arny Heads National Conference 

Dr. H. V. Arny, professor of chemistry in the College 
of Pharmacy, Columbia University, has been elected chair- 
man of the National Conference of Pharmaceutical Re- 
search. J. H. Webster, Detroit, was elected vice-chairman 
and J. C. Krantz, Jr., Baltimore, secretary-treasurer. A 
resolution was adopted urging the building of the National 
Pharmacy Building, for which $500,000 of the required 
$1,000,000 has been raised. 


Grasselli 1925 Medal Goes to Dr. Berry 
Dr. Edward Robie Berry, of the General Electric Co., 
Lynn, Mass., was presented with the Grasselli medal for 
1925 for his work on fused quartz, at a meeting of the 
American Section of the Society of Chemical Industry, 
December 4, at the Chemists’ Club this city. The presenta- 
tion was made by Dr. Allen Rogers, of Pratt Institute. 
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TARIFF REVISION NOW IS UNLIKELY 
(Continued from Page 630) 


The Democrats of course are introducing separate bills 
which might be passed without much consideration if the 
powers so willed. There always has been a strong prejudice 
against so-called pop-gun tariff legislation and occasionally 
when the House Ways and Means Committee has desired to 
put through a tariff bill by itself it usually has been side- 
tracked in the Senate. 

The Ways and Means Committee is in complete control 
of the administration and in view of the desire of President 
Coolidge that there shall be no tariff legislation at this 
session the Republican members will not even consider the 
various Democrats tariff bills which have been referred to 
this committee. 


Not Much Chance for Forcing Action 


\n outsider might suppose that the Democrats together 
with radical Republicans augmented by other Republicans 
who for one reason or another desire tariff legislation would 
join forces and form a majority of the House and force 
action on tariff legislation. Such action is scarcely a pos- 
sibility even though it might be conceded that those desiring 
tariff revision formed a majority of the House. The Ways 
and Means Committee never embarks upon a general] tariff 
revision without instructions from the Republican House 
caucus or the Republican steering committee. Manifestly the 
Democrats and the radical Republicans have no votes in these 
Republican bodies. Under the liberalized rules of the last 
Congress it might have been theoretically possible to dis- 
charge of the Ways and Means Committee from considera- 
tion of a particular tariff bill by action on the floor of 
the House. The Republicans at the beginning of the present 
session, however, saw to it that the rules were changed 
so that the discharge rule was virtually nullified. 

The Republicans have narrow a majority in the 
Senate that they would be unable to pass a partisan tariff 
measure and this is one of the reasons why the administration 
realizes it would be useless to attempt anything at this ses- 
sion. 

There is still a little talk that something may be attempted 
in the way of a revision of administrative provisions of the 
Tariff Act of 1922 but this does not seem likely in view of 
the fact that the Democrats would seek to embarrass the 
efforts of the Republicans as much as possible. 

Over in the Senate there is a possibility that an investiga- 
tion of tariff conditions may take place. This would not 
lead to any action presumably but would furnish a good 
deal of material for discussion, 

Two resolutions for tariff investigation have been intro- 
duced in the Senate. Senator King of Utah, Democrat, pre- 
sented a resolution which was framed by the People’s Re 
construction League, a radical organization. This provides 
for the appointment of a special] committee to investigate the 
administration of the flexible tariff by the Tariff Commission. 


so 


Smoot Favors Safe and Sane Probe 


Senator Smoot of Utah, Republican, chairman of the 
Senate Finance Committee, countered with a resolution for 
an investigation of much the same thing by the Finance Com- 
mittee. y 

The Finance Committee, it was of course inferred, would 
pursue a safe and sane investigation and would see to it 
that no harm was done to the Republican party. Many 
Republicans, of course, would just as soon have the flexible 
tariff repealed, but they would not want the high tariff 
policies of the party to be the target any more than necessary. 

Action on both resolutions has been held up in the Senate 
temporarily. 

The Tariff Commission in its annual report suggests the 
desirability of amendments to the flexible provisions of the 
tariff law to make clear the intent of Congress in the case of 
various disputed points. 

Latest figures show that receipts from customs duties 
in the last six months of 1925 established a new record. 
The total was $292,615,000 or $43,000,000 more than ever 
was received from that source in a similar period. The 
nearest approach’ to the new record was accomplished in 
the last six months of the calendar vear 1923. On the basis 
of the six months’ receipts it is predicted by customs officials 
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that receipts for the present fiscal year will exceed $600,- 
000,000, a record breaking figure. 


Andrews to Reorganize Customs Service 


A reorganization of the customs service of the Treasury 
is in prospect in the near future. Assistant Secretary of the 
Treasury L. C. Andrews, who has just completed a reor- 
ganization of the prohibition unit of the Internal Revenue 
Bureau intends to turn his attention next to the customs 
division. Just what he has in mind has not been disclosed. 

“Customs needs some supervisory work in Washington, or 
something in the nature of a reorganization and much in the 
nature of financial assistance,” said Mr. Andrews in testify- 
ing before a subcommittee of the House-Appropriations 
Committee. 

The Treasury appropriation bill as passed by the House 
and as pending in the Senate provides $10,993,000, for the 
customs service, an increase of $461,800 over the appropria- 
tion for the current year of $16,531,200. 


Probing Foreign Control of Raw Materials 


Wide interest has been attracted by the investigation of 

the House Committee on Interstate and Foreign Commerce 
into foreign controlled raw materials which are necessary 
to the United States. The inquiry was instituted as a result 
of representations by Secretary of Commerce Hoover with 
particular reference to rubber. Other commodities coming 
within the scope of the investigation include Egyptian long 
staple cotton, camphor, coffee, iodine, nitrates, potash, 
mercury, rubber and sisal. 
__ “If we cannot secure such freedom of these materials and 
if the world is to continue further extension of controls 
over other commodities we are confronted with a most 
appalling vision of future world relations,” said Mr. Hoover 
before the committee. “It will be a world in which govern- 
ments are to be engaged in negotiating and jockeying to 
secure favored positions in the distribution of the very life 
blood of industry and the necessities of everyday life.” 

Secretary Hoover has recommended no retaliation but 
rather steps to secure a supply of the various raw materials 
without further domination. 


To Revise Federal Trade Board Methods 


Consideration is to be given during the present session to 
legislation to revise the procedure of the Federal Trade Com- 
mission as desired by many trade associations. The Wads- 
worth-Williams bill has been reintroduced by Senator Wads- 
worth of New York in the Senate and by Representative 
Williams of Illinois in the House. Twenty-five trade 
associations, including the Flavoring Extract Manufacturers’ 
\ssociation, have approved the bill. 


ALCOHOL WAR TAX CUT REJECTED 
(Continued from Page 630) 


Andrews. Although Mr. Andrews in testifying before the 
House Ways and Means Committee had recommended a 
reduction in the tax the letters of Mr. Blair and the Assist- 
ant Secretary indicated that the Treasury is perfectly willing 
that the tax should remain on. They are interested chiefly 
in the revenue end of the situation and doubt if the reduc- 
tion would have any effect on enforcement of prohibition. 

The debate in the House on the desirability of reducing 
the tax centered to some extent on the enforcement question. 
Some of the recognized dry leaders, including Representa- 
tive Hudson of Michigan, opposed the reduction and were 
of the opinion that it might encourage bootlegging rather 
than otherwise, while other members equally dry contended 
that the reduction in the tax would be of assistance to en- 
forcement activities. The Republican members of the Ways 
and Means Committee in charge of the bill contended that the 
enforcement situation did not enter into it, that it was not 
a wet and dry controversy, but that from the standpoint of 
relief to the alcohol trades from what is a very high tax 
it was but proper that it should be reduced. 

The Senate Finance Committee approved the new tax of 
the House bill of one-tenth of one cent per gallon on cereal 
beverages. 

The committee provided for the repeal of stamp taxes on 
customs house entries and withdrawals and steamship pas- 
sage tickets, all of which were continued in the House bill. 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 

Since our December report, Fred S. Rogers, the president ; 

Thomas J. 

Richard H. 


legislative committee, as well as other officers and com- 


Hickey, general counsel and executive secretary ; 
3ond, first vice-president and chairman of the 


mitteemen, have been busy with the affairs of the Flavor- 
ing Extract Manufacturers’ Association. 

The Executive Committee of the association held a meet- 
ing at the Hotel Astor, New York, on January 20 and trans- 
acted considerable routine business. The next meeting will 
be held at the Briarcliff Lodge, Briarcliff Manor, on Mon- 
day, May 10. 

Present at the January 20 meeting were Fred S. Rogers, 
president; R. H. Bond, D. T. Gunning and George H. 
3urnett, vice-presidents; R. E. Heekin, secretary; Frank L. 
Beggs, treasurer; Thomas J. Hickey, executive secretary 
and attorney; John L. Clawson, Frank 'M. Boyles and Leslie 
K. Talmadge. 

News of the alcohol developments and the extension until 
April 1, 1926, of the time for the sale of double strength 
Jamaica ginger is given in our Washington Correspondence, 
where also will be found the text of the order issued by 
Assistant Secretary Andrews which was widely heralded in 
the newspapers as “forbidding the use of liquors in flavor- 
ing extracts after February 1.” The manner in which the 
news was sent out from Washington was regarded in many 
quarters as an unfair and unwarranted reflection on the 
industry. 

Secretary Hickey sent out an important circular (No. 
209) on the “Suspension of Withdrawals Pending Revoca- 
length the purpose of 
He also issued a circular calling 


tion” in which he discussed at 
Treasury Decision 3784. 
attention to the necessity of promptly and carefully filling 
out the blanks for the Manufacturers’ Census of 1925. 
Members should bear in mind the dates June 9, 10 and 
11, when the 1926 convention will be held at the Briarcliff 
Lodge, New York. There will be a fine program. 


SODA WATER FLAVORS MANUFACTURERS 
August Peter, of Milwaukee, president, and Thomas J. 
Hickey, of Chicago, secretary and attorney, together with 
A\sso- 


the legislative and other committees of the National 
ciation of Soda Water Flavors, 
maintained their activities in the interests of the association 


Manufacturers of have 


and its members during the month just passed. 


LABELING OF IMITATIONS IN NEW YORK 


Frank 'M. Boyles, chairman of the special committee of 
the Flavoring Extract Manufacturers’ Association on the 
labeling of imitation flavoring extracts, expects to visit 
Albany on Friday, January 29, to hold a final conference 
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on the subject with Commissioner Pyrke, of the New York 
State Department of Farms and Markets 

The department some time ago decided to compel the 
manufacturers of artificial and imitation flavoring extracts 
to state the ingredients on the labels, which was strongly 
objected to by the trade as not only being unnecessary, but 
a divulgence of trade secrets. A conference was held with 
the State officials last August 


regulation was held up until this month. 


at which operation of the 
In the meantime 
Dr. Boyles and others in the industry prepared a series of 
propositions or suggestions which would comply with the 
law and be unobjectionable to the trade. 

It is expected that the department will take up this mat- 
ter at the conference and settle the controversy. 


1925-26 CROP OF SOUTH INDIAN OCEAN 
VANILLA BEANS 


Preliminary estimates for the production of vanilla beans in 
Madagascar and Dependencies, Reunion, and Mauritius are 
still 1925-26 states 


1,391,762 pounds for 25-2 
American Consul James G. Carter, Tananarive, Madagascar, 


being given as 


in a report dated October 13, which has just been received 
in the Department of Commerce. This total figure is dis- 
tributed as follows: Comoro Islands, 283,291 pounds; East 
Coast, 845,022 pounds; Nossi-Be Province, 85,979 pounds, 
or a total for Madagascar and Dependencies of 1,214,292 
pounds; Mauritius, 1,102 pounds; and Reunion, 176,368 
pounds. As will be observed this total does not include the 
yield in the Seychelles Islands. Consul Carter states that 
he has been officially informed that the proudction in the 
Seychelles Islands for 1925-26 is placed at 4,409 pounds, thus 
bringing the total estimated production of vanilla beans in 
the South Indian Ocean region to 1,396,171 pounds. 

Consul Carter says that as far as can be ascertained from 
conversations with persons more or less directly interested 
in vanilla beans, in the absence of any published reports, 
it would appear that the condition of the vanilla crop in 
Madagascar and dependencies is good. The same informa- 
tion would appear to prevail concerning Reunion. —Inas- 
much as the production of vanilla beans in the Seychelles 
Islands is estimated this vear at 4.409 pounds, compared with 
a final estimated production of 3,150 pounds in 1924, in the 
absence of any official or other published report it may be 
supposed that the condition of the crop on those islands is 
also good. 

There is no information on hand at the consulate concern- 
ing the condition of the vanilla crop in Mauritius. How- 
ever, the production there would appear to be on the de- 
cline, inasmuch as the estimated output for 1925 has been 
placed at 1,102 pounds compared with a final estimated 
production of 1,543 pounds in 1924 

The sharp decline from 350 francs, or more, per kilo 
(about $7.95 per pound) for vanilla beans in Madagascar 
and Reunion in 1924 to practically no market at the date of 
this report (October 13, 1925) even at 90 Frs. ($1.84 per 
pound) has produced a rather discouraging effect upon the 
vanilla industry in Madagascar, the Comoro Islands and 
Réunion, though the producers would appear to be hopefully 










































































































































































































































































































































































































































































waiting for the market to open and for prices to reach some- 
thing around 150 francs per kilo in Madagascar (about 
$3.40 per pound). Because of the high prices received from 
vanilla beans during 1924 the price of labor was incautiously 
increased on vanilla plantations, in keeping with conditions 
which also applied to other local products. It will, therefore, 
be difficult now for producers to attempt to decrease the 
amount paid for labor in proportion to the decrease in the 
price of beans. However, the producer of vanilla beans who 
actually grows and cures his own product should be able to 
realize a profit of about 40 to 50 per cent on his output, 
even at 90 or 100 francs per kilo (approximately $1.84 to 
$2.26 per pound), but the concerns who practiced largely 
the buying of green or partially cured beans from the 
grower will probably not be able to cover his actual outlay 
and earn a profit at even 150 francs per kilo (approximately 
$3.40 per pound) after paying packing, transport and other 
overhead expenses. 

In this connection, the producers in the Madagascar island 
Province of Nossi-Be are inclined to ship their goods on 
consignment to France if local offerings do not reach 200 
francs per kilo (about $4.54 per pound) and Reunion may 
follow this practice if prices do not reach locally 150 
francs. 

In the opinion of the trade, on the first of October, 1925, 
there was a holdover stock of vanilla beans in Madagascar 
from last season’s production of approximately 50,706 pounds. 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 


tained in FEDERAL AND Strate official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 





Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 

Among the Notices of Judgment given under the Federal 
Food and Drugs Act, Nos. 13,601 to 13,800, inclusive, sent 
out recently by the Bureau of Chemistry, Washington, D. C., 
the following are of interest to our readers: 

13,684. Adulteration and misbranding of vanillin; U. S. 
vs. 25 pounds of vanillin; default decree of condemnation, 
forfeiture and destruction. It was found on analysis that a 
substance, acetanilid, had been mixed and packed therewith so 
as to reduce, lower, and injuriously affect its quality and 
strength, and had been substituted wholly or in part for 
the said article. Adulteration was alleged for the further 
reason that it contained an added poisonous or other added 
deleterious ingredient, acetanilid, which might have rendered 
the article injurious to health. 

13,747. Adulteration and mistbranding of flavoring ex- 
tract; pleas of nolo contendere; fines amounting to $100 im- 
posed. Several shipments were affected, analysis of samples 
showing they contained a mixture of vanillin and coumarin 
colored with caramel and containing very little, if any, vanilla 
extract. The labels stated that the product contained the 
“pure crystallized principal aromatic constituent of the 
vanilla bean (Vanillin U. S. P.),” which was held to deceive 
purchasers into the belief that the product was a pure vanilla 
flavoring extract. 

Olive oil prosecutions for 
included the following: 


misbranding 
another of 


adulteration and 
One fine of $150 and 


$100. In three other cases the seized shipments were con 
demned and ordered forfeited. 
Indiana 
The report of I. L. Miller, A.B., Indiana State Food 
and Drug Commissioner for the year ended September, 


1925, just issued, shows that the division examined 4,916 
samples of food, of which nearly one-third were illegal. 
Of 192 beverages tested, 139 were illegal. In addition to 
the laboratory work, the division maintains a force of 
five traveling food inspectors who are constantly in the 
field making sanitary inspections and surveys of food pro- 
ducing, food handling and food distributing plants and 
places of all kinds. The report shows a total of 17,411 
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such sanitary inspections and surveys made of food es- 
tablishments in the State. Fifty prosecutions were made fer 
persistent violations of the food and sanitary laws of the 
State. 


Changes in U. S. Bureau of Chemistry 


Paul B. Dunbar of Maryland has been appointed assistant 
chief of the Bureau of Chemistry, United States Department 
of Agriculture, to take charge of the administration of the 
food and drugs law and the naval stores law. C. A. Browne, 
chief of the bureau, stated than an additional assistant was 
required to relieve Mr. Skinner of a part of the increasing 
work of the bureau. Dr. Dunbar has been with the bureau 
since 1907. 


Anti-Saccharin Bill in New York 


A bill introduced in the New York State Senate by Michael 
Reiburn, Democrat, New York City, amending the farms 
and markets law, prohibits the sale of any beverage or 
drink containing saccharin unless the saccharin content is 
shown on the container by label or other means. This bill 
failed of passage in 1925. 


Pennsylvania 


Dr. F. T. Aschman, consulting chemist for the Bureau 
of Foods and Chemistry, Pennsylvania State Department of 
Agriculture, died December 10. He has been connected with 
the Bureau for over thirty years. Dr. Aschman was 
graduated from Columbia University, New York City in 
1881, and practiced his profession for the last twenty years 
or more in Pittsburgh. 


Clyde H. Campbell, who has been associated with Dr. 
Aschman in work for the Department of Agriculture, will 
continue as consulting chemist for the western part of 


Pennsylvania. 


Increase in 1925 Olive Oil Estimate 


Although earlier forecasts of lower production of olive 
oil this season are now generally confirmed, new estimates 
for Italy and France add considerably to the indicated sup- 
ply, bringing the total oil production for the countries of 
the Mediterranean basin so far reported from about 1,050, 
000,000 pounds, as previously reported, up to about 1,210,- 
000,000 pounds. This is about 25 per cent below the total 
of the latest available estimates of 1,608,000,000 pounds, for 
the same countries last vear, rather than a 35 per cent re 
duction, as previously reported. 


Preparing Fruit Juice 

W. S. Pierce (U.S.P. 1,556,572,)—Fruit juice and fruit 
pulp are evaporated together im vacuo to a syrupy con 
sistency and mixed with sugar impregnated with the essen- 
tial oil of the fruit. The mixture is partially dehydrated in 
vacuo; the vacuum is then broken, the mass stirred, and 
finally dehydrated in vacuo to a practically dry state. This 
gives a readily soluble product, which preserves the natural 
flavoring and coloring principles of the fruit juice and oil. 


American Bottlers of Carbonated Beverages 


William B. Hatfield, of Brooklyn, N. Y., was re-elected 
president of the American Bottlers of Carbonated Bever 
ages at the seventh annual convention of the association 
held recently in Kansas City. These officers also were 
again chosen: Vice-president, C. B. Chesterman, Sioux 
City, Iowa; treasurer, I. M. Oberfelder, Baltimore, Md. 
The convention was a very satisfactory success. The 
crowning social event was a ball held in the Kansas City 
Athletic Club. 

S. W. Storm, of Worcester, Mass., reported that the 
business of the labeling machine manufacturers had in 
creased nearly 100 per cent since the advent of prohibition 
and the bootleggers. 

“While prohibition may have injured other business,” he 
said, “it certainly has made ours. We attribute the large 
increase in sales to the activities of the bootleggers and rum 
runners.” 
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Prof. J. W. McBain, Leverhulme professor of physical 
chemistry in the University of Bristol, will deliver a course 
of lectures on colloid chemistry at the University of Cali 
fornia, Berkeley, during the first part of 1926, and will be 
the guest of honor at the national colloid symposium to be 
held in June at Cambridge, Mass. 


Professor Curt P. Wimmer on Monday, February 1, at 7 
P. M., will begin a new course of practical instruction on 
perfume materials at Columbia University College of 
West 68th New York City. The 
object is to acquaint persons employed in essential oil houses 
and perfume and_ toilet 


plants, as 


Pharmacy, 115 street, 


preparations 
well as others desiring to 
the field, 
formation of 
The 


clude a variety of subjects. 


enter with in 
usefulness to 
them. lectures in- 


Raw materials, for in 


stance, are divided into 


animal and_ vegetable 


classes. Of the numerous 
topics the following are a 
few: Methods of combin- 
ing raw materials to make 
up basic odor types; basic 
composition of the 
fumes : 


per- 
Pror. C. P. WIMMER 


bouquet odors; 


storing and blending of perfumes; discussion of various 


formulae; laboratory work. 
The course is of exceptional value to those interested in 
our industries. Further information can be had in the an 


nouncement on advertising page 93 or by addressing 
Professor Wimmer as above. 

The new course does not replace, but is in addition to 
the popular toilet preparations and 


which Professor Wimmer has conducted since 1920. 


course on cosmetics 


Mile. Anne Carnot, daughter of M. and Mme. Francois 
Carnot, was married to M. René Giscard d’Estaing on No- 
vember 25, 1925. The bride is a grand-daughter of Mme. 
Leon Chiris, and her father is a director of the Etablisse- 
ments Antoine Chiris. 

and 


the Counseil d’Etat 


chevalier of the Legion of Honor, and was decorated during 


The bridegroom is auditor of 


the war with the Croix de Guerre. 
From Miguel Royo, of the Royalcross Co., perfumery and 


cosmetics, Mexico City, we have received a cordial appre- 
ciation of seasonal courtesies. 


ESSENTIAL O1L REVIEW 


David J. 
City, is 


Griffin, manager of Paul Westphal, New York 
the friends 
on the progress made by the organization since he joined it 
in October, 1923. 
a wholesome growth but 


receiving congratulations of many 
Not only has the volume of business shown 
laboratories have 
been moved to new and larger quarters at 209 West 48th 


street, New York City, where almost every modern facility 


the offices and 


is provided for expediting the manufacture and shipment of 
the toilet preparations offered by the concern. 

farm and re- 
‘eived his early education in the little red school house at 
Fort Dodge, had as classmates Georg, 
vice-president of the 

National City Bank, ex-U. S. 

Senator Kenyon and Frank 

Gotch 


Mr. Griffin was born and bred on an lowa 


where he Roberts, 
now 


who afterwards be 


came the world’s champion 
He left the 
Northwestern Uni 


versity in 


wrestler. farm 
to attend 
Chicago from 
which he was graduated. 

He then 


traveling 


work as 
the 
Herpicide Co., for whom he 
the United States, 
Cuba and Mexico. 


went to 
salesman for 
covered 
Canada, 
His work was very success- 
ful and he 
three 


then made a Davin J. GRIFFIN 


years’ trip around 


the world. This trip took him to some of the remote corners 
of the globe. From his travels he has collected many in- 
teresting souvenirs including several from Pompei; where he 


happened to be at the time the excavations were made re- 


vealing the mode of living of the people in that city prior 
to 63 and 79 A. D. when it was buried. 
include reproductions of many of the famous masterpieces of 
the world one of which, ‘““The Mona Lisa” 


His souvenirs also 


of Leonardo De 
Vinci, has especially interesting associations. Mr. Griffin was 
much interested in the original painting which hung in the 
Louvre in Paris, and during his stay of seven months in that 
city he visited the Louvre daily and had occasion to see the 
painting each time he went to the gallery 
looking at it as late as 5:30 P. 
before it was 

While in Mr. met Gotch, the 
world champion wrestler, whom he had not seen sitce school 
days. 


He remembers 
M. on the Saturday night 
stolen. 
London Griffin Frank 
Mr. Gotch, who was never thrown in any professional 
Mr. that the 


career exceeding 


match, reminded Griffin 


proudest 
the exultation of 
when he finally 
in throwing Mr. Griffin back in boyhood days; 


moment 


in his whole even 


throwing Hackenschmidt—was succeeded 


for, it must 
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be added, wrestling is one of the many accomplishments of 
Mr. Griffin. However, his favorite hobby is work and in 
his business he finds opportunity to exercise his knowl- 
edge of Spanish, French and German to good advantage, for 
the concern now does a world-wide business. He has also 
an almost uncanny memory for names and addresses, which 
most him in He 
that the road to happiness lies in finding pleasure in one’s 


likewise is useful to business. believes 
work; in breaking down resistance; in playing the game 
hard but with clean hands; 

The toilet 


generally, is the creation of Mr. Griffin. 


and in building for permanence. 


present 21 oz water bottle, now used so 
The bottle contains 
and was devised with a two-fold 


exactly “th of a gallon 


idea in view, to offer an appropriate sized container and to 
lessen the illing. 
After 
the United States for the Herpicide Co., resigning to be- 
come manager for Paul Westphal in October, 1923. 
Once a year Mr. Griffin travels to the Pacific Coast and 


expense In re 


his European trip Mr. Griffin again travelled in 


on his way back he always stops at his farm in Fort 
Dodge, Iowa, to which he hopes to retire when the time 
comes that business loses its present overpowering fascina- 
tion for him. 

The tenth annual sales convention of the Meyer Bros. 
Drug Co., St. Louis and the Meyer Bros. Drug Co., Inc., of 
New Orleans, which 
held at the Hotel Statler in 
St. Louis, December 16, 17 
and 18, 1925, largely 
attended and proved very 
successful. The illness of 
Carl F. G. Meyer, president 
general manager, pre- 
him from _ being 
Modern scientific 
developments and _  innova- 
tions enabled Mr. Meyer, 
however, to address the con- 
vention the 
and the loud speakers en 
abled his listeners to grasp 
every word. 

There were two 
came the annual banquet, then followed, the next evening, 
the Christmas party for the children of the employees. 
Chester A. Iorns, vice-president and general manager of the 
establishment in New Orleans, accompanied by sixteen of his 


was 


was 


and 
vented 
present. 


over telephone 


Cart F. G. MEYER 


social events of the convention. First 


associates, constituted a coterie of honored guests at the 
banquet. 

The many friends of Sewall H. Corkran, eastern repre- 
sentative for A. H. Wirz, Inc., Chester, Pa., and Wm. 
Buedingen & Son, Rochester, N. Y., who has been confined 
with typhoid fever in the Hubbard Hospital, Stamford, 
Conn., for over ten weeks, will be glad to learn that he 
expects to leave the hospital about January 28. 

Anne Charters Corkran, who was born to Mrs. Corkran 
at the Hubbard Hospital on December 15, we are glad to 
report, is doing remarkably well. 


The Armand Co., Des Moines, Iowa, has filed certificates 
of statement and designation in the office of the New York 
The New York office is at 92-94 Bruns- 
wick street, Long Island City. 


Secretary of State. 
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Northam Warren Corporation, manufacturers of 


Cutex manicure specialties, have bought The Elcaya Co. 


The 
Inc. and began to operate the business beginning with Janu- 
ary 15. The offices of The Elcaya Co., Inc. have been moved 
and the business will be conducted in the Cutex Building, 
114 West 17th street, New York City. 

The purchase was made from the former president and 
founder of the company, James C. Crane, who held or con- 
trolled the entire capital stock. Northam Warren has be- 
come president of The Elcaya Co., Inc., Louis W. Halk, 
vice-president and general manager and J. B. Cobrain, secre- 
James C. 
The Elcaya Company of Canada, Ltd., with 
headquarters at Aylmer, Ontario, was included in the trans- 
action. 

Mr. Warren made the following statement : 
the oldest vanishing the 
It was launched in 1900 and has always had a 
unique reputation for quality and originality. It is sold 
at practically toilet the United 
States foreign countries. A policy of ab- 
solutely fair and impartial dealing will be followed, and 


tary and treasurer. Crane will serve on the new 


directorate. 


“Creme Elcaya is cream on 


market. 
every goods counter in 
and in many 
there will be one price to all which will allow a fair margin 
Creme Elcaya will be 
advertised on a national scale and we believe that with sound 
and sales work the can be largely 


of profit for all our distributors. 
advertising business 
developed.” 

Elcaya advertising will be directed by Lord & Thomas, 
of Chicago. 


L. A. VanDyk, the essential oil merchant of New York 
City, has been appointed Commissioner of Public Safety in 
Yonkers, where he resides. Mr. VanDyk has long taken a 
prominent part in the civic activities of this prosperous town, 
which adjoins this city on the north. 

For the year ending December 31 the United Drug Co. 
showed a 10 per cent increase in sales and net profits, both 
of which establish new high records. Domestic sales ap- 
proximated ‘$77,000,000, against $70,112,133 in 1924 and 
$67,244,671 in 1923. Net for the common was close to 
$4,800,000, compared with $4,341,568 in 1924 and $2,986,936 
two years previously. 


Nicholas L. Fry, president of the Fry Brothers Soap 
Co., Cincinnati, has been appointed a member of the ad- 
visory board of the Courthouse Branch of the Union Trust 
Co., of that city. 

Lautier Fils, Grasse, France, announce that they have 
moved their Paris branch to larger and more commodious 
quarters at 21 de la Rue Fontaine IX. 


Charging that her beauty was destroyed by treatments to 
remove superfluous hair on her face, Mrs. Ida E. Thomas, 
of 501 East 29th street, Brooklyn, started suit in the Supreme 
Court, Brooklyn, for $100,739, against Dr. F. Roebling 
Geyser, of 107 East 35th street, Brooklyn. Mrs. Thomas 
was treated from 1920 to 1922 and the hair on her face was 
removed, but last year, she declares, her face became swollen 
and the skin hard and brittle. 

Pond’s Extract Co., Clinton, Conn., is building an addition 
to its plant to accommodate increased equipment. 
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Pilar Fréres, Grasse, France, announce the appointment 
of Benj. French, Inc., New York City, as sole American 
and Canadian agents for the full line of flower essences 
made by the firm. 

Pilar Fréres was founded in 1820 and is one of the oldest 
concerns of its kind. Although it is now owned by Sévre 
Lefévre & Lageat, the old name is still retained. 

In addition to its main factory in Grasse, the company 
operates lavender distilleries in the Alpes Maritimes and 
also a new factory in the 
fields where products 


made by the volatile solvent 


are 


process. 

\s agent for Descollonges 
manufacturers of 
synthetics, Benj. French, 
well known in the 
United States. Under the 
direction of Charles P. Ed- 
wards, president, and Charles 
M. Strang, secretary, 
are in charge of the New 
York office, the company has 
made commendable progress. 
Frank 


the 


Fréres, 


Inc., is 


who 


B. Tracy represents 
company in Chicago 
territory. 


Walter 


Harry 


of 


B. Swindell, 
Q, 
the 


Jes 
and Brawner, 

firm of 
Baltimore, 
manufacturers, 


members 
Swindell 
Md., bottle 
sailed on the Mayestic De- 


Bros., 


cember 28 for a six weeks’ 
trip to England and France 
in the interest of the firm. 


John H. Neumann, presi- 
dent of Neumann-Buslee & 
Wolfe, 
Chicago, was among the re 
cent visitors from the West 


to New York City. 


Inc., essential oils, 


(Undoubtedly the Best Photograph of 


forthcoming 


sixteen 


ition 


Howard Chandler, — !n rel ‘ios iia 
Chandler, Memorialized for the 


\rchie 
Daniel B. 
toilet 
following in 


son of very interestir to know tl 
( 


t of the Fed 


pient of a cc 


dean of goods sales presides 


the fortunate re 


his 
f a photog 


men, is 


father’s line, having become 
& War Pi 


Just for 


connected with Roger ; 
information tor 
recalled that President Linceln w 
tive, with headquarters in the 12, 1809. He was elected 
San bullet April 15, 1865 He was 
‘ publican Part 


Slavery in the 


Gallet as a sales representa- 
twice 
Francisco 


firm's new 


branch office. Illinois Leg 


Princess Helen Vlora, former wife of Prince Noureddin 
Vlora of Albania and the daughter of the late Mr. 
Mrs. Edward Kelly of this city, was married for the fourth 
the Munipical 


and 


time January 4 in a quiet ceremony at 
Building to Oscar M. Burke, a soap manufacturer, 116 E. 
Fifty-third Street. Only George A. Gillespie, attorney, and 
four relatives and friends Mr. Burke is 


an officer of the Manhattan Soap Co. 


were present. 


\BRAHAM 


President of the U1 


ral Products Co., Cincinn 
ntact 
President Lincol 


vill be suitably orated in observance f tl ! 
some 0 
President an 


practically the founder of the Re- 


Although he took 
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B. E. Levy, president of Coty, Inc., New York City, 
arrived on the Parts, January 14, after spending several 
weeks in conference with Francois J. S. Coty, head of the 
house of Coty at Suresne, France. 

Victor Berenger, the ambassador from 
France, was a traveling companion with Mr. Levy on the 
homeward trip. 

The organization of Coty, Inc., New York City, enjoyed 
a dinner at the Elysee on the evening of January 5, after 


Henry new 


which a minstrel show, giv- 
en was 


warehouse of 


by the employees, 
staged at the 
the company in West 55th 
street. H. L. Brooks was 
in charge of the festivities. 

Ino M. Jahiel, manager 
of Lenthéric, New 
York City, and manager of 
the Odol Corporation, sailed 
on the Paris, December 27, 
for a business trip abroad. 
It will include conferences 
with his principals. 


Inc., 


Weimann, 
Mfg. Co., 
sends us 


Ferdinand A. 
Weimann Bros. 
Conn., 


from 


Derby, 
Houslow, 
visited 


business 


greetings 
which he 
extended 


trip abroad. 


England, 
m his 


Governor Ritchie, of 
Maryland, who loomed as a 
national figure in politics at 
the Democratic 
1924 chanced 
the artistic 1926 cal- 
issued by Prichard & 
New York City, 
and immediately wrote a let- 

to th 


the time of 


Convention in 


ender 


( onstance, 


e company request- 


his own use. 


if one for 

LINCOLN = ; : 
[he calender contains a dig- 

i] Ie oondeont . . ° 
the President) nihed portrait o! George 
2, which has | 


ite l States it ~ 
] 


Lhieterle, Gah 


February 1 een 


gold and 


Washington on a 
I background. 


recently w —_—- 


brown 


George F 
iti, Ohio, 


friends, 


m the inal neg 


has 


atal day of our \ dent of the 
and 
manager of 
tories New York City, 
broke his right leg while 
skating at Lakewood, N. J., 
Christmas holi- 
Despite the inconvenience of a plaster cast, Mr. Kaiden 


a Sidney Kaiden, presi 
Pallas Mfg. Co., 


and 
Solar 


framed ar 


general 


secretary 


inger readers, it 


in Kentucky on Febru Labora- 


d died by an 


issassin 


pronounced stand to abolish 
during the 
days. 
with his usually energy managed to resume his work at his 
office a few days after the accident. 
reports for the year 1925 net profit of $2,504,371 
after depreciation. Federal taxes, etc., equivalent to $8.09 a 
share, compared with net income of $2,045,822 or $6.61 a 


1924. 


Coty, Inc., 


share in 
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Herman Wessels, treasurer of Polak’s Frutal Works, Inc., 
New York City, accompanied by Dr. Eugene Friedman, the 
mid-western representative are returning by the Leviathan, 
which is scheduled to dock in New York January 25. 

Mr. 
Wessels for one month, part of the time being spent at the 


at Amersfoort, Holland. 


Dr. Friedman has been abroad for two months and 


home office of the company 


Raquel, Inc., New York, perfumes and powders, has placed 


its advertising account with the World Wide Advertising 


Corporation, New York 

Charles E. 
of Louis Dejonge & Co., New 
Neblung, 


company 


Dunbar, has been appointed general manager 
York City, succeeding Her- 
Coast to 
well 


gone to the Pacific 


The 


known, is one of the largest and oldest paper houses in the 


man C. who has 


represent the there. company, as is 


world and accordingly the selection of Mr. Dunbar, to guide 
its destinies is of more than passing interest. 

His experience has been unusually broad and he leaves 
behind him a reputation for accomplishment as director of 


sales for Johnson-Cowdin-Emmerich, Inc., manufacturers 


with the Dalton 
Radio & 


Corporation of Boston. As 


also been connected 


and the 


of ribbons. He has 
Adding Machine Co 


\merican Research 
director of sales for John- 
Inc., 


head 


son-Cowdin-Emmerich, 
Mr. 


of a large sales staff which 


Dunbar was the 


he organized into a most 


efficient unit by working 


out a program of harmony 


and cooperation This, it 
mentioned, is one 


noted 


might be 


of his most talents, 


perhaps it would be bet 
ter to say that he has the 
reputation for unusual abil 
cooperation 


ity in securing 


within the ranks of a _ big 


Cuartes E. 


Mr. Neblung, the 


associated 


DUNBAR ; ae 
Dusiness organization 


retiring general manager, has _ been 


with the company for 36 years. He plans to 


travel up and down the Pacific Coast for some time after 


which he expects to establish headquarters for the concern 


in San Francisco. 
Allen B 


soap manutacturers, Chicago, 
to Miss 


Friends of 
Wrisley Co., 
terested to learn of his marriage 
of Maywood, IIl., January 15. 


Wrisley, president of the Allen B. 
Ill., will be in 


Elizabeth Ludwig 


The ceremony took place at the home of Mr. Wrisley’s 
Oleson, in Glen Ellyn, Ill [ 


wedding 


grandson, Wrisley B One of 


the attendants at the was Duncan Oleson, a great- 


grandson of the bridegroom. 

Immediately after the 
left for Asheville, N. C 
moon. 


Mr. Wrisley 


ago, and continues 


ceremony) 


Mr. and Mrs. Wrisley 
, Where they will spend their honey- 
founded the Allen B. Wrisley Co. 60 years 
as president of it, actively directing the 
affairs of the business which he built up. He is a familiar 
figure in the town life of Lombard, IIl., where for 50 years 
he has resided. Mr. Wrisley is in his 89h year and his 


bride is 50. 
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Plough Chemical Co., Memphis, Tenn., held its annual 
sales convention at the Hotel Chisca, Memphis, December 
28, 29 and 30. 


sentatives attended and listened to addresses by J. C. Ozier, 


\bout 65 division managers and field repre- 


secretary, treasurer and manager of production; J. J. Oehms, 
Carey, purchasing agent; M. W. 
Priddy, office 
George A. 


collection manager; R. C. 
manager ; 
assistant 
manager; John E. Fontaine, 
assistant 


Krebs, 


advertising 
ger: L. O. 


mana- 
Koons, assistant 
Ful- 
ton, credit manager; H. M. 
Advertis- 
ing Agency, and M. Plough, 


sales manager; W. L. 


Gossom, Southern 


vice-president. 
Abe 


the company, presided at the 


Plough, president of 


business sessions. Figures 


presented at the conference 
showed that the four-million 
dollar 
1926 is within the ability of 
Plough stated. 


sales quota set for 


ABE 


PLOUGH 


Mr. 


has 3,500 dealers who own participating 


the sales force, 

The 
shares in the company and each quarter receive dividends 
on. their 
The 
addition to 
United 


company 


investment in excess of ten per cent. per year. 


company has been in business fifteen years and _ in 


building up a 
States, it has 


large volume of trade in the 
showing in 


doubled 


made a very creditable 


Within the last 


foreign business. 


foreign 


its total 


countries. year it has 


The annual banquet Decem- 
\t the banquet, Mr. Plough 
Schroeder, S. C. Williams and 


who 


was held on the evening of 
ber 30 at the [lotel Peabody. 
presented prizes to Frank F. 
S. N. Stallings, 


last year. 


salesmen established records in the 
\fter the prizes had been awarded, Mr. Plough 
that 


company 


also announced 
that the 


four prizes would be offered in 1926 


and would lend its aid in stimulating 


sales with a million dollar advertising campaign. 

In the Tampa Sunday Tribune of January 3 appears a 
very interesting article, 
New Port 


bought property for 


“Iamous Millionaires of Broadway 
listed 


homes in 


3uy In who 


Richey,” and among those 
that growing 
West Coast 
Paul Whiteman, 
Ring, Sam H. 


Harris, Charlotte Greenwood, Joseph Santley, Earl Benham 


have winter 


and winter colony on Florida’s 


Meighan, 
Hitches ick, 


picturesque 


are: Thomas Irving Berlin, 


Raymond Leon Errol, Blanche 


and others. 
Warren IF 


essential oil 


with the 
president of the 


Burns, whose long connection 


industry is well known, is 
Point Estates 
New Port 
Pithlochascotee 


with Mr 


both of these gentlemen will leave for Ilorida just before 


Jasmin that is 


1 Corporation developing 


acreage in Richey which is beautifully situated 


River. J. H. 


Burns is treasurer of the company, and 


on the Becker, who is as- 


sociated 
February 1 in order to be on the ground and devote them- 
selves to the company’s affairs. 

The Burns-Becker Realty Co., Inc., which has the market- 
ing in hand have headquarters in New York at 8 West 40th 
street, 1006, 10269, 
representative of the company can always be found. 


Room telephone Longacre where a 


An interesting announcement by the company appears on 
advertising pages 86 and 87. 
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C. G. Euler, importer and exporter, New York, 
president of Shipkiff & Co New Year's 
quietly celebrated his fifty-first year in business. 


and 
Day 
His long 


9 Inc., on 
experience in the essential oil trade has won for him hosts 
of friends throughout the country, all of whom will rejoice 
to know that he still is active and healthy, despite his long 
service. 


Music, dancing and refreshments enlivened Christmas Eve 
for the employees and friends of the Los Angeles Soap Co 


at its plant, 617 East Ist street, Los Angeles. 


The annual holiday gathering of the employees of the 
Oxzyn Co., New York City, was held at the plant, Decem 
ber 24, 1925. More 350 
seasonal spirit was manifested. 

As the 
each 
making 


than were present, and a truly 


dece rated, 
of 


all departments 
the 


in past, gayly 


the 
In 


were 
distinction 
to 


one vying with others for 


the 
company’s 
for 


mem- 


most attractive display. addition the 
do- 

nation, the 
purpose, 
bers of the hap 
family of 
employees con- 


tributed person- 


py 


ally for holley, 
rib- 
other 
decorations, so 
that the results 
were extremely 


mistletoe, 


bon and 


attractive. 
At noon busi 
ness 


was sus- 


pended, desks 
were closed and 
the 
depart 


WwW. 
Mr 


MacDonald, C. 


LaBarre 


Left to Right. James M 


Richard E 


members of 
agit and 
various 


ments visited Guests AT HoLipAy CELEBRATION 


one another 
until 2 o’clock, when they assembled in the general finishing 


\ 


continued 


orchestra furnished 
the 
interesf in the 
good-naturedly participated in the 
to 


for dancing. special 
the late 
The chief executives not only took much 
but 


entertainment. 


department 
fun until in afternoon. 


music and 


celebration, 
of the 


source of much amusement to the employees, as the mistl 


annual 
enjoyment This proved be a 
toe had been hung in most unsuspected places. 

The accompanying photograph shows a number of the 
prominent personages in the Oxzyn organization who were 
the left to 


James vice-president; ¢ 


celebration. Reading from right 


M. MacDonald, W 


Joseph Valentine, manager of the Valmont division, 


present at 
they are: 
Rice ; 
(powder puffs) ; Herbert Turrell, treasurer; Mrs. LaBarre; 
Richard FE. \. 


president and sales-manager of the Oxzyn Co. 


LaBarre, president; and H. Bergmann, vice 


P. R. Dreyer, New York City, announces the appoint 
ment of the William H. Schutte Co., Inc., 33 West Illinois 
street, Chicago, Ill., as representative for him in the Chicago 
and Mid-West territory. Mr. Dreyer left January 11 for 
a five weeks trip throughout the Mid-West South- 
West parts of the United States. 


and 
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American Perfumers’ Laboratories, Inc., New York City, 
has declared a dividend, payable quarterly, equal to 20 per 
of the capital of the corporation. The 
company is a little more than a year old and under the 
of A. E. Mullen, vice president and general 
who is in charge of produc- 


cent investment 


direction 


manager and B. H. Krueger, 


tion, has shown commendable growth. 


Capital stock increase reported at Albany recently: Par- 
fumerie St. Denis, Manhattan, New York City, from $10,- 


000 to $50,000. 


Unionport, N. Y., has in- 
to $150,000, stock and 
$50,000, preferred stock to meet the increased needs of the 
made the of the 
Only a little more than $100,000 will be issued. The com- 
that 1925 of the it 
enjoyed since it was established. Incidentally, the company 
complete 
tenth 
business 
of 


Florasynth Laboratories, Inc., 


creased its capitalization common 


business necessary by growth company. 


pany reports was one best years has 


will 
its 
of 
May 


year. 


year 
in 
thig 


\lexa nder 
Katz, secretary 
and _— treasurer 
of the company, 
17 


for an extended 


left January 


business trip of 
ten He 
to 
almost 


weeks. 
expects 
spend 
weeks 


six on 


the Pacific 
traveling 


Olympia 


coast, 
Herbert 


Bergmann 


lurrell, 


Valentine, 


H. 


ice, 


Teseph from 


A, 


LaBarre, to Los Angeles, 


Oxzyn ComMpaNny’s EMPLOYEES and from there 

he expects to go 
to New Orleans, and then work his way North, taking in 
all the Southern states in that locality. 

Charles Senior, vice-president of the company, will start 
25. He 
weeks, and will spend the 
Middle-West. 


in line with the policy of expansion under- 


on a trip through the Middle-West about January 
to 
part 


expects be gone about six 


greater of his time in Chicago and the 


Both trips are 


taken by the company, which is concentrating on an in- 


tensive direct sales campaign during 1926. 
In it 
extract 


this connection is interesting to note the following 
W. A. 
metics and Soaps” 
“Glycervl 
glycerine have recently 


(No. 1497439) 


for ethyl alcohol. 


from Poucher’s book on “Perfumes, Cos- 


and other higher acyl derivatives 
the United 
Grunenberg and Katz, as substi- 


(Fumarate) 


of been patented in 


States by 


tutes They are inodorous liquids of high 


solvent power. An example of their use is given by the 


patentees : 


10 ¢ fumarate, 40 c.c.; 


Glycerine, 60 c.c.” 


“Rose synthetic, Glyceryl 
Water, 60 c.c.; 
Both Dr. 


the Florasynth Laboratories, Dr. Grunenberg being so con- 


dees 
Katz and Dr. Grunenberg are associated with 


nected in a research capacity. 
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The 
annual 


Reich-Ash Corporation, 


“family 


afternoon of 
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by the 
political 


to 
at least six months. 


all 


presence 


and 


reunion” 


December 
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24, th 


New 
and Christmas 


e 


occa 


sion 


Tus Emprovees 


Pry 


Xmas d 


party on 


being 


PYG 


if mitre tae 


Oia aL 


York City, held its 


the 
made 





employees who had been with the company 


mM 


of a number 


business 


spheres 


men 


who 


The festivities also were made notable 
of 


distinguished in 


voiced 


their 


POC rd 


JANUARY, 1926 


wishes in appropriate remarks at the conclusion of the feast. 

About 300 employees were present at the dinner which 
was gay with holiday decorations, and a splendid orchestra, 
which played patriotic and popular airs throughout the 
afternoon, added to the spirit of good fellowship and 
jollity when employers, department heads and workers all 
sat down together to celebrate their achievements in 1925, 

Leo R. Reich, president of the company, and Sidney Ash, 
vice-president and treasurer, occupied the principal places 
at the speakers’ table; Mr. Ash acting as toastmaster. On 
the arrival of Mr. Ash and Mr. Reich in company with 
William Dalton, Mayor of Long Beach, the orchestra struck 
up “We Won’t Go Home Until Morning” which brought 
all to their feet with a rousing cheer. 

After the feast a beautiful engraved platinum watch was 
presented to Leo R. Reich by Sidney Ash. The presenta- 
tion speech was made by William Dalton, Mayor of Long 
Beach, where Mr. Ash resides. Mr. Reich responded in 
a fitting way and the gathering also insisted on a few 
remarks by Mr. Ash. 

Speeches also were made by J. B. Ash, Nathan Leiman, 
counsel; Hon. Harry Woods, Louis Warshaw, James 
Boylan, Mayor Dalton, Judge Simon Sapinsky, Judge 
Francis J. Hogan and Charles Loeb. 

Following the speech making, which lacked the stiffness 
so often found in after dinner addresses, the bonuses were 
distributed to each employee by Leo R. Reich, president of 
the company. After this the party broke up into groups and 
dancing was enjoyed until it was time to go home. 

A surprise also was announced by the department heads 
as a tribute of their regard to Mr. Reich and Mr. Ash, 
which however, will not assume tangible form for some 
time yet. The department heads have engaged Prof. Jaffee 
of the Russian Academy of Art to paint the portraits of 
Mr. Reich and Mr. Ash. Both men pose daily for the 
portraits which when completed will be hung in the offices 
of the company. 


White Metal Mfg. Co., Hoboken, N. J., completed the in- 
stallation of machinery, and began manufacturing in their 
new plant at 1012 Grand street in that, city, early last 
month. The new building is a modern factory in every 
respect being constructed of concrete and steel, and is de- 
siged so as to flood all the floors with daylight. It covers 
a plot 150 x 200, is three stories in height, and affords a 
working area of about 50,000 square feet. A separate small 
building for the power plant and garage complete the layout. 

The company was established in 1913 and has developed 
into one of the largest American manufacturers of col- 
lapsible tubes and sprinkler tops, and the new plant will 
afford a large increase in productive capacity. There is a 
branch factory, modernly equipped, at North Bergen, N. J. 

The officers of the company are: Charles A. Fulle, presi- 
dent; Hubert Richter, secretary, and Stanley M. Rumbough, 
vice-president and treasurer. There are nine sales repre- 
sentatives throughout the country as follows: 

Luther T. Abbott, Minneapolis,, Minn.; William F. 
Kiefer, Philadelphia, Pa.; Charles A, Rindell, Inc., Chicago, 
Ill.; A. L. Brown, Boston, Mass.; H. F. Prien & Co., San 
Francisco Calif.; M. A. Thorpe, Cincinnati, Ohio; R. M. 
Stevenson, Detroit, Mich.; William Bodebender, New Or- 
leans, La.; Fred L. Butz, New York City. 


A. D. Smack Co., New York, has moved to 193 Front 
street. New telephone: John 1845. 
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The outlook for the coming year based on business dur 
ing the last six months of 1925 is very bright according to 
the concensus voiced at the sixth annual sales and staff con 
vention of Magnus, Mabee & Reynard, Inc., New York 
City, held in the directors’ room of the company’s new 
offices, 32 Cliff Street, on the afternoons of December 21 
and 22. 

Percy C. Magnus, president of the company, presided at 
the discussions, which were informal in character and 
which took up for consideration many of the company’s 
products and also the specialties manufactured by H. Raab 
& Co., Roermond, Holland, and Anton Deppe Sohne Ham- 
burg, Billbrook, Germany, for whom Magnus, Mabee & 
Reynard, Inc., are the exclusive American sales agents. 

Entertainment features arranged by J. Baird Magnus and 
\rthur H. Downey added much to the pleasure of the 
gathering. On the evening of December 21, the men of 
the office entertained the sales staff with a dinner at Gil- 
leto’s restaurant, ‘after which the party enjoyed a perfor 
mance by Houdini at the 44th Street Theatre. 

The following evening the annual banquet was held in 
the El Patio room of the McAlpin Hotel. There were no 
speeches. Instead, clever vocal and instrumental entertain- 
ment was provided. This year there were no candidates 
for the twenty year club but next year two members will 
be eligible for membership: Dr. F. W. Brown, chief chem- 
ist, and A. Belknap Foster, special sales representative for 
New York and Ohio and Michigan. 

The names of the gentlemen shown in the accompanying 
photograph reading from left to right around the outside 
of the table are: John Teldaldi, A. A. Corthell, William 
Tillman, Parker L. Tirrell, Carl Reiman, Joseph Oppen- 
heim, M. Stanley Barker, Charles Kollmar, Henry J. 
Becker, Edgar A. Lessels, Percy C. Magnus, A. Belknap 
Foster, Percy A. Yalden, Edwin B. Houghton, William 
Franklin Fischer, F. T. Comstock, frederick Rauch, Milton 
Stern, Alfred James Johnson, George G. Bieber, Chester 
Clemens, Fred Siegel. On the inside of the table from 
left to right are: J. Baird Magnus, Arthur H. Downey, 
Frederick W. Brown, W. Everett Hanlon, George H. Mc- 
Glynn, Robert Burke Magnus. 

Ralph H. Aronson, who joined the forces of McKesson 
& Robbins, New York, last year, became the general mana 
ger on January 1, 1926. For six years prior to going to 
McKesson & Robbins Mr. Aronson was treasurer and vice 


president of V. Vivaudou, Inc., this association having given 


him a wide acquaintance in the drug and department store 
industries throughout the country. 

Joseph M. Franks, president of Franks Chemical Prod 
ucts Co., Brooklyn, N. Y., announces that the company has 
completed its third anniversary with a highly satisfactory 
volume of business transacted. He also reports that he now 
does more business on an average in one day than he ever 
did in any single week in the entire twelve years of his 
business experience in the raw materials field. 


Perokay, Inc., New York, has appointed Foote & Morgan, 
Inc., New York, as its advertising counsel. An advertising 
campaign is being planned for the Gai Montmartre, a new 
French perfume, and other toilet articles. Magazines, news- 
papers, theatre programs and business papers will be used 
for this campaign. 
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The second Octagon sales convention of the Laundry Sales 
Department of Colgate & Co. was held in Jersey City, N. J., 
December 15, 16, and 17. 

The convention opened on the morning of December 15, 
when 300 or more Octagon soap salesmen from all over the 
United States gathered at the home office in Jersey City 
and were presented with badges and convention material. 
Sessions were begun by singing of the National’ Hymn under 
the direction of H. W. Murphy, music being furnished by 
the Colgate Band. Russell Colgate then welcomed the visi- 
tors and W. S. Dorr responded. Following Mr. Dorr’s ad- 
dress, Mrs. Louis Houston of the FAB Household Service 
Bureau, made an address to the wives of the visiting sales- 
men in an adjoining room. 

Louis McDavit, the beloved head of the Laundry Sales 
Department, then announced Cup winners amid a storm of 
applause. He reviewed the winners in past years and an- 
nounced that J. H. Bowman of New Orleans had won the 
Quota Cup for 1925 with the highest percentage of sales. 
Those who also received prizes were W. S. Dorr, Richmond, 
Va.; E. H. Sessaman, Birmingham, Ala.; A. E. McCann, 
Atlanta, Ga.; and C. P. Duncan, Nashville, Tenn. 
received a bronze tablet indicating attainment of sales quota 


Each 


for the year on all items. 

After luncheon the territorial managers held a conference 
in the directors room while the ladies and salesmen made a 
trip through the factory and office buildings. In the eve- 
ning the banquet was held in the ballroom of the Hotel 
with Col. Austen 
Brief talks were given by Gilbert Colgate, Sidney M. Col- 
gate, Henry A. Colgate, Russell Colgate, S. Bayard Colgate, 


Pennsylvania Colgate as toastmaster. 


Gilbert Colgate, Jr., Robert Colgate and Louis McDavit. 

The feature of the banquet was the announcement of the 
and interesting competitive sales 
test between the two big departments of Colgate & Co., the 


Laundry Sales Department and the Toilet Goods Sales De- 


result of a novel con- 


partment. The contest was the result of a wager of a silk 
hat and was won by the Laundry Sales Department. The 
hat, known as a “Dickens Beaver,” and made in 1840, 34 
years after the House of Colgate was founded, and in- 
cidentally the year that Dickens wrote “The Old Curiosity 
Shop” and “Barnaby Rudge,” was presented by Sidney M. 
Colgate, president of the company, to Louis McDavit, head 
of the Laundry Sales Department. It is now on display in 
Mr. McDavit’s private office. 

The occasion was made memorable by some very clever 
parodies all referring to the success of the department in 
the toilet soap sales contest. One of these, dedicated to “Our 
Absent, Bareheaded Brothers, the Toilet Goods Salesmen,” 
adapted to the melody “Smiles” follows: 

There are tiles that look so dapper, 
There are tiles that look so glad, 

There are tiles that tip to every flapper, 
There are tiles that you wish you never had. 
There are lids that certain salesmen talk thru, 

Idle boasts that never do come true, 
But of all the gorgeous millinery, 
Is the Hat that we won from you. 

At the business session the next day the following talks 
were made: “Our Merchandising Outlook,” H. A. Bates; 
“Greetings from the Toilet Goods Department,” J. M. 
Roscoe; “How You Can Help the Order Division,” C. D. 
Coleman ; S. McKnight; “The Automobile, 
Operation and Expense,” T. W. Thorpe; “Employees’ Bonds 
and Insurance Policies,” H. A. Colgate; “Legal Side of Price 


“Collections,” 
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Standardization,” M. Trowbridge; “Enthusiasm and Energy 
in Selling,” W. H. Edwards; 
Chalk,” H. L. Gleason. W. 
Jeffersonville plant. 


and “Misinterpretation with 
Davey gave a talk on the new 


In the evening the performance of “Sunny” 
the New Amsterdam Theatre. 


was enjoyed at 


On the final day the following talks were given: “Rosin: 
The Why and Wherefore,’ Dr. M. H. Ittner; “Laboratory 
Demonstrations,” W. “The Household Service 
Sureau,’ J. M. Davidson; “Janet Read,” Mrs. L. Houston; 
“Co-ordination in Advertising,” J. M. Davidson; “The Or- 
H.R. Trigge; “Comp- 
troller’s Problems,” J. H. Botz; and “Magazine Advertising,” 
H. Thresher. 


Hulsizer ; 


ganizing of a Canvassing Force,” 


After luncheon, H. Krauss gave an interesting talk on 
Following this, com- 
petive papers prepared by the salesmen were read and prizes 
were awarded. The prize winners were W. S. Dorr, Rich- 
Va., Jerome Marshall, Washington, D. C, 
second; W. M. MacIntyre, Philadelphia, Pa., third. Prizes 
were also awarded for papers on “What Constitutes a Good 
Salesman,” to the following: I. W. Christie, Alabama dis- 
trict, first; J. C. Martin, Albany district, second; and H. R. 
Ray, Atlanta district, third. The prizes were in cash and 


Pareve Powder and Kosher Cleanser. 


mond, first ; 


were awarded by H. A. Bates, assistant to Mr. McDavit. 


Ungerer & Co., has 
necessitated an increase in the selling staff to care for the 


The rapidly increasing business of 


Metropolitan territory and the New York was signalized by 
the Moore and G. W. Collins into the 
organization. 


entrance of H. B. 


Mr. Moore and Mr. Collins both will devote their energies 
to New York and the adjacent territory, enabling Ungerer 
& Co. to give more complete service and satisfaction to the 
many users of essential oils, perfumery and flavoring ma- 
soth the Metropolitan fully 
measure up to the Ungerer standard and will increase the 


terials. new representatives 
prestige already enjoyed by Ungerer & Co. 

Mr. Collins was associated with Cox, Aspden 
& Fletcher, best the oil the 
official agents for the Mysore Government on East Indian 


formerly 


known to essential trade as 


Sandalwood oil. Prior to this connection, Mr. Collins was 
with Balfour Williamson & Co. as export manager for a 
number of years, except for an interruption of a little over 
a vear spent in seeing France with the A. E. F. as a 
divisional intelligence observer. 

Mr. Moore comes to Ungerer & Co., from Irving R. Boody 
& Co., importers of Chinese products, for whom he acted as 
New York Mr. Moore 


was sales representative for the E. R. Smead Co. for about 


sales representative. Previously 
five years. 

L. M. Villalon, who has been temporarily in charge of 
the New York territory for Ungerer & Co., 
of E. L. Whitehouse some months ago, sailed January 7 for 


since the death 
Cuba. His trip will cover Cuba, Porto Rico and Mexico 
where he will visit Ungerer’s correspondents and customers. 
Mr. Villalon is in charge of the Cuba, South and Central 
America export department of Ungerer & Co. 


Friends of J. R. Schmertz, advertising manager for 
the Mathieson Alkali Works, Inc., New York City, will 
be glad to learn of the arrival of Elizabeth Marie Schmertz, 
who was born December 5, in Philadelphia, Pa. Mother 


and daughter are reported to be doing very well. 
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Jean Alexandre, of the well-known French perfumery 
house of Violet, Paris, sailed for home on the Paris January 
16. 
regarding the firm’s plans for United States business would 


be forthcoming by next month. 


Just before sailing he advised that an announcement 


Joseph Leshin, sales manager for the Majestic Metal 
Specialties, Inc. New York City, is on an extended trip 
through the Middle West in the interest of his company. 
He expects to return early in March. 


Pfaltz & Bauer, Inc., New York City, held its annual 
convention, December 21, 22 and 23, at the main 
offices, 300 Pearl street, New York City. Frank M. Bauer, 
vice-president and treasurer, acted as general chairman of 


sales 


the meeting which consisted of round table discussions on 
business matters 

and plans for 
1926. 
sentatives from 
the of- 


fices were pres- 


Repre- 
branch 


ent and all were 
most enthusias 
tic over the out 
look 1926, 
as all had good 
the 


volume of busi 


for 


reports for 


done in 


ness 
1925 in each ter- 
ritory. 


At 


more 


the Bilt 


Theatre ; : 
Left Right: P. 


Pfaltz, 


to Pfaltz, J. 


Hugo 
Clifford L 


H. Lelong, 


December N. L. 


Fremed, 
the party enjoyed ; . 
me Group AT PraLttz & BAUER’s 


Easy Come, 
Easy Go” and a 

banquet was held on the evening of December 23, just prior 
to the departure of the representatives to their respective 
branches. 

The accompanying photograph shows a group of the rep- 
resentatives and officers of the company, taken during the 
P. H. Le- 
long, essential oil department, New York; Hugo Pfaltz, glue 
department, New York; J. Frank 
M. Bauer, Pfaltz, 
president; N. L. Fremed, chemical department, New York; 
Clifford L. Ach, Los Angeles; Kurt Walwer, secretary and 


meeting. They are, reading from left to right 
H. De Lamar, Chicago; 


vice-president and treasurer; Henry 


sales manager, New York; B. O. Hoffmann, manager of the 


glue department, New York. C. L. Booth, manager of the 
essential oil department, was unable to be present on account 
of illness. 

The of Pfaltz & celebrated 
its twenty-fifth anniversary, having been founded April 1, 
1900, by Henry Pfaltz, the president and Frank M. Bauer, 
: : both of still the 
In 1912 Kurt Walwer, present secretary and 


firm Bauer, Inc., last year 


vice-president and treasurer, whom are 


active heads. 
sales manager, joined the staff. 

The first Dr. 
Knoefler & Co., Berlin, which they continue to hold. 
present the following firms A. 
Maschmeyer, Jr., Amsterdam, Holland; E. Sachsse & Co., 
Leipzig; Petcheff & Co., Bulgaria; E. De 
A.-G., Woll 


O 
The 


account which they represented was 


representation includes 


Philoppopole, 


Haen Seelze, near Hanover, Germany; 


Ach, 


EssENTIAL Ort ReEvIEW 





& Kaemmerei, 
Co., Uerdingen, Germany ; 


Waescherei ; Lienau & 
Albert Scholtz, Hamburg; Dr. F. 
Raschig, Ludwigshafen; Edward Geistlich Sons., Ltd., Wol- 


husen, Switzerland. 


Hanover, Germany 


Name changes reported at Albany: A. Bourjois & Co., 
Manhattan, New York City, to Bourjois; B. T. Babbitt 
Products, Poughkeepsie, N. Y., to B. T. Babbitt. 


Prichard & Constance, Inc., New York City, held its annual 


sales meeting January 5, 6 and 7, in the offices of the com- 
pany. Representatives present were Lloyd Shapland, Chicago; 
H. J. Hassett, Middle West territory; Arthur Tosh, New 
England Hellner, of the Southern terri- 
tory and Raymond Perretti, New York City and surround- 


ings. 


territory; Fritz 
Che round table conferences were in charge of Louis 

James, sales 
manager, and 
proved to be a 
source of great 
and 
profitable 
The 
new items which 
the 


interest 
much 
discussion. 
company is 
offering were 
and 


an- 


considered 

the initial 

nouncements in 
the national ad- 
vertising cam- 
for 1926 
submitted 
All 


repre- 


paign 

were 

. to the men. 
Henry of the 


sentatives 


Il De 


Kurt 


Frank 
Walwer and B 


M 
oO. 


Lamar, Bauer, 


Hoffmann 
re- 
ANNI SALES 


AL CONVENTION 


ported an excel- 
lent year 
1926. A banquet 
was held on the evening of January 7 in one of the pop- 


in 
1925, with a most auspicious outlook for 


ular restaurants of the roaring forties with Louis James 


holding the toastmaster’s gavel Among the speakers were 
David Mitchell, William T. 
and treasurer, and Charles FE. 


president ; Porter, secretary 
Lane, one of the directors of 


the company. 


[Thomas M. Sayman, president of the T. M. Sayman Pro- 
Co., 


when 


ducts St. Louis, emerged victoriously, as he had pre- 
the of 
came up for final hearing in Judge McElhinney’s court in 


that 1] The 


motion prosecuting attorney 


dicted charge displaying a deadly weapon 


on 
“Tt 


remarked the manu- 


on January charge dismissed 


the 


city was 


of of the county. 


did not amount to anything any way,” 


facturer of soap and toilet articles. 


Roger J. Weber, formerly export manager for the Alsop 


has joined the sales department of B. T. 


York City. 


Engineering Co., 


Bush, Inc., New 


New York Merchants’ the follow- 


ing recent additions to its membership list : 


Kxchange announces 
Roure-Bertrand Fils, Inc., George Silver, president, 461 
materials. 

B. 


Toilet preparations. 


Essential oils, perfumery 
= 


Fourth 
Solar 
president, 425 East 24th street 


avenue 


Laboratories, Incorporated, Kaiden, vice- 





650 
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Enthusiasm over the outlook for bigger and better busi- 
ness in the coming year marked the gathering of 300 Marin- 
ello shop owners from every part of the United States, at 
at the annual convention in the Marinello Building, New 
York City, during the week of January 9. 

Lectures and demonstrations occupied the attention of the 
visitors while many novel entertainment features helped to 
make the event one long to be remembered. 
address was made January 4 by Mrs. R. J. 
dent. 
addresses. Among the more notable were Dr. G. A. Ward, of 
Chicago; E. J. 
Dr. Herman Rubin, who discussed glandular therapy. 
the festivities was the arrival 
of 75 Marinello alumnz from Philadelphia, who presented a 
The 
young women were in costume, and one of them representing 
the “Goddess of Liberty” invited all to attend the Philadelphia 


The opening 
Maurer, presi- 
From then on a number of prominent speakers made 


Rose, who spoke on electric therapy; and 


An interesting feature of 


play, showing the evolution of the first jar of cream. 


Sesqui-Centennial Exposition. To make the welcome more 
tangible a large key to the city of Philadelphia was presented 
to Mrs. This emblem of friendliness, now resting 
on Mrs. Maurer’s desk, is an object of curiosity to her 
callers. 

The visitors attended the beauty culture show at the Wal- 
dorf-Astoria, the Co. was 
awarded a cup for having the most artistic booth. Three 
other prizes were awarded at the show to Marinello opera- 


Maurer. 


where incidentally Marinello 


tors for proficiency 

Other features were a theatre party at the Hippodrome, 
given by Grahann Barnett, and a dinner given by Mr. 
Mathison of the Rapidol Co. 

Dr. Nellie B. Cooper, president of the American Cos- 
metician’s Society, was at the convention and delivered an 
address, in which she stressed the dignity of the profession 
and its possibilities as a career. 

The final evening was given over to a general frolic in 
the company’s building, and consisted of dancing and a 
vaudeville performance. 

A convention of Marinello salesmen was also held. The 
principal addresses were given by W. H. O’Toole and by 
the products of the company. Other ad- 
Dr. A. A. Maurer, W. H. Alger, 


Evan Davies, Chester E. Tompkins, and Albert Maurer, Jr. 


Mrs. Maurer on 
dresses were made by 

Cash prizes were awarded to the following for conspicuous 
work during the last year; Merril Maurer, W. S. Creighton 
and Mr. Wood. 

Phoenix-Hermetic Co., Chicago, IIl., begins on advertising 
page 158 the calling 
attention to the metal caps for glass packages which it manu 


first of a series of announcements 


factures. 
ques 

Belgian Trading Co., Inc., essential oils and aromatic 
chemicals, New York City, announces the appointment of 
H. R. Ramsey as its representative for the Middle West and 
North West, effective January 1. 

A. L. Fletcher, manager of the wholesale pertumery and 
drug department of the S. S. Pierce Co., Boston, Mass., 
suggests that a to the 
by that firm as stated in our Trade Notes last month might 
be misconstrued. As a matter of information it may be said 
that the Mr. Fletcher’s department run into the 


millions, the stock alone figuring in inventory value at al- 


reference volume of business done 


sales of 


most one million dollars 


V. Vivaudou, Inc., of New York City have announced the 
assumption of control of Alfred H. Smith Co., also of this 
city. To many have followed the fortunes of V. 
Vivaudou, Inc., since D. A. Schulte has acquired a large 
interest and T. J. McHugh has been directing its policies as 
president, this expansion will cause little surprise. 

This year has proved a remarkably successful one for V. 
Vivaudou, Inc., and with the addition of the Djer-Kiss 
line their position as one of the leaders in the toilet goods 
field is assured. 

At a special meeting of the stockholders of V. 
Inc., January 5, they approved a proposal to change 340,000 


who 


Vivaudou, 


shares of common from $10 par value to no par value and 
to authorize an increase in the no-par common from 340,000 
shares to 500,000 shares. It was decided to authorize 25,000 
shares of 7 per cent cumulative convertible preferred of 
$100 par. The preferred is convertible into common on the 
basis of three shares of common for one of preferred prior 
to January 1, 1929, 

The stockholders also acted affirmatively on a proposal to 
purchase the entire capital stock of Alfred H. Smith Co. 
The purchase price was stated to be $1,500,000, plus the value 
of inventory and personal property. 

In order to purchase this property 17,000 shares of the new 
preferred and an additional 17,000 shares of common have 
been offered to stockholders of record January 7, 1926, at 
$105 a block, consisting of one share of preferred and one 
share of common. The offering has been underwritten by 
David A. Schulte at an underwriting commission of $5 a 
block. Mr. Schulte also advanced a $200,000 deposit on 
the purchase price. It was expected that the final details of 
the transfer of ownership would be completed January 19. 

The net profits of the A. H. Smith Co. for 1924 were 
approximately $400,000 and for the first half of 1925 were 
$50,000 in excess of the net for the similar period in 1924. 


The turn of the year saw some important changes in the 
organization of the J. R. Watkins Co., of Winona, Minn. 
W. B. Watkins has been promoted to the newly created 
position of director of sales. He was formerly city sales 
H. S. Geusel until recently rural sales manager 
has been appointed branch manager at Newark, N. J. A. M. 
Hazell has been advanced from assistant city sales man- 


manager. 


ager to city sales manager. 

Edward Ermold Co., New York City, will be represented 
at the American Canners’ Convention to be held at Louis- 
ville, Ky., January 25 to 29, by Watson Guthrie and W. 
Eugene Blauvelt. The company will show three types of 
I:rmold labelers in operation and in addition a display stand 
electrically illuminated containing samples of work done by 
the machines on numerous types of bottles, jars, cans and 
boxes will be exhibited. 

Samuel Alsop, head of the Alsop Engineering Co., New 
York City, has returned from a trip to Bermuda, where he 
established an enviable record on the links of the Mid-Ocean 
Golf Club. 


The progressive advertising campaign of the Sun Tube 
Corporation, Hillside, N. J., is working out very well accord- 
ing to the reports of the company. The latest announce- 
ment in this interesting campaign appears on advertising 
pages 84 and 85 of this issue. 





January, 1926 


AMERICAN 


Simultaneous announcement was made December 17 by 
directors of the American Can Co. of a readjustment of the 
capital structure, to be stockholders on leb- 
ruary 9, for which a special meeting has been called, and of 
an extra dividend of $3 on the common stock in addition to 
the regular quarterly payment of $1.25 a share, both payable 
stock of 30. The stock 
change action was expected, as it was in accordance with 
plans already published. 

Holders of the present common 
$100 par will receive six shares of new stock of $25 
in exchange, with the new stock 


voted on by 


February 15 to record January 


each share of stock of 
par value 
on a $2 annual basis. The 
basis of change will be not only equivalent to a 50 per cent 
stock dividend, but also to a $12 annual dividend basis on the 
stock now outstanding. The conversion will be effective as 
soon as possible after the ratification of the proposal. To 
preserve the equality of voting power between the preferred 
and the common each share of preferred will be in the future 
entitled to six votes. 

The year 1925 was a most prosperous one for the com- 
pany, the figures available indicating net earnings for the 
year were equivalent after all charges to more than $28 a 
share on the outstanding common stock. To provide for 
increasing demand, the company has decided upon a vast 
new construction program for 1926, which will make it neces- 
sary to exercise conservatism in the treatment of cash re- 
sources. It is the belief of the management, however, that a 
dividend rate of $2 a share annually can be maintained on 
the new common stock. Earnings in excess of such require- 
ments will be utilized to finance additional plant facilities, 
which will be productive of increased future earnings. 

Net earnings from all sources have more than doubled 
Net for 1924 stood 
at $15,906,757, and the surplus available for dividends on the 


common after preferred payments, was equivalent to $20.51 


since 1921, when $7,020,261 was shown. 


a share, contrasted with $2.77 in 1921. 

Louis W. Halk, vice-president and general manager of the 
Warren 
Homeric January 1. 


Northam Corporation sailed for Europe on the 
Mr. Halk is visiting England and the 
principal continental countries on Cutex business and expects 
to be gone two months. 


At the annual meeting of the board of directors of Morana 
Incorporated, New York City, Arthur Fortune, manager of 
the Chicago office, and Herbert I. Croen were appointed 
vice-presidents of the corporation. 


With the broadcasting of Christmas programs, the Amer- 
ican Christmas Carol “Birthday of a King,” by William 
The 
ment of the announcer of WEAF is most interesting. 
lowing the singing of all the old carols, he said: 


“You have been hearing the carols,that have come 


H. Neidlinger, was broadcast over sixty times. state- 


Fol- 


down 
through centuries and have been sung by thousands every 


year, You are now going to hear a carol which is destined 


to go down in the coming centuries and to take its place 


with those which have been sung for the last thousand 


years.” 
William H. 


a King” 


Neidlinger 
the 


Peerless 


the 
brother of 


composer of “Birthday of 


was George H. Neidlinger, presi 
of the Tube Co. He 


poser of some four hundred songs and ballads, the author 


dent was known as a com- 


of two books of poems, and a writer on musical subjects 


for many years. 
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Directors of the Procter & Gamble Co., Cincinnati, have 
approved an appropria‘ion of $3,000,000 to cover improve- 
ments and additions to the company’s plants throughout 
the country, according to an announcement made by William 
Cooper Procter, president. 

“These additions 


improvements and 


are necessary to 
take care of an increase in business at all our plants,” 
Colonel Procter equipment is 
adequate to meet the demands that are made upon it.” 

Among the Procter & Gamble plants to be benefited by 
the appropriation are Port Ivory, N. Y.; Ivorydale, Kansas 
City, Mo., and Dallas, Tex. Colonel Procter said that the 
nature of the improvements and additions to be made were 


said, “as our present not 


in the hands of the engineering department of the company 
and would be ready for approval within a few weeks. 

Commenting on the business outlook in the United States 
for 1926, Colonel Procter “The outlook for the 
next six months is promising and continuingly prosperous. 
Based upon reports from our 800 salesmen operating in all 
parts of the country, agricultural conditions are sound, with 
the possible exception of Iowa.” 


said: 


Regarding the guaranteed employment plan which was 
inaugurated two years ago at the Procter & Gamble plants 
Colonel Procter 
mental 


said: “The plan has passed the experi- 
stage and the results are extremely satisfactory. 
The turnover of employees from all causes, avoidable and 
unavoidable, including deaths, illness, marriage and all the 
than 1 month. This means that 
with a constant’ working force of 6,500 we need to hire only 
about 650 new persons a year.” 


rest, is less per cent a 


District sales managers and_ supervisors, 


the United States and every province in 
Canada, met at the executive offices of the Company Decem- 
ber 16 for the annual sales conference. 


representing 
every state in 
The meetings were 
addressed by R. R. Deupree, Stockton Busby, H. G. French 
and R. F. Rogan. 

E. M. Laning, president of the E. M. Laning Co., of 
New York City, is on his way to Florida in the interest of 
his company. Mr. Laning’s trip will be of relatively short 
duration; but will include calls on the trade in the principal 
cities of Florida, Alabama, Tennessee, Ohio and Penn- 
sylvania. 

Charles A. Rindell, Inc., which specializes in representing 
manufacturers in our industries, has: been appointed Chicago 
representative for the White Metal 
Hoboken, N. J. 


Manufacturing Co., 


Mr. Rindell, in company with Mrs. Rindell, was com- 


pelled to make a hurried trip from Chicago to the Pacific 
Coast during the first week in January on account of the 
Mrs. 


Diego. 


critical illness of Rindell’s father who is in a sani- 


tarium at San 
Davis joined the sales staff of the New York 
the Monsanto Works of St. 


Nelson 


branch of Chemical Louis, 
January 16. 


John F. 


was a visitor at the New York office recently. 


Queeny, chairman of the board of the company. 


F. H. Pittman, of Compagnie Duval, New York City, re- 
turned before Christmas from a trip to the West in the in- 
terest of his company; and will leave February 1 on an ex- 
tended trip to the South, which will include visits to the 
states of Florida, Louisiana and Texas. 





CHICAGO 


Cuicaco, January 16.—C, W. makers 
of “Marcelle” toilet preparations since 1874, experienced a 


Beggs, Sons & Co., 


serious fire the early morning of January 6, at their plant 
at 1744-46 North Richmond street. However, with the 
energy and vitality which has characterized C. W. Beggs, 
Sons & Co. during the last 50 years, they immediately bought 
a large four-story, brick building at 1741 North Western 
Manufacturing was started almost immediately, and 
shipments of the “Marcelle” preparations will be available by 
the first part of of the 
Begs company is due to the efforts of Philip L. Blazer, 
president, and A. L. Harwood, treasurer. 


avenue, 


February. Much of the success 


A good attendance was on hand for the luncheon of the 
Chicago Perfumery, Soap and Extract Association at the 
Hamilton Club on January 6. President Louis J. Freundt pre- 
sided and Walter L. Filmer, ex-secretary, held down the 
job of secretary for M. Lemmermeyer, who was in New 
York City on business. 

Richard M. Krause, the label manufacturer of New York, 
was called on for a talk and said his first visit with the 
club was twelve years ago and he hoped he could more often 
attend their meetings. 

Joseph A. Gauer gave a few selections on the piano which 
pleased the diners very much and the members voted to 
send a letter of cooperation and sympathy to C. W. Beggs, 
of the C. W. Beggs, Sons & Co., because of recent fire in 
his factory, which caused a damage of $75,000. The mem- 
bers who had the facilities to help the Beggs Company con- 
tinue the manufacture of their products were urged to extend 
aid to them. 

The following are the 1926 committees: 

Executive Committee—Louis J. Freundt, American Can 
Co.; Euclid M. Snow, Mallinckrodt Chemical Works; M. 
Lemmermeyer, Lum & Lemmermeyer; Walter L. Filmer, 
Monsanto Chemical Works; Roy F. Illinois 
Glass Co. 

Legislative Committee—Thomas J. Hickey, Chairman, 
Attorney; D. T. Gunning, Arbuckle Bros., Frank Z. Woods, 
Frank Z. Woods 

Membership Committee—W. H. Muttera, Chairman, 
Armstrong Cork Co.; H. D. Crooks, John Blocki, Inc.; 
C. A. Seguin, C. A. Seguin Co.; Geo. Woods, Frank Z. 
Woods; Jos. A. Gauer, Fritzsche Brothers. 

Bowling Committee—C. A. Seguin, Chairman, C. A. 
Seguin Co.; A. M. Burgh, C. W. Beggs, Sons & Co.; A. J. 
Anderson, Richard M. Krause. 

Publicity Committee—H. H. Bartold, Chairman, Geo. 
Lueders & Co.; W. G. Mitchell, Clarence Morgan & Co.; 
J. H. Neumann, Neumann-Buslee & Wolf, Inc. 

Entertainment Committee.—A. G. 
Victor Chemical Works; W. A. Richards, Hazel Atlas Glass 
Co.; C. A. Senger, Rossville Co.; Walter E. Flumerfelt, 
Rhodia Chemical Co.; H. B. Thayer, Metal 
Ware Co. 


Downs, 


Schneider, Chairman, 


Passaic 


Contest of a will said to have been made by Francis W. 
Jones, president of the Melba Manufacturing Co., on his 
deathbed a month ago will be made by a brother, Walter J. 
Jones, mining engineer of Phoenix, Ariz. A discrepancy in 
estimates of the value of Mr. Jones’ estate was uncovered 
with the filing of a petition for an administrator to collect 
Attorney John ‘J. Healy, 
Albert G. Jones, 843 Drexel square, another brother. 


the estate by who _ represented 
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Attorney Healy said the estate was worth $150,000. At- 
torney W. W. Smith, representing the brother who will 
contest the will, said the estate totaled from $2,000,000 to 
$5,000,000. 

After listening to their claims, Probate Judge Henry 
Horner appointed former Judge Charles A. McDonald, vice- 
president of the Foreman Trust and Savings bank, adminis- 
trator. 

Under the will, the bulk of the estate was given to Albert 
The second brother, Walter, received only $10,000. 


Jones. 


D’Arly, Inc., was organized in Chicago in 1924 by Al 
Seidel, A. H. Waprin and L. Weisz to manufacture a com- 
plete line of toilet preparations. They specialize in private 
brands for jobbers and department stores, as well as their 
On November, 27, Mr. Seidel bought out the 
interest of his partners and now has sole control of the 
business. He reports the business outlook for the new year 
as very bright, with quite a growing demand from foreign 
fields. 
on a nine months trip to Australia and the Far East, includ- 
ing the Philippines, New Zealand and Dutch East Indies. 

Karel Pappi, well known to the far eastern trade, has 
been named as representative of the company in China and 


own brands. 


Felix Lehman, a salesman for the company, is away 


Japan and will also go into India, Korea and the Straits 
Settlements. 

Mr. Seidel expects to add several salesmen to the domestic 
The company has a modern 
factory at 3323 South Michigan avenue. 


sales force early this year. 


H. E. Lancaster, secretary of the Chicago Drug and 
Chemical Association has issued a small “Membership Direc- 
tory” which contains the constitution and by-laws of the 
association together with a roster of the membership. It 
is very neatly gotten up and thoroughly complete. 


E. V. Killeen, vice-president of Geo. Lueders & Co., New 
York, was in the firm’s Chicago offices on business recently. 
He reported the outlook for business as bright for this year. 


The General Dyestuff Corporation has moved its Chicago 
offices to 305 West Randolph street, from 449 North LaSalle 
street. The H. A. Metz Co. has closed its offices at the 
LaSalle street address. 

Rodier, Inc., at Clark and Goethe streets, perfumers, put 
over a big mail order campaign on their line of goods for 
the holidays and report a record business. 


Several of the McCormick salesmen in the Mid West ter- 
ritory were interested in the distribution of the $50,000 bonus 
by the compary from the Baltimore headquarters. 

The Riveria Products Co. sent out some fine holiday 
remembrances to their customers and friends in the trade. 

W. G. Moore, manager of the Chicago offices of Dodge 
& Olcott Co., 216 North Franklin street, says there is no 
truth in the rumor that the company will move from its 
present location which it has occupied for many years. 

Clark Oliver, who has been traveling the southern terri- 
tory for M. L. Barrett & Company, making his headquarters 
at Little Rock, Ark., will add the Iowa territory formerly 
covered by L. S. Woolverton, deceased, to his department. 
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Joseph Pinner, S. M. Ash and M. Schwartz have organized 
the Peruna Corporation, with offices at 127 North Dear- 
born street, to manufacture and deal in drugs, chemicals 
and other lines. The new company has a capital stock of 
$1,000,000. 


The huge electric sign at Michigan avenue and 12th street, 
next to the Illinois Central depot, Chicago, where many 
thousands of people pass each day, is now advertising Ed. 
Pinaud products, Armand Cold Maybelline 
products to the passing throngs. 


Cream and 


Joseph N. Shure, William H. Mesirow and B. S. Mesirow 
have organized the Clark Drug Co., with offices at 231 
South LaSalle street, to handle drugs and toilet goods. 


Armour & Co. say they have about sixty thousand em- 
ployees and since 1923 more than half of that number have 
bought stock in the company, including the employees of 
the soap and toilet goods departments. A new plan to fur- 
ther interest the employees will go into effect soon, whereby 
the employee stockholders will receive semi-annual bonus, 
as recognition of their added value to the company. 

The 
toilet goods, perfumes and drugs by Harold C. Thompson, 
Elmer A. Tischer, Roy C. Tischer and Edwin W. Tischer. 
The company is located at 5301 Winthrop avenue. 


3erwyn Beach Drug Co. has been organized to sell 


Both MacLean and Walgreen chain of drug stores, as 
well as the loop stores, made both perfume and toilet goods 
their leaders during the holiday trade and very often gave 
the purchaser a souvenir from some well known manufac 
turer to stimulate business in their stores. 


A fire starting at 21 West Illinois street, December 24 
caused a loss of more than $50,000 to several firms in the 
building and those adjoining, including the Graham Gervais 
Co., toilet goods manufacturer, which has a factory at 25 
West Illinois street and a loop store at 17 North State street. 


John Crasserous has incorporated the Hippocrates Co., 
776 West Harrison street, with a capital stock of $15,000 to 
merchandise drugs and toilet goods preparations. 


The Walgreen Drug Co. have enlarged their perfume 
shop in the store at 17 East Washington street and are 
advertising the store as the perfume headquarters in the loop. 

The many friends of Dr. Eugene Friedman, manager in 
Chicago for the Polak Frutal Works, will be glad to hear 
he arrived safely across the water and has been busy for 
weeks renewing old acquaintances abroad and visiting his 
principals in Holland. He is expected back January 25. 


The Sherer-Gillett manufacturers of extracts and 
flavors, have decreased their capital stock $25,000, making it 
$1,250,000. The company’s main offices and factory are at 
South Clark and 17th streets. 


U0, 


The Sawyer Extract Co. has been organized by M. F. 
Pisarek, W. R. Klein and James J. Reifl to manufacture 
and distribute food products. The headquarters of the com- 
pany are at 3244 West 30th street, Chicago. 
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The Manz Corporation, flavors and extracts, will build 
a new $300,000 factory at Ravenswood avenue and Belle 
Plaine street on the northwest side. R. G. Schmidt & Co. 
have drawn the plans and the R. C. Weiboldt Co. will con- 
struct the buildings. 


William Schutte Co., Inc., has moved from 419 South 
Wells street to 33 West Illinois street, formerly occupied 
by C. A. Senger. The company will represent the P. R. 
Dreyer essential oil account in the Chicago territory. 

Delica Laboratories, Inc., Chicago, has been forced by 
the increase of business to move into larger quarters in its 
new building at 3,012 Clybourn avenue. 


The boys in the trade are extending congratulations to 
Richard Dressler of the Chicago offices of Colgate & Co. 
on the arrival at his home of a baby girl who has been 
named Jane Katherine. 

Edward Davis, of Davis & Davis, brokers, has returned 
from a profitable business trip through Michigan and reports 
the trade outlook as very promising for 1926. 


The trade is extending congratulations to A. H. Ross, 
sales manager of the U. S. Bottlers’ Machinery Co., on the 
arrival of a fine baby son at his home last week. This makes 
three boys in the family and he will soon have a trio of 
expert salesman in the Ross family. 


A new 


campaign has been started on Listerine by the 
Lambert Pharmacal Co. and magazines and newspapers are 


being used in the booster sales drive for the product in the 
Chicago territory. 

The Banff Laboratories domg business as the Bobit Labora- 
tories at 320 West Grand avenue is in the hands of receivers, 
according to the Chicago Journal of Commerce. 


Charging that the prohibition unit is assuming judicial 
functions, attorneys for the Sunset Products Co., Chicago, 
manufacturers of toilet preparations have filed a petition in 
United States district court for an injunction to prevent 
interference with its business. 


Several large soap and toilet goods firms will have ex- 
hibits at the Cleveland exposition to be held February 4 to 
12 in the Auditorium Building in that city. Among the 
firms booked so far, according to word from the manage- 
ment, are Colgate & Co., Citrus Soap, Be-Bright Co., the 
Davies-Young Co., Whiz soap, the Bleacho Co., Kirkman 
& Co., the Widlar Co., Southern Cotton Oil Co. and Cross 
& Cross. Preparations are being made for a large attendance 
not only in the city but from outside territory. 

The Kirkman Co. has moved its Cleveland offices from 
the Perry Payne Building to 1248 East 9th street. <A. J. 
Clark is manager of the branch. 


The Scheuer Co., at 17 
West Austin avenue in the heart of the wholesale row, in 
which it was claimed almost a quarter of a million dollars 


raid on the plant of the J. B. 


worth of alcohol was found has simmered down to a press 
agent story, according to the latest reports. 
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Our Readers 
through 
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THE CHEMISTRY OF DrucGs, Norman Evers, B. Sc., F. I. C. 
Octavo 248 pages. Green cloth covers. D. Van Nos- 
trand Co., 1926: Price $9.00. 

The 


burys, 


Han- 


Messrs. 


work he 


Allen & 


endeavors to 


author is chief chemist to 


Ltd., 


a description of 


London, and in this 


medicine from 
the 
reactions of 
the 
of manufacturing of drugs obtained from natural sources 


give substances used in 


the pure chemistry. Hence, book is 


the 
such substances, as well as the chemistry of 


standpoint of 


chiefly concerned with constitution and 


methods 
and prepared synthetically. Drugs of natural origin, whose 
active principles are unknown, or from which no definite 
compounds of known constitution have been isolated, are 
either omitted or lightly touched on. 

In describing the the 
treats chiefly the chemistry of the methods employed rather 


methods of manufacture, author 
than technical details or plant details. 
The use of essential oils in medicine is treated cursorily, 
as the subject is covered more fully in a companion volume. 
The book is divided into three parts: Synthetic Drugs, 


Natural An 


the contents may be had from the following chapter head- 


Drugs of Origin and Appendices. idea of 
ings 3 \naesthetics, General 
Anaesthetics, Antiseptics, Compounds of Arsenic and Anti- 


Synthetic 


Hypnotics, Antipyretics, Local 


mony, Compounds of Mercury, Miscellaneous 


Drugs, Opium, Cinchona, Belladonna and Hyoscyamus, Nux 
Vomica, Coca, Ergot, Caffeine and Theobromine, Other 
A lkaloidal 


Drugs Containing Essential Oils, Drugs of 
and Miscellaneous Drugs of Natural Origin. 


Purgative Drugs, 


Animal Origin 


Drugs, Glucosidal Drugs, 


The appendices include the following chapters: Chemical 
List of Synthetic 
List of 


Constitution and Physiological Action. 
Drugs with their Chemical Composition 


Alkaloids 


Drugs whose 


Drugs 
List of Drugs Containing Glucosides. 
Oils and 


Containing 
List of 
a list of drugs not falling into the foregoing groups. 


Action is Due ‘to Essential 


PRODUCTS, 
Asn 
Octavo 


Van 


INDUSTRIAL APPLICATIONS OF CoAL TAR 
H. M. Bunbury, M.Sc. (Bris.) B.Sc. (Lond.), 
and A. Davidson, B.Sc. (Glas.), A.LC., F.C.S. 
7x 9Y 284 pages; Cloth binding. D. 
Nostrand Company. 1925. Price $10.00. 

In this authoritative work the authors have bridged the 


THE 


inches ; 


gap between that group of volumes dealing with the produc- 
tion of coal tar and the separation of its constituents on 
one hand, and the application of the final products on the 
Among works of the latter variety are those deal- 
As the authors them- 


other hand 
ing with the blending of perfumes, etc. 
selves State, their aim is to answer the query, “How is such 
and such a product obtained and what are its uses?” 

Its 


Toluene Its 


The chapter headings are as follows: Benzene and 
Derivatives; Aniline and Its 
Derivatives; The Xylenes and Their Derivaties ; Naphthalene 
and Its Napthol and Its Derivatives; Phthalic 
Anhydride and Its Derivatives; Anthracene and Its Deriva- 
Acenaphthene and Phenan 
Salicylic Acid and Its 
The Crude 


Derivatives ; and 


Derivatives ; 
Pyridine and Carbazole ; 


Phenol and Its 
The Cresols and Their Derivatives ; 


tives ; 
threne ; Derivatives ; 
Derivatives ; 
Products 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 
i»... 
edition of its 


Inc., Cincinnati, Ohio, has just 
booklet entitled ‘Al- 
revised to January 1, 


FEDERAL Propucts 
the 
cohol for all Authorized Purposes,” 
1926. 
in force on the date mentioned for completely and specially 
the 
The ingredients are given, as well as the spe- 
The 
rules and regulations governing applications for permits to 


issued sixth red 


This is a compilation of the government formulae 


denatured alcohol as issued by Bureau of Internal 
Revenue, 


cific purposes for which each formula may be used. 


withdraw and use denatured alcohol are also incorporated 
in the booklet. Readers of this journal who desire to ob- 
tain copies of the booklet may receive the same upon ap- 
plication to the company by letter or otherwise, either at its 
main office, 229 Race street, Cincinnati, or its branches in 
New York and nine other cities. 


“BRITISH AND COLONIAL PHARMACIST’s Diary FoR 1926,” 
which has just been received, is a handsomely bound book 
with a good supply of blanks for making entries, in addi- 
tion to copious information regarding the laws affecting 
pharmacists, and 
association It is published by the British and 
Colonial Pharmacist, 194 Bishopsgate, London, E.C. 2. 


Booklet No. 13, 
the Rossville Co., Lawrenceburg, Indiana, 


lists of medicinal specialties, and trade 


directories. 


RossvitLE ALCOHOL TALKs, December, 
1925, issued by 
contains important news for specially denatured users. A 
survey is given also of the “Motor Fuel Problem and the 
Place of Alcohol.” 

The Rossville Co. also has sent out two calenders, one 
of which was exemplified in the Rossville insert in our De- 
The other 


calendar “Two Eyes of Blue” is a hand-painted water color 


cember issue and therefore needs no comment. 
after the original by the Keedy Studio. Both calendars are 
in accord with the Spirit of the Nation. 


Inc., 82-84 New 
York City, have issued their December 15 wholesale price 
list of fruit 
colors 


FRITZSCHE BROTHERS, Beekman street, 


essential oils, synthetic flower oils, flavors, 


and other materials suitable for use by perfumers, 


soap makers and flavoring extract manufacturers. Special 
attention is called in the price list to Oil Field Mint, F.B, 


the merits of which are mentioned. Samples of the oil and 


copies of the price list may be had on application. 


As customary at the beginning of a new year Fritzsche 
Brothers favored us with a very useful loose leaf desk calen- 
dar and memorandum pad. It bears a neat metal plate which 
quite unobtrusively reminds the user of the donors of this 


useful companion of busy business people. 


Unionport, New York, 
has issued a large wall calendar which presents a graph of 


FLORASYNTH LaporaTories, INC 
chemical production as the headliner, but supplies the monthly 
data, including holidays, in figures large enough for long 


distance observation. 


& Wotre, Inc., 321 North Sheldon 


street, Chicago, have issued their January wholesale price list 


NEUMANN-BUSLEE 
of essential oils, aromatic chemicals and other raw materials 
suitable for the use of perfumers, soap manufacturers and 
allied flavoring 
specialties also are included in the catalogue. 

This 


which we 


groups in the trade. Certified colors and 


large wall calendar, of 
Its 


figures. 


firm sent to its patrons a 


usefulness for wall 


It is one of the 


have received a copy. 
purposes is evidenced by the large 


best of the kind in circulation. 
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Inc., 15 Moore street, New York 


City, has issued a new price list of convenient size and 


BELGIAN TRADING Co., 


well arranged for ready reference of its stock of essential 
oils, natural flower essences, synthetic aromatics, fruit oils 
and basic flavors, as well as glassware for perfumers. A 
separate chapter is given to Vanil Ketone. The Belgian 
Trading Co., is the American Canadian and Mexican repre- 
Nanterre; Hortus-Nerolium Co- 


operatives, Pegomas-Vallauris, France; Francesco Maran- 


sentative of Organico, 


golo & Figli, Messina, Italy; Société Linnerie, Nanterre, 
France. The company has branches in Chicago, San Fran- 
cisco, Philadelphia and Toronto. 

L. A. Van Dyk, 
street, has sent to his clientele a large wall calendar, with 
The calendar, like 


several of its predecessors, hangs conspicuously in the pri- 


manufacturing. chemist, 20 East 12th 
three months displayed on every sheet. 


vate office of one of our editorial associates. 


THe BrLacktstons, of Canton, and New Preston, Conn., 
have sent out a real wooden ship to their friends as a re 
minder of their interest in the recipients. The ship has 
great white sails which are spread full to the breeze for a 
successful commercial voyage for the Zinn Corporation, of 
Bristol, Conn. In the cabin are evidences of such sea neces- 


sities as compact boxes. 


RovurRE-BERTRAND Fits, Inc., George Silver, general man 
ager, 461 4th avenue, New York, has supplied to the trade 
a very neat and useful calendar, just between the wall and 


desk sizes. 


Dr. Rosert M. FROEHLICH, manufacturing and consulting 
chemist, 311 West 59th street, is responsible for a hand- 
some medium sized calendar. It is largely an artistic repro 
duction in colors of a windmill scene on river banks in Hol 


land. 


Kk. M. Lanine Co., Inc... 78 Greenwich street, New York 
City, has furnished to its patrons a small and dainty calendar 
with an illustration, “Love’s Reveries,” a Knapp picture in 


colors, as the feature. 


BrowN-GrEEN Co., stationers, 48 John street, New York, 


have issued a very acceptable wall calendar for 1926. 


Croten-on-the-Hudson, N. Y., 


has sent out refills pads for its universal desk calendar for 


CoMPAGNIE PARENTO, INC., 


1926. The calendar is useful and receipt of it by clients must 


surely he satisfactory. 


U. S. Borrters Macuinery Co., 1415 North Rockwell 
street, Chicago, Ill, has issued a circular regarding its in 
stallation of a rotary filling machine in the plant of the 
Plough Chemical Co., Memphis, Tenn., in which it makes 
the following statements : 

“We believe that this rotary filler is of particular interest 
to manufacturers of extracts, ete., due to the fact that it is 
handling such a wide variety of bottles. This is due t 
the construction of our filling machine, to the feed and 
the filling tubes. For 
from 6-dram capacity and 3 inches in height to 6-0z. capa 


instance, it handles small bottles 


Likewise, it handles a 6-dram 
Argyl 
very difficult to handle, and this particular bottle is being 


city 9 inches in height. 


Argyle panel and 1-oz panel bottle, which are 
used by the bottlers of flavoring extract. 


“In one day’s run, starting at 8 in the morning and run- 


ning until 11, shutting the machine down until 1, and 


running it until 3, we got a production of 177 gross of 6 


dram Argyle panel bottles with absolutely no drippage on 
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the outside, eliminating the necessity of washing or wiping 
the bottles, and did not break one single bottle in the entire 
day's run. Running the machine to full capacity, the oper- 
ator can easily get from 200 to 250 gross per day. 

“Taking into consideration that the bottles are fed into and 
discharged from the machine automatically, we are sure that 
the extract trade will be more than interested to know 
that a machine of this kind can be purchased and is working 
successfully. 

“We likewise fill a product that this customer has never 
before been able to handie cn automatic machinery, due to 
its foamy nature, and this was made possible by the low 
vacuum under which we operate the machine, namely, ™%4 
inch. The filling tubes of the machine are absolutely de- 
void of springs, washers, or gaskets, being one piece of bent 
tubing from the reservoir into the bottle with only a sealer 
rubber sealing the bottle and no other complicated parts. 
The bottles travel in and out on the same level, eliminating 
all mechanism below the liquid line, which we feel is an- 


other advance in the right line for automatic machinery.’ 


CLAREMcE Morcan & Co., 355 West Ontario street, Chi- 
cago, have issued their monthly price list for January of 
chemicals, essential oils and other raw materials for per- 
fumers and the toiletry makers. 


NEW INCORPORATIONS 


Notr.—Addresses are given, so far as they are available, 
of the incorporators. 


matl may b 


Otherwise, letters or other first class 
e sent in care of attorneys or trust companies, en- 


dorsed with requests to “PLEASE ForRWarp.” 


Dublin Products Corp., Bronx Borough, New York City, 
oil and soaps, $10,000; A. Speelman, J. F. O'Neill, M. J. 
Ilfenbein. (Attorney, L. Landes, 165 Broadway.) 

kK. & C. Corp., Manhattan Borough, New York City, toilet 
preparations, $10,000, J. C. Tomlinson, Ir, S. A. McGowan, 
I. B. Mackie (Attorneys, Tomlinson, Coxe & Tomlinson, 15 
Broad Street, New York.) 


Brooklyn, N. Y. $5,900; M. 
(Attorney, R. 


Royal Barbers Supply Co., 
i‘rischwasser, W. Freiberg. 
S. Lind, 455 7th avenue, New York City. 


Lowenthal, R. 
Doris Products, Brooklyn, N. Y., toilet preparations, 
$30,000; B. Fishkin, S. Liebowitz, B. Bloom. (Attorney, B. 


B. Turkus, 105 Court street, Brooklyn.) 


Vendome Beauty Salon, Manhattan Borough, New York 
City, make soap, $5,000; A. Gold, L. D. Addario. (Attor- 
ney, H. Ascher, 1,540 Broadway.) 

Valerie Products Co., Brooklyn, N. Y., toilet preparations, 
$20,000: L Davis, H. Adelson 
B. B. Turkus, 105 Court street, Brooklyn.) 


\lexander, E, ( Attorney, 
Dermay Perfumers, Manhattan Borough, New York City, 
$100,000; J. E. and A (Attorneys, 
Pellet, Fay & Rubin, 233 Broadway.) 
Charles F. Slade Co., Buffalo, N. Y., make flavoring ex 
tracts, $50,000; F. S. and H. P. Breach, M. C., Inc. (Attor- 


ney, L. Tilden, Buffalo.) 
Cline-Brodie Laboratory, Manhattan Borough, New York 


City, petroleum and soap, $5,000; M. S. Brotman, S. Stim- 
mel, M. J. (Attorneys, Hartman, Sheridan & 
Tequlsky, 152 West 42d Street.) 

Central Perfumery and Supply Co., Queens Borough, 
New York City, $15,000; H. G. and G. T. Pepino, N. A. 
(Attorney, J. V. Lione, 146 Trinity Place, 


Baum, B. Schinder. 


Leinowitz. 


Clarracino 
Manhattan. ) 
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IN MEMORIAM FOR DEPARTED FRIENDS 


Baar, JoHN X., proprietor of the Long Island Soap 
Works, Brooklyn, N. Y., January, 1916. 

Barrett, EuGENE V., best known of veteran British manu- 
facturing perfumers, London, January, 1925. 

Bercin, JoHN J., Los Angeles Soap Co., Los Angeles, 
Cal., January, 1912. 

BucHAN, Joun, Buchan Soap Co., Cleveland, O., Jan- 
uary, 1909. 

Burr, Epwin Henry, New York manager for Roure- 
Bertrand Fils and Justin Dupont, New York, January, 1920. 

EaveNson, Lewis LINCOLN, soap manufacturer, Camden, 
N. J., January, 1914. 

Favor, Oris S., pioneer soap manufacturer of Chicago, 
January, 1915. 

GILLESPIE, FREDERICK R., head of Hammil & Gillespie, 
New York City, January, 1919. 

Hatt, Mrs. Jutta Doo.itTLe, widow of George Hall, per- 
fumer, at Ossining, N. Y., January, 1923. 

HENDERSON, ALEXANDER D., California Perfume Co., New 
York, at his home, Suffern, N. Y., January, 1925. 

HorFrner, ANSLEM, of A. Hoefner & Sons, Buffalo, N. Y., 
January, 1912. 

Kitteen, Micnaer, father of Edward V. Killeen, of 
George Lueders & Co., New York, January, 1912. 

Kirk, Mitton W., president of James S. Kirk & Co., 
Chicago, January, 1916. 

Lyons, Epwarp H., retired vice-president of I. W. Lyons 
& Co., New York, at Englewood, N. J., January, 1923. 

Marsu, FRANK B., ex-president Manufacturing Perfum- 
ers’ Association, New York City, January, 1918. 

Mitier, SAMUEL M., Miller Soap Co., East Penn. Junc- 
tion, Pa., January, 1911. 

MontTGOMERY, JAMES Moore, vice-president and general 
manager, Richard Young Co., New York, January, 1924. 

Morena, Jacgues A., Ferrand et Cie, Grasse, January, 
1910. 

PappazocLtou, M. Dontcuo B., of Botu Pappazoglou & 
Co., Kazanlik, Bulgaria, January, 1919. 

REMINGTON, Pror. JosePpH P., chairman Committee 
Revision U. S. P., Philadelphia, January, 1918. 

RusseE.t, CLirrorp A., proprietor of Russell & Co., New 
York City, January, 1919. 

SeLtick, CHartes Henry, perfume manufacturer, New 
York City, January, 1917. 

SmitrH, Rosert WALTON, essential oil importer, of New 
York, at Saranac, N. Y., January, 1924. 

ToENNIES, FerDINAND E., president of Heine & Co., New 
York, January, 1919. 

Treatt, RicHarv Court, leading figure in essential oil 
trade of London and the Continent, January, 1924. 

W ALwortTH, WarrEN F., the Abner Royce Co., Cleveland, 
O., January, 1908. 

WHEATON, WALTER.Scott, founder of the Millville Bottle 
Works, Millville, N. J., January, 1924. 

Wuire, Georce R., controlling owner of Potter Drug & 
Chemical Corporation, Malden, Mass., January, 1922. 

Winpsor, Mittarp F., president of Windsor Soap Co., 
Inc., Buffalo, N. Y., January, 1920. 

hake 2 AaarnaraaTTis 
Obituary Notes 

C. F. Schmid, step-son of Julius Schmid, New York City, 
died Thanksgiving day in Los Angeles, Cal., following an 
operation. Mr. Schmid the sales de- 
partment of Julius Schmid, Inc., up to about a year ago 


on 


was connected with 


January, 1926 


——_—__., 
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when he left for the Pacific coast to go into business for him- 
self in the sundries jobbing line. Mr. Schmid, who was in 
his 43rd year, is survived by his wife. 

August Klipstein, pioneer dealer in chemicals and dye- 
stuffs in this country, head of A. Klipstein & Co., 644 
Greenwich street, New York, died January 8 of heart disease 
at his home, 378 West End avenue. He was born in Ger- 
many 77 years ago. After completing his studies in France 
and England he came to New York in 1873. He left a 
widow, Hedwig Klipstein; a daughter, Louise, and two sons, 
August Jr. and Herbert C. Klipstein. 


Benjamin F. Adams 

Benjamin F. Adams, New York representative for the 

Filler Machine Co., Inc., and the American Machinery Co., 
Inc., Philadelphia, Pa., died on a train of the Chicago, 
Minneapolis & St. Paul Railroad, while en route to the East 
January 2. The body was taken off the train at Sparta and 
brought to his home at Freeport, L. I. 

Mr. Adams was born September 5, 1878 in Brooklyn, N. Y. 
After completing his educa- 
tion he went to the Middle 
West where he spent a few 

on the ranches, be- 
coming a master of horses. 
His interest in 
which he had studied led him 
to return to the East and he 
secured employment with 
& Co., 


diligence was rewarded when 


years 


chemistry 


Colgate - where his 
he was made foreman of one 
of the departments. Subse- 
quently, he was superinten- 
manufacture for 
later held a 
similar position in the Gen- 
eral Chemical Co., in South Brooklyn. His health began to 
fail him and it was necessary to seek an outdoor occupa- 


dent of 
4G 2 Vantine’s, and 
Tue Late B. F. Apams 


tion. Accordingly, his next position was as a director of 
freight traffic on one of the railroads in Vermont. 

His knowledge of the toilet preparations industry appealed 
to the American Machinery Co., Inc., and the Filler Machine 
Co., Inc., both of which appointed him New York represen- 
tative with offices at 30 Church street. 

1924 Mr. Adams 


confined in the Booth Memorial Hospital with pneumonia 


Kver since the Spring of when was 
he had been in delicate health, but despite this he was very 
active in business and also in civic affairs at Freeport. 

He was married to Miss Josephine De Graff at Sayville, 
L. I., in 1906, and is survived by his wife, a daughter Evelyn 
and two and Charles F. Adams. The 
funeral was held at the home of Mrs. De Graff on Perry 
street, West Sayville, L. I., January 8. 


Harry B. French 


Harry B. of the board of directors 
of the Smith, Kline & French Co., Philadelphia, died at 
his home in Havorford, Pa., December 22, of pneumonia. 
After 1881 Mr. French 
sociated with French, Richard & Co., wholesale druggists, 
which concern was dissolved in 1891, Mr. French entering 


brothers, Frank 


French, chairman 


leaving Harvard in became as- 


the newly organized Smith, Kline & French Co., as vice 
He became president of the latter concern on 
January 1, 1910, which office he held until 1920, when he 
became chairman of the board of directors. 


president. 
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MONTREAL 


MontTrREAL, Que., January 15.—Good business is reported 
on all hands among the perfumery and toilet goods through- 
out the city of Montreal. Business in general seems to 
have taken a turn for the better in the last few months, a 
fact which is having a beneficial effect on the retail trade 
throughout the city, and particularly on such businesses as 
the perfumery trade, in which people are readily tempted 
to expend when money is fairly plentiful. 

\Vinter sports are going strong, thus creating a big de- 
mand for winter cosmetics. Reports from Quebec City show 
that the winter sport season there is also in full swing, with 
many American visitors at the Chateau. 


J. B. Waddell retired as president of Canadian Industrial 
Alcohol, Ltd., at last annual meeting and was replaced by 
Lord Shaughnessy. 

The Proprietary Articles Trade Association of Canada 
has obtained a Federal incorporation. The incorporators are 
Henry Miles, Leo G. Ryan, Henry L. Davis, H. Lanctot, and 
John Donaghy, all of Montreal. 


H. B. Potter, managing director of the Wingate Chemical 
Co., of Montreal, and secretary-treasurer of the Mal- 
linckrodt Chemical Works, Ltd., died last month at his home, 
52 Pine avenue, St. Lambert, Que. Mr. Potter had been in 
failing health for some time. He was born 60 years ago at 
Laconia, Oswego County, N. Y., but came to Montreal as a 
young man. He had been resident in St. Lambert for 25 
years. He is survived by his widow, nee Emma Maude Cum- 
mings, two daughters, Miss Bernardine, Mrs. A. Fontaine, 
and three sons, Herbert, Clarence and Frederick. 


The hairdressers and beauty parlor owners of Montreal 
have drawn the attention of Montreal City Council to the 
need of a high standard of sanitation and hygiene in the bar- 
ber shops, hairdressing and manicuring parlors of the city, 
and have drawn up a suggested bylaw to enforce the main- 
tenance of this standard. 

The Canadian National Hairdressers’ Association will hold 
its 1927 convention in Montreal. 

Canada’s imports of chemicals and allied products in 1925 
amounted to a total value of $24,760,000, and her exports, 
to $16,209,820. Of the imports, 66 per cent were purchased 
in the United States. 

Application has been made to the Provincial government 
of Quebec by a group of chemists, for incorporation under 
the name of the “Association of Professional Chemists of 
the Province of Quebec.” 
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TORONTO 


Toronto, January 15.—To establish a spirit of good will 
between the public and the trade; to aim at Toronto being 
recognized as the fashion and beauty centre of Canada—these 
and other reasons are the chief motives behind the first ex- 
hibition of the National Hairdressers’ Association which is 
being held this week in the King Edward Hotel, here. It is 
the first attempt of the kind ever held in the Dominion and 
there are exhibits on display from Paris, France; London, 
England and New York, as well as many local and domestic 
displays. Mayor Foster opened the exhibition. 

A novel stunt in connection with the Beauty Show was 
put on by Windsor, Ont., delegates. H. J. Drake, one of the 
prominent members of the Association in that city, came to 
Toronto, accompanied by a couple of other members via 
airplane. Mr. Drake said he could only afford a day from 
his establishment, so he took that novel way of spending as 
much time as possible at the show. 

Osman M. Guck, until recently Canadian manager for 
Parfumerie Rigaud, with headquarters here and now general 
sales manager at New York for the United States and 
Canada, was a recent visitor to the city. Mr. Guck plans to 
spend several days every month or two in Toronto directing 
the Canadian business and settling details arising here. 


The Borgfeldt Co., has taken on the Gibbs Agency lines 
of dentifrices for Canada. 


Lever Bros. are meeting with such success with their 
“Lux” that they have been compelled to run their plant 
right through their stock-taking week, which is an unusual 
proceeding up to now. 


Gerald Johnson, Canadian manager for Richard Hudnut, 
was a recent visitor to New York, visiting the head office 
there at the time of the annual sales convention. 


Reports from wholesale and retail houses are to the effect 
that the recent Christmas season was the best for sales that 
has ever been experienced in Canada. Travellers, too, say 
that throughout Ontario in particular and the Dominion 
generally business in toiletries was very good during the 
holiday season. Department store managers, large drug 
stores and gift shops report the best Christmas they ever 
had in this regard. The Tamblyn Co. say their sales of 
imported lines exceeded anticipations threefold, and that 
they cleaned up all imported stocks. Their sales of domestic 
lines were doubled. High priced bath salts were in big de- 
mand this year, in fact sales of this product exceeded all 
records since 1919. 

Tamblyn’s have opened two new drug stores. One at 
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Yonge and St. Clair and the other at Parliament and Carl- 
ton streets. The former store, it is expected, will be one of 
Tamblyn’s chief stores, as it is situated near a junction of 
of 


The company now operates 27 stores in this city. 


one the coming prominent buying centers in the city. 


Travellers who have been at home during the Christmas 
This and the fact 
that stock-taking is under way in many establishments has 


holidays are going out again this week. 


curtailed news of the trade for the first month of the year. 

The 
history, 
$250,000. 
for the year of two million dollars, and this figure was passed 
a few days before the close of the year. At the end of the 
$28,000. 


Co. 


increase 


Tamblyn in 1925 made the best record in its 


the over the previous best year being 


arly in the year the company set a sales record 


year the objective was passed by some 


Sir William Glyn-Jones is expected to be in Canada be- 
fore the end of January and take up the matter of putting 
the PATA. feet. 
of the Toronto section of the P.A.T.A. is called for Saturday, 


Canadian on its An informal meeting 


January 16. 


President and General Manager Tingling of the National 


Drug and Chemical Co. by last accounts is enjoying his 


voyage to New Zealand, taken to recuperate his health. 


Corson, the perfumer, was recently elected a 
the Trust of 


Rolph R. 


director of Chartered and Executor Co., 
Toronto. 

The importance of perfumes and toiletries as a selling line 
is amply shown by the enlarged space given to these com 
modities by the department stores. The Eaton Co. has en 


larged its department threefold, and the Simpson Co. has 
doubled its space, putting the department in first place near 
the of 


viving entire circles to each manufacturers’ lines carried. 


main entrance its store. Both companies are also 


WHY FIRMS INCORPORATE IN CANADA 

Replying to an inquiry from H. W. Hohaus, advertising 
of the J. R. Watkins Co., of Winona, Minn., 
Printers’ Ink explains that the greatest benefit arising from 
the 


manager 


incorporating of a manufacturing business in Canada 


accrues to a company seeking world-wide trade. 

A Canadian manufacturer gets a preferential tariff rate 
on his product in every part of the British Empire. That 
calls hit the British 
Empire includes. It doesn’t mean only Scotland, 


Wales. It something 


what 
England, 
list 


sentence for a of thinking on 


Ireland and means in addition a 
like this: 


\ustralia, New Zealand, India, Union of 
Zanzibar, Rhodesia, Nigeria, British East Africa, Federated 
Malay States, Nyasaland, North Fiji, 
Somaliland, Mauritius, Zululand and Orange Free State. 

That list 
preferential tariff in all such countries means much in com 
petition for world markets 

The Ford Motor Company, for example, exports to prac 
tically all parts of the British Empire, with the exception 
of the United Kingdom, from Canada. 

The benefit to a manufacturer seeking only. strictly 
Canadian trade is simply that of being in a position to tell 
the people of Canada that his product is manufactured in 
Canada. This means starting off on the same plane with 
his Canadian competitors in his bid for consumer good-will. 


South Africa, 


Burma, Borneo, 


could, of course, be considerably extended. A 


AMERICAN PERFUMER & ESSENTIAL OrL REVIEW 


JANvARY, 1926 


CANADIAN PATENTS AND TRADE-MARKS 

The increasing international trade relations between the 
United States importance of 
proper patents and trade-mark protection in both of these 


and Canada emphasize the 


countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we are maintaining a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

Patent and Trade-Mark Department 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 


256,009, Bleaching Process, Niagara Alkali Co., Niagara 
Falls, N. Y., assignee of John R. MacMillan, La Salle, N. Y. 

250,335, Method of Attaching Keys to Key Opening Cans, 
American Can Co., assignee of James A. Stewart, both of 
New York City, N. Y. 

250,425, Quantitative Oil-Dispensing Bottle, Frank E. 
Chadd and Charles A. Edmonson, assignees of Ray Redifer, 
Danville, Ind. ; 

256,143, Apparatus for Filling and 
Creamery Package Mfg. Co., Chicago, IIL, 
Larsen, Fort Atkinson, Wis. 

256,477, Coffee Substitute, Auguste Pierre Fortin, Mon- 
treal. 

256,701, Composition for Destroying Vermin, Animal and 
Plant Pests, Friedrich Kerschbaum, Frankfort-on-the-Main, 
Germany. 

256,836, Cup Dispenser, Vortex Mfg. Co., 
Hugo John Baur, both of Chicago, II. 

256,837, Stack of Nested Containers, Vortex Mfg. Co., 
assignee of Peter Thomas Potts, both of Chicago, Ill. 


Capping Bottles, 
assignee of Olaf 


of 


assignee 


TRADE-MARKS REGISTERED IN CANADA 


“Mandalay,” “Minty,” having a background 
purple color, Palmer's Limited, Montreal, Que. 

“Hasn't Scratched Yet,” Cleaning and Polishing 
rials, Bon Ami, Limited, Montreal, Que. 

“Blue Belle,” Toilet Preparations, Soaps and 
T. Eaton Co., Limited, Toronto and Winnipeg. 

“Persil,” Soap, Soap Powder, etc., Henkel & Cie Gesell 
schaft Mit Beschrankter Haftung, Heyerstrasse, 67, Holt- 
hausen, Dusseldorf, Germany. 

“Pax,” Flavoring Extracts, ete., L. 
Limited, Montreal, Que. 

“Auxolin,” “Elata,’ “Niamah,” “Lisarda,” and “Filo- 
flora,” Perfumery, Karlsruher Parfumerie & Toiletteseifen- 
Fabrik F. Wolff & Sohn, Gesellschaft Mit Beschrankter 
Haftung, Durlacher Alle 31, Karlsruhe, Baden, Germany. 

Freshies, Cold Cream Impregnated Tissue, Freshie Co., 


Inc., Borough of Manhattan, New York, N. Y. 


of reddish 


Mate- 


Perfumes, 


Chaput, Fils & Cie, 


Childish Wisdom 
The following definition, given by English school childres, 
could hardly be improved. 

(1) “Ete. is a sign used to make believe you know more 
than you do.” 

(2) “The equator is a menagerie lion running around the 
center of the earth, 

(3) “The Zebra is like a horse only striped, and used 
to illustrate the letter Z.” 

(4) “A vacum is nothing shut up in a box.” 


The Torchlight, Bombay. 


Warding Off Superstition 
“Say waiter, you have made my 
It only comes to 13!” 


“Well, sir, I thought 


bill out as 14 pesetas. 


be superstitious !” 


Humor (Madrid). 


might 
Buen 


vou 
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PALMOLIVE AUSONIA 


OUR PATENT AND TRADE-MARK BUREAU 


This department is conducted under the general 


vision of a very competent patent and trade-mark attorney. 


super- 


This report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: Per- 
fumes, Soap, Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registeration 
under the Act of March 19, 1920. The remainder are 
those applied for under the Act of February 20, 1905, and 
which have been passed to publication. 

Inventions patented are designated by the letter “D.” 
All inquiries relating to patents, trade-marks, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


designs, 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


184,369.— Milton C. Trichel, doing business as Sun-Flower 
Pharmacal Co., Shreveport, La. (Filed Aug. 11, 1923. Used 
since December, 1921.)—Hair Pomade. 

187,421.—Heather Company, New York, N. Y. 
Oct. 24, 1923. Used since Jan. 1, 1910.) 
tions. 

189,096.—H. C. Bohack Co., Inc., New York, N. Y. 
Dec. 1, 1923. Under ten-year proviso. 
1887.) —Flavoring Extracts for Foods. 

189,937.—Household Necessity Company, San 
Calif. (Filed Dec. 20, 1923. Used since 1915.) 
Compound. 
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Company, Sturgeon Bay, Wis. (Filed Jan. 8, 
since Sept. 15, 1921.)—Hair Tonic. 

191,818.—Durand-McNeil-Horner Co., Chicago, II. 
Feb. 5, 1924. Used since 1911.)—Flavoring 
Food Purposes. 

197,923.—Brunswig Drug Company, Los Angeles, Calif. 
(Filed June 2, 1924. Used since Mar. 1, .1905.)—Foot 
Powder, Bay Rum, Witch-Hazel. 

200,518.—National Department Stores 
N. Y. (Filed July 25, 1924. Used since 
Toilet Preparations. 

202,496.—The Great Atlantic & Pacific 
Jersey City, N. J. (Filed Sept. 11, 1924. 
tember, 1919.)—Flavoring Extracts for Foods. 

203,515.—Sara F. Hale, doing business as Velvette Manu- 
facturing Company, New York, N. Y. (Filed Oct. 7, 1924. 
Used since 1923.)—Massage Cream and Wrinkle Remover. 

205,113.—Rosario Duprez, New York, N. Y. (Filed Nov. 
11, 1924. Used since July 17, 1923.)—Face Powders, Beauty 
Creams, Rouge in both Liquid and Paste Forms, Skin- 
Cleansing Creams and Ointments, Muscle Oil, Oriental Kohl 
for the Eyes, Scalp Ointment and Skin Tonic. 

210,005.—Parfumerie Monpelas Steinfels Freres & Co., 
Vincennes, France. (Filed Feb. 21, 1925. Used since Sept. 
15, 1924.) —Perfumed Face Powder. 

211,606.— Antonio Nigri, West Hoboken, N. J. (Filed 
Mar. 25, 1925. Used since June, 1924.)—Hair-Treating Pre- 
paration. 

213,664.—The 
(Filed May 1, 


Closure Devices 


1924. Used 
(Filed 


Extracts for 


Inc., New York, 
Apr. 10, 1924.)— 


Tea Company, 
Used since Sep- 


Owens Bottle Company, Toledo, Ohio. 
1925. Used since Mar. 31, 1924.)—Caps or 
for Bottles and Other Containers. 

213,719—S. J. McAllister Co., Inc., Birmingham, Ala. 
(Filed May 2, 1925. Used since April 28, 1925.)—Soap. 

214,985.—Estella Williams, Newark, N. J. (Filed May 
27, 1925. Used since Apr. 4, 1920.)—Hair Growers, Hair- 
dressings, Hair Pomades, and Shampoos. 
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215,132.—Maurice Britz, Chicago, Ill. (Filed June 1, 1925. 
Used since Dec. 15, 1924.)—Pocket Vanity Case. 

215,612.—Woodley Soap Manufacturing Company, Rox- 
bury, Mass. (Filed June 10, 1925. Used since Oct. 15, 
1908.)—Soap, Particularly Flake Soap. 

215,745.—James S. Kirk & Company, Chicago, II]. 
June 13, 1925. Used since Oct. 15, 1877.)—Soap. 

215,989.—Lentheric, Inc.. New York, N. Y. (Filed June 
18, 1925. Used since Mar. 1, 1925.)—Toilet Soap. 

216,483.—Lenora L. Schaefer, Chicago, Ill. (Filed June 
26, 1925. Used since 1912.)—Massage Cream, Face Powder ; 
Whitener for Neck, Arms, and Hands; Hair Tonic, Hair 
Ointment, Skin Astringent, and Hand Lotion. 

216,919.—L’Aiglon Perfumery Co., Inc., Newark, N. J. 
(Filed July 6, 1925. Used since June 19, 1925.)—Perfume, 
Hair Tonic, Toilet Water, Toilet Cream, Brilliantines, 
Rouges, Cleansing Creams, Face Powders, Nail Polish, and 
Paste. 

217,383.—B. Altman & Co., 
July 15, 1925. Used since June 1, 1925.) 
tions—Namely, Perfumes. 

217,469—The La Valliere Co., New Orleans, La. (Filed 
July 16, 1925. Used since January, 1921.)—Toilet Prepara- 
tions. 

218,293—Cosmos Products Rochester, Rochester, N. Y. 
(Filed Aug. 3, 1925.)—Used since Dec. 1, 1924.)—Tonic 
Embrocation for Skin and Scalp. 

218,473.—L. J. Crosby, Orient, S. Dak. 
1925. Used since 1924.)—Foot Powder. 

218,810.—Joseph P. Frey, doing business as Ethol Labora- 
tories, Chicago, Ill. (Filed Aug. 13, 1925. Used since 
June 27, 1925.)—Antiseptic Mouth Wash. 

219,339.—Lewis A. Gross, doing business as Lag Chemical 
Co., Philadelphia, Pa. (Filed Aug. 25, 1925. Used since 
Aug. 11, 1925.)—Tonic for the Scalp. 

219,464.—Weathersby-Brunner Co., of Linden Station, 
Memphis, Tenn. (Filed Aug. 27, 1925. Used since July 
7, 1925.)—Extracts for Food-Flavoring Purposes. 

219,746.—Cecile Jones, New York, N. Y. (Filed Sept. 
3, 1925. Used since July 15, 1925.)—Creams for the Skin. 

220,037.—“Proka” Parfumerie Und Seifenfabriks A. G., 
Vienna, Austria. (Filed Sept. 9, 1925. Used since Apr. 
1, 1924.) —Cosmetics—Namely, Pastes, Toilet Powder, Toilet 
Preparations for beautifying and preserving the Skin, Teeth 
and Hair; Perfumery, and Additions to Water for Baths. 

220,038.—“Proka” Parfumerie Und Seifenfabriks A. G., 
Vienna, Austria. (Filed Sept. 9, 1925. Used since April, 
1924.)—Solid Powdered, Granulated, Flaky, and Liquid 
Soaps and Saponaceous Preparations for Laundry Uses. 

220,193, 220,194.—Anne W. Lanfranchi, doing business as 
Rollee, New York, N. Y. (Filed Sept. 12, 1925. Used since 
Aug. 26, 1925.)—Perfumes. 

220,219.—Anthony K. Dellarowe, doing business as Della- 
rowe Drug Company, Hollywood, Calif. (Filed Sept. 14, 
1925. Used since Aug. 10, 1925.)—Tooth Paste. 

220,514.—Foley Bros. Grocery Co., St. Paul, Minn. (Filed 
Sept. 21, 1925. Used since Sept. 1, 1893.)—Food-Flavor- 
ing Extracts. 

220,751.—Charles N. Whitson, doing business as Whitson 
Products Company, New York, N. Y. (Filed Sept. 24, 1925. 
Used since Jan. 15, 1907.)—Food-Flavoring Extracts. 

220,785.—The La Salle Company, St. Paul, Minn. (Filed 
Sept. 25, 1925. Used since August, 1925.)—Perfumes, 
Toilet Waters, Face Powder and Talcum Powder, and Face 
Creams. 

220,790.—Carl F. Naegele, doing business as The Nip and 
Tuck, San Dimas, Calif. (Filed Sept. 25, 1925. 
June 15, 1925.)—Food-Flavoring Extracts. 

220,835.—American Stores Company, Philadelphia, Pa. 
(Filed Sept. 26, 1925. Used since Aug. 11, 1924.)—AI 
mond Food-Flavoring Extracts. 

221,136.—The Palmolive Company, Chicago, III. 
Oct. 2, 1925. Used since June, 1899.)—Soap. 

221,158.—The Beaver Soap Company, Dayton, Ohio. (Filed 
Oct. 23, 1925. Used since July 25, 1925.)—Toilet Soap 

221,374.—Claudius Nielsen, doing business as Nelco Prod 
ucts Co., Detroit, Mich (Filed Oct. 7, 1925. Used since 
Aug. 1, 1924.)—Face Creams, Perfumes, and Toilet Waters 

221,431.—M. Naef & Cie., Geneva, Switzerland. (Filed 
Oct. 8, 1925. Used since July 6, 1920.)—Artificial and Syn 


(Filed 


New York, N. Y. (Filed 


Toilet Prepara- 


(Filed Aug. 6, 


Used since 


(Filed 
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thetical Perfumes and Essential Oils for the Production of 
Perfumes. 

221,432—M. Naef & Cie., Geneva, Switzerland. (Filed 
Oct. 8, 1925. Used since Jan. 13, 1897.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Produc- 
tion of Perfumes. 

221,433.—M. Naef & Cie., Geneva, Switzerland. (Filed 
Oct. 8, 1925. Used since Sept. 23, 1912.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Production 
of Perfumes. 

221,434, 221,435.—M. Naef & Cie., Geneva, Switzerland. 
(Filed Oct. 8, 1925. Used since Mar. 29, 1922.)—Artificial 
and Synthetical Perfumes and Essential Oils for the Pro- 
duction of Perfumes. 

221,436.—M. Naef & Cie., Geneva, Switzerland. (Filed 
Oct. 8, 1925. Used since Aug. 26, 1910.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Production 
of Perfumes. 

221,437.—M. Naef & Cie., Geneva, Switzerland, (Filed 
Oct. 8, 1925. Used since Nov. 8, 1922.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Production 
of Perfumes. 

221,438, 221,439.—M. Naef & Cie., Geneva, Switzerland. 
(Filed Oct. 8, 1925. Used since Feb. 17, 1897.)—Artificial 
and Synthetical Perfumes and Essential Oils for the Pro- 
duction of Perfumes. 

221,440.—M. Naef & Cie., Geneva, Switzerland. 
Oct. 8, 1925. Used since July 24, 1923.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Produc- 
tion of Perfumes. 

221,441—M. Naef & Cie., Geneva, Switzerland. (Filed 
Oct. 8, 1925. Used since July 24, 1925.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Production 
of Perfumes. 

221,442, 221,443—M. Naef & Cie., Geneva, Switzerland. 
(Filed Oct. 8, 1925. Used since July 6, 1920.)—Artificial 
and Synthetical Perfumes and Essential Oils for the Pro- 
duction of Perfumes. 

221,444.—M. Naef & Cie., Geneva, Switzerland. 
Oct. 8, 1925. Used since Feb. 17, 
Synthetical Perfumes and Essential 
tion of Perfumes. 

221,445.—M. Naef & Cie., Geneva, Switzerland. (Filed 
Oct. 8, 1925. Used since Oct. 28, 1903.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Produc- 
tion of Perfumes. 

221,446—M. Naef & Cie., Geneva, Switzerland. (Filed 
Oct. 8, 1925. Used since Feb. 8, 1901.)—Artificial and 
Synthetical Perfumes and Essential Oils for the Production 
of Perfumes. 

221,465.—Joseph A. Warren, doing business as War On 
Dirt Chemical Co., Manchester, N. H. (Filed Oct. 8, 
1925. Used since Feb. 27, 1925.)—Polishing and Scouring 
Cleanser. 

221,725.—Charles F. Valentine, Glenwood Springs, Colo. 
(Filed Oct. 14, 1925. Used since Aug. 1, 1925.)—-Mechanics’ 
Hand Soap. . 

221,754.—Masury-Young Company, Charlestown, Mass. 
(Filed Oct. 15, 1925. Used since Jan. 1, 1923.)—Oil Soap, 
Liquid Soap, Soap Powder, Scouring Powder, and Metal 
Polish. 

221,776.—Harold D. Saurer, doing business as Maydale 
Company, Normal, Ill. (Filed Oct. 15, 1925. Used since 
June 8, 1925.)—Toilet Preparations. 

221,786.—John T. Stanley Co., Inc., New York, N. Y. 
(Filed Oct. 15, 1925. Used since Apr. 10, 1905.)—Soap. 

221,891.—James J. Georgia, Waterbury, Conn. (Filed 
Oct. 17, 1925. Used since Jan. 1, 1925.)—Skin Cream, Skin 
Lotion, Hair Tonic, Hair Shampoo. 

221,941.—V. E. Black Co., Providence, R. I. (Filed Oct. 
19, 1925. Used since Apr. 15, 1925.)—Vanity Boxes. 

222,106.—The Bonheur Company, Syracuse, N. Y. (Filed 
Oct. 22, 1925. Used since Jan. 15, 1901.)—Lotion for the 
Head and Face. 

222,215.—Bonwit Teller & Co., 
Oct. 24, 1925. Used since May 
222,328.—Florence N. 


(Tiled 


( Filed 
1897.)—Artificial and 
Oils for the Produc- 


New York, N. Y. (Filed 
15, 1925.) —Perfumery. 
Lewis, doing business as Elizabeth 
Arden, New York, N. Y. (Filed Oct. 26, 1925. Used 
since January, 1922.)—Cosmetics—Namely, Face Creams, 
Massage Creams, and Hair Pomades, Face Powder, Rouge, 
and Taleum Powder. 





JANUARY, 1926 


AMERICAN PERFUMER & 


222,381.—House of Tre-Jur, Inc., New York, N. Y. (Filed 
Oct. 27, 1925. Used since Sept. 30, 1925.)—Perfume. 

222,443.—Crystal-Lee, Inc.. New York, N. Y. (Filed Oct. 
28, 1925. Used since Nov. 22, 1924.)—Toilet Preparations. 

222,464.—Charles J. Kallile, doing business as C. J. Kallile 
Perfume Co., and Victory Barber Supply Co., Toledo, Ohio. 
(Filed Oct. 28, 1925. Used since June, 3, 1924.)—Toilet 
Preparations. 

222,575, 222,576.—S. S. Pierce Co., Boston, Mass. (Filed 
Oct. 30, 1925. Used since July 28, 1925.)—Perfumes, Toilet 
Water, ace Powder, Talcum Powder, Bath Powder, Bath 
Salts. 

222,606.—The Freshie Co., Inc., New York, N. Y. (Filed 
Oct. 31, 1925. Used since June 16, 1922.)—Cold-Cream- 
Impregnated Tissue. 

222,618.—The La Salle Company, St. Paul, Minn. (Filed 
Oct. 31, 1925. Used since August, 1925.)—Face Powder. 

222,626.—Clarence K. Reiman and Walter Curtis Miner, 
trustees of San Albus Products Associates, Boston, Mass. 
(Filed Oct. 31, 1925. Used since Oct. 3, 1925.)—Tooth 
Paste. 

222,649.—George H. Weyer, St. Joseph, Mo. (Filed Oct. 
31, 1925. Used since June 2, 1925.)—Hair Tonic. 

222,752.—Lubin, Inc., Wilmington, Del., and New York, 
N. Y. (Filed Nov. 3, 1925. Used since Apr. 1, 1925.)— 
Perfume, Toilet Water, Face Powder, Talcum Powder, 
Sachet, Brilliantine, Lotion for the Skin and Hair, Bath 
Salts, and Dentifrices. 

222,795.—Romaine M. Philes, doing business as 
Romaine, Washington, D. C. (Filed Nov. 4, 1925. 
since Aug. 1, 1924.)—Toilet Preparations. 

222,816, 222,818—A Bourjois & Co., Inc., New York, 
N. Y. (Filed Nov. 5, 1925. Used since Aug. 26, 1919.)— 
Face Powder. 

222,870.—The Palmolive Company, Chicago, IIl. 
Nov. 5, 1925. Used since June, 1899.)—Soap. 

222,920.—Anthony K. Dellarowe, doing business as Della- 
rowe Drug Company, Hollywood, Calif. (Filed Nov. 6, 
1925. Used since Aug. 10, 1925.)—Tooth Paste. 

223,007.— Western Bottle Manufacturing Company, at times 
doing business as The Western Company, Chicago, III. 
(Filed Nov. 7, 1925. Used since Oct. 30, 1925.)—Powder 
Puffs. 

223,140.—Eugene 
(Filed Nov. 11, 1925. 
Soap. 

223,141—Eugene Rimmel, Limited, London, England. 
(Filed Nov. 11, 1925. Used since May 12, 1925.)—Per- 
fumes, Face Powder, Compressed Face Powder, Compressed 
Bath Salts, Crystal Bath Salts, Shampoo Powder. 

223,156, 223,157—A. M. Alexander, doing business as La 
Prene, Chicago, Ill. (Filed Nov. 12, 1925. Used since Oct. 
13, 1925.) —Shampoo. 

223,202.— William A. Stone, doing business as Stone & 
Co., Dallas, Tex. (Filed Nov. 12, 1925. Used since June 1, 
1925.)—Hair Pomades. 

223,213, 223,214, 223,215.—Chanel Inc., New York, N. Y. 
(Filed Nov. 13, 1925. Used since January, 1922.)—Per- 
fume and Toilet Water. 

223,349.—Paul Westphal, New York, N. Y. (Filed Nov. 
14, 1925. Under ten-year proviso. Used since Jan. 1, 1881.) 

Liquid for Treating the Hair, Toilet Waters, Hair-Color 
Restorers, Hair Renewers, Hair Dyes, Hair-Shampoo Pre- 
parations, and Perfumes. 

223,453.—Ahlschlager & Edwards, Chicago, Ill. (Filed 
Nov. 18, 1925. Used since Nov. 6, 1925.)—Face Powder. 

223,947.—Twinplex Sales Company, St. Louis, Mo. (Filed 
Nov. 27, 1925. Used since Oct. 17, 1925.)—Shaving Cream 
or Soap. 

224,262.—Parfumerie Roger et Gallet, Paris, France. 
(Filed Dec. 4, 1925. Used since July, 1905.)—Cosmetics, 
Pastes, Powders, and Toilet Preparations for Beautifying and 
Preserving the Skin, Teeth, and Hair, and Perfumery. 


La 


Used 


(Filed 


Rimmel, Limited, London, England. 
Used since May 12, 1925.)—Pertumed 


Here Is an Easy Problem 


Possibly some of our dear readers can tell us—if a wood- 
pecker with a rubber bill can peck a hole in a cypress log 
ten inches in diameter in an hour, how long will it take a 
grasshopper with a cork leg to kick seeds out of a dill 


pickle ?>—Fitch’s Square Deal. 


661 


EssENTIAL O1L REVIEW 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 

(These Registrations Are Not Subject to Opposition.) 

M207,113—The Van Camp Packing Company, Indian- 
apolis, Ind. (Filed Oct. 13, 1924. Serial No. 203,850. Used 
since Oct. 3, 1924.)—Soap. 

M207,424.—Van Antwerp’s Drug Corp., Inc., Mobile, Ala. 
(Filed Dec. 17, 1924. Serial No. 206,869. Used since Febru- 
ary, 1909.)—Food Flavoring Extracts and Cocoanut Oil. 

M207,993.—Betty Faye Co., New Haven, Conn. (Filed 
May 4, 1925. Serial No. 213,763. Used since Oct. 10, 1922.) 
—Toilet Preparations. 

M208,007.—Estelle V. Powell, doing business as Powell 
Mfg. Co., New York, N. Y. (Filed Oct. 17, 1925. Serial 
No. 221,919. Used since 1923.)—Greaselike Substance Used 
in the Treatment of and as a Nourishment for the Scalp 
and in the Treatment of the Hair. 


PATENTS GRANTED 


1,565,303. Vanity Case. Edward W. Bassett, Toledo, 
Ohio, assignor to The Celma Company, Toledo, Ohio, a 
Corporation of Ohio. Filed July 1, 1925. Serial No. 40,- 
896. 5 Claims. (Cl. 132-83.) 

1. In a vanity case, a flexible diaphragm removably 
mounted therein and cooperating with the case bottom to 
form a powder-receiving chamber, the diaphragm having a 
binding around its marginal portion and embracing its edge 
to form a packing for engagement with the side wall of the 
case to provide a close joint therebetween. 

1,565,775. Device For Use in Applying Cosmetics. Charles 
Bash, Brookline, Mass. Filed Jan. 26, 1925. Serial No. 
4,948. 9 Claims. (Cl. 132-78.5.) 

1. A pad of the character described comprising a body 
of elastic material, and an envelope of thin rubber inclosing 
said body. 


1,565,796. Method of Manufacturing a Perfume Smelling 
Like Amber. Arnold Corti, Winterthur, Switzerland, 
assignor to Chemical Works Flora, Dubendorf, near Zurich, 
Switzerland. Filed Jan. 26, 1923. Serial 615,144. 1 Claim. 
(Cl. 260-142.) 

A new perfume and perfume base, comprising nitro- 
dibrom-butyl-metacresol-methyl-ether having a smell of 
musk arid a true smell of amber, melting at 100° C. 


1,565,983. Perfume Holder. George Borneman, Millville, 
N. J., assignor to L. G. Nester Company, Inc., Millville, 
N. J., a Corporation of New Jersey. Filed Dec. 7, 1922. 
Serial No. 605,365. 3 Claims. (Cl. 215-1.) 

1. A flat dispensing container for perfume having a 
single capillary tube outlet adapted to be severed, the thick- 
ness of the walls of the container and the size thereof be- 
ing such that when said container is placed adjacent the 
warm skin of the human body, the heat therefrom serves 
as a dispensing agent for the perfume by means of evapora- 
tion. 


1,566,218. Dentifrice. John T. Leland, Herman, Minn. 
Filed Aug. 17, 1922. Serial No. 582,492. Renewed Oct. 
21, 1925. 7 Claims. (Cl. 167-9.) 

1. A dentrifrice consisting of two separate compounds 
one containing iodine and the other containing a sodium 
compound, adapted to react on contact, to produce sodium 
iodide. 

5. A dentifrice consisting of two separate compounds 
one containing iodine and prepared chalk, the other contain- 
ing a sodium salt, starch and soap, adapted on contact to 
produce a compound containing sodium iodide and iodide 
of starch 


567,033. Apparatus for Conserving Soap. 

‘aps, Wilmette, Ill. Filed Nov. 7, 1921. 

5. 2 Claims. (Cl. 210-52.) 

In a device of the class described a settling tank 
divided into a series of compartments by transverse parti- 
tions which terminate below the top of the tank, heaters 
in the compartments, a pump for exhausting the liquid 
from the last compartment, a filter tank, means for in- 
troducing the liquid from the pump to the filter tank, a 
compartment in the filter tank, a hollow shaft communi- 


John Ed- 
Serial No. 
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cating the filter tank with the compartment so that water 
may flow from the filter tank into the compartment through 
the hollow shaft, a heater, a pump communicating with 
said compartment and with the heater and means _ for 
circulating the liquid from the heater back into the filter 


tank 


1,567,049. 
N Bs Filed Oct. > 
(Cl. 87-16.) 


2. A detergent compound containing alkali metal soap and 


chromium soap in approximately equal proportions. 


Thomas T. Gray, Elizabeth, 
Serial No. 592,042. 6 Claims. 


Chromium Soap. 
1922. 


Fritz R. Johnson, Providence, 
Serial No. 36,368. 6 Claims. 


Vanity Case. 
R. I. Filed June 11, 1925 
(Cl. 132-83.) 

1. In a vanity case, a box comprising a bottom, a side, 
a closure plate supported by the side above the bottom and 
provided with a hole, a plate loosely engaging the lower 
face of the closure plate movable therebeneath and provided 
with an opening, and a downwardly directed scoop member 
upon the movable plate the opening in alignment 
with the hole. 


1,567,084. 


1,567,056. 


beside 


Container Closure. William H. Rose, Jersey 
City, N. J., assignor to Rodic Rubber Co., Garwood, N. J., 
a Corporation of New Jersey. Filed Mar. 16, 1925. Serial 
No. 15,841. 3 Claims. (Cl. 221-60.) 

1. In a container closure in combination, a tubular slid 
able plunger of resilient material open at one end and closed 
at the other end and having an opening in a side thereof 
and an exterior shoulder upon the open end portion of the 
plunger, the closed end of the plunger having a spaced cit 
cumferential flange. 


1,567,092. Cosmetic-Powder Dispenser. 
Bernhard Anderson, and Frank Anderson, 
Filed Mar. 5, 1925 Serial No. 13,038. 6 
132-83.) 

1. A powder holder capable of use as a vanity case, com 
prising a body portion for containing a powder, an endless 
powder conveyor movably arranged in said and ex- 
tending into the powder space of the bady portion for con 
tact with the powder, said conveyor being capable of carry- 
ing adhering powder thereon to a point where the powder 
may be removed from the conveyor by the application of a 
powder puff or the like 

1,567,467. Stick-Dispensing Device for Soap and the Like. 
Jacques Rocherolles, Paris, France, assignor to La® Societe 
Partumerie Roger -& Gallet Siege Social, Paris, France. 
Filed Mar. 30, 1925. Serial No. 19,386. 2 Claims. (Cl. 
206-56. ) 


Roy M. Warberg, 
Chicago, Ll. 
Claims. (Cl. 


case 


l \ stick-dispensing device, comprising a tubular case 
having an open end and formed adjacent such end with a 
circumferential vhich is disposed transverse to the 
axis of the case; a stick holder slidable axially within said 
case toward and from its open end; and a follower secured to 
the bottom of the holder and provided with a plurality of 
spring arms, the terminals of which frictionally engage the 
inner surface of the wall of the case and are normally flexed 
in one direction consequent upon such engagement to main 
tain the holder in place and prevent it from moving back 
ward, but which are adapted to snap into said recess on 
reaching the same: the recess and spring arms being so 
constructed that when the terminals of said arms are re- 
ceived in said recess, the said arms may be flexed in the 
reverse direction to enable the backward movement of the 
holder 


recess 


George S. Hershey, Los Angeles, 
Serial No. 734,633. 9 Claims. 


1,567,503. Powder Puff 
Calif. Filed Aug. 28, 1924. 
(Cl. 132-78.5.) 

1. A powder puff having 
said powder puff having two pieces of material extending 
through said opening into the interior of the puff provid 
ing a self-closing means permitting the powder to be in- 
serted into the puff and normally keeping the opening closed. 


1,567,735. Toilet Case. Helen Hirshbein, New York, 
N. Y. Filed May 10, 1924. Serial No. 712,257. 5 Claims. 
(Cl. 132-83.) 

2. In a toilet case, the body portion providing a powder 
compartment and having a hinged lid, a closure member of 


an opening formed therein, 
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the iris diaphragm type for the powder compartment and 
means for operating said closure member. 


1,568,150. Container. Theodore Clyde Foster, Providence, 
R. I., assignor to Theodore W. Foster & Bro. Co., Provi- 
dence, R. I. Filed Oct. 6, 1924. Serial No. 741,857. 3 
Claims. (Cl. 220-55.) 


1. In combination with a container including a central 
body having a peripheral hollow slotted bead and a pair of 
opposed covers hinged to the body, a single spring latch for 
both of the covers having a central lateral ear riveted to the 
body, a pair of catches for the covers struck-out from the 
respective opposite ends of the latch, and disposed on opposite 
sides of the bead and finger pieces on the ends of the latch 
projecting through the slots of the bead. 


1,568,151. Vanity Case. Theodore W. Foster, Providence, 
R. L, assignor to Theodore W. Foster & Bro. Company, 
Providence, R. I. Filed Apr. 4, 1925. Serial No. 20,669. 5 
Claims. (Cl. 132-82.) 


2. Ina vanity case, a body having a side wall, a screen, a 


felt member seating on the surface of the powder and secured 
to and extending outwardly beyond the periphery of the 
screen and having its periphery frictionally and movably en- 
gaged with the side wall of the body, and means to con- 
nect the felt member to the screen. 


1,568,178. Lip-Stick Holder. Arthur H. Noble, Paw- 
tucket, R. I., assignor to Theodore W. Foster & Bro. Co., 
Providence, R. I. Filed Sept. 6, 1924. Serial No. 736,227. 3 
Claims. (C1. 206-56.) 


2. In a lip stick holder, a tubular casing, a liner sleeve 


on the interior of the casing having opposed longitudinal 
keys and a perforated bottom, a lip stick carrier having a 
lip-stick end receiving part, depending legs connected to said 
part, U-guides on the legs receiving the keys, a connecting 
part for the legs having a threaded aperture, a screw, and 
means to rotate the screw, the .screw being loosely and 
guidingly engaged through the perforated bottom of the 
liner and being threaded through said aperture of the con- 
necting part of the legs. 


1,568,781. Closure for Paste Tubes and the Like. 
A. Spotz, Greenwich, Conn. Filed Apr. 18, 1925. 
No. 24,208. 6 Claims. (Cl. 221-60.) 

1. In a device of the class described, the combination 
with a tube having a threaded nozzle and a screw cap there- 
for provided with a peripheral flange, or hinge means for 
pivotally and rotatably connecting the cap to the container, 
comprising. members lying on opposite sides of the cap and 
having slots which receive the flanges of the cap. 


1,568,791 Soap Drier. Charles W. Aiken, Brooklyn, 
N. Y. Filed July 21, 1923. Serial No. 652,925. 7 Claims. 
(Cl. 34-12.) 

2. In a soap drier, a casing having inlet means for the 
soap chips at the top and discharge means at the bottom, 
movable conveyors arranged in the casing between the inlet 
and the discharge means, a heater arranged along one side 
of the casing with baffle plates above and below the same, 
means for admitting air beneath the heater and deflecting it 
through the lower part of the conveyor and through the 
heater, circulating means within the casing adjacent the 
upper part of the conveyor and means for drawing air 
through the casing. 


1,1569,648. 


Chester 
Serial 


Closure for 
New York, N. Y., assignor 
N. Y. Filed Dec. 19, 1924. 
(Cl. 221-60.) 

1. In combination, a container having the neck pro- 
vided with a series of upright ribs on the outer side, each 
rib having a lateral groove at the base, a cap of resilient 
metal provided with a head at the lower edge projecting 
inwardly, the bore of the cap having a diameter adapted to 
snugly fit the said neck at the rib portions, whereby the cap 
can be applied to said neck and be expanded by said ribs 
until the bead will reach the grooved portions of the ribs, 
whereupon return of the cap to normal shape will cause the 
bead to enter said grooves and lock the cap on the neck. 


1,569,779. Vanity Case. Charles Nachemov, New York, 
N. Y. Filed June 6, 1925. Serial No. 35,311. 1 Claim. 
(Cl. 132-83.) 


Containers. Manel G. Tormo, 
to Olive Deimel, New York, 
Serial No. 756,888. 4 Claims. 
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PATENTS 


Pi.568, 78) Deg, 183 TirSe% 1197 


(Continued from Preceding Page) 

A vanity case comprising an open bottomed body having 
an annular inwardly directed flange at its lower edge, said 
flange having radial slits therein, defining at spaced points a 
plurality of bendable resilient arms disposed within the in- 
terior of the case, a mirror framed by said flange and fric- 
tionally held by said arms. 


DESIGNS PATENTED 


Bottle. 
1925. 


Rochelle, 
Term of 


Gibson, New 


No. 14,947. 


Guy T. 
Serial 


69,177. Perfume 
N. Y. Filed Sept. 29, 
patent 14 years. 

69,183. Vanity Case. 
Filed Oct. 26, 1925. Serial 
years. 

69,185. 
Sept. 8, 


Thomas J. Lewis, New York, N. Y. 
No. 15,261. Term of patent 14 


Philip W. McAbee, Muncie, Ind. Filed 
14,721. Term of patent 14 years. 
PATENT FOR SYNTHETIC MENTHOLS 
By British Patent 189,450, of 1923, the Rheinische Kamfer- 
Fabrik were granted the the 
duction of menthol having the properties of natural inactive 


sottle. 
1925. Serial No. 


invention of process tor pro- 


menthol in which thymol is hydrogenised under pressure of 
the 
containing 


of suitable cata- 
the 


also a 


about 5.30 atmospheres in presence 


to a mixture menthol, menthol being 


separated therefrom in known manner ; 


lysers, 
method of 
carrying out the foregoing process, characterised in that the 
isomenthol obtained in the process is treated with dehydro- 
genising catalysers, and that the resulting menthone is 
reated with hydrogen under pressure in the presence of 
catalysers; and further a method of carrying out the latter 
process, according to which the hydrogenisation of the men- 
thone takes place in conjunction with the hydrogenisation 
of the thymol. 

Complete Specification of an addition has 


to this Patent 


. entitled to 


“VILS65, 303 


Pusgatis 


Pish) our Dedr77 “Phs6n092 


No. 231,827. By it, the mixture of 
menthol and isomenthol obtained by the catalytic hydrogena- 
The 


be affected in vacuo or at atmospheric 


j ust been accepted 


tion of thymol is separated by fractional distillation. 
fractionation may 
pressure, the isomenthol passing over first. The isomenthol 
1s then subjected either alone or with pure thymol to further 
hydrogenation, or is first dehydrogenated to isomenthone and 
the latter then hydrogenated. 


Armand Co. Wins Trade-Mark Decision 


In an opposition proceeding in the United States Patent 
Office, brought by the Armand Co., Des Moines, Iowa,’ to 
prevent the registration of a trade mark application which 
was made by Ina Dell Marvin, Detroit, Mich., the Acting 
Commissioner of Patents, held that the applicant was not 
registration as a mark for cosmetics. The 
representation of a girl dressed in a French costume in 
vogue in the time of Louis XIV, as the Armand Co. estab- 
lished adoption and use of a similar mark upon similar goods, 
prior to the Marvin date of first use. 


Next!!! 


An advertisement that appeared in the 
Indian paper must be among the ‘best examples of 
Knglish. Here it is, word for word: 

“Mahomedsman, hair-cutter and clean shaver. Gentle-, 
men’s throats cut with very sharp razors, with great care 
and skill. No irritating feeling afterward. A trial 
solicited."—Buffalo E spre SS. 


columns. of .an 


Babu 


A Timely Eneniey? 


know, asks the Editor of the Houghton 
Methuselah do with all of his Christmas 


What we want t 
Line, is what did 
presents ? 
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ALCOHOL BOARD OF APPEALS ABOLISHED 
(Continued from Page 632) 


hearer in any district, may, upon request therefor, and 
within 30 days after revocation, have the questions of law 
and fact involved in such proceeding reviewed by the ad- 
ministrator, or by a person or persons, not exceeding three 
in number, designated by him, and the judgment rendered 
therein shall be final as to the matters determined. 

“All regulations inconsistent herewith are rescinded.” 


Important Ruling on Bond Liabilities 


Director of Prohibition James E. Jones has issued the 
following circular relative to the disposal of bond liabilities 
and issuance of permits after the lapse of one year from 
the date of revocation: 

“Many inquiries come to this office from prohibition 
administrators as to whether bond liabilities incurred by 
former permittees have been compromised or otherwise 
adjusted, the suggestion usually arising out of the fact 
that an application for a new permit has been filed. While 
the Unit is glad to furnish all needful information in special 
cases, or where the facts and circumstances are unusual, 
nevertheless the attention of administrators is called to the 
fact that such information is generally contained in the 
files of their own offices, since a copy of the action 
taken in each compromise case is forwarded to the office 
of the administrator of the district where the case arose. 

“Where liability has been incurred by a permittee and 
there is no evidence that a compromise has been effected, 
there cannot, of course, be any cancellation of the bond, 
even as to future liability, under the provisions of section 
392, of regulations 60. Where former permittees, whose 
permits have been revoked, apply for cancellation of their 
bonds and the record shows that no adjustment has been 
made, there should be no cancellation of the bond, but 
the applicant should be advised to make settlement of 
his liabilities. 

“The same rule applies in cases where penalties under 
section 35, of the National Prohibition Act, have been 
assessed. This office is now using all possible expedition 
to prepare and forward to administrators all old cases 
of this nature that were undisposed of prior to September 
1, 1925, and after the completion of this work all assess- 
ments will be made by administrators subject to such in- 
structions as may be given from this office. 

“In considering the cancellation of bonds, including 
superseding bonds, where there is no evidence of any 
violation whatever, cancellation as to future liability is a 
matter wholly within the discretion of administrators, and 
they should exercise their best judgment in that particular 
and bring such matters to a close. This does not, of 
course, include bonds covering bonded wineries, bonded 
storerooms, dealcoholizing plants, concentration ware- 
houses, and distilleries, and other permit bonds which at 
the same time support internal revenue bonds under the 
present bond regulations; in which case the matter of 
cancellation should be referred to this office by adminis- 
trators, with their recommendation in the premises.” 


Double Ginger Time Limit Extended 


Extension of time for disposal of manufactured stock 
of tincture of ginger has been provided in Treasury De- 
cision 3788, which amends T. D. 3765 as follows: 

“Tincture of ginger, double strength, manufactured prior 
to January 1, 1926, and in the hands of the manufacturer, 
jobber or retailer on that date may be sold under the 
restrictions of section 811, regulations 60, until April 1, 
1926, and T. D. 3765 is amended accordingly. 

“No further quantities may be manufactured or im- 
ported after December 31, 1925.” 


Permits Denied to 13 Alcohol Firms, Olivet Co. Is 
Raided and 27 Persons Indicted 


Of the fifteen alcohol denaturing plants in the Southern 
New York district only the Brooklyn Alcohol Corpora- 
tion, 185 Plymouth street, Brooklyn, and the Mt. Morris 
Distributing Co., 230 East 127th street, New York, re- 
ceived a renewal of their licenses January 1. Renewal 
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of the licenses of the thirteen other corporations was 
denied by John A. Foster, local prohibition administrator. 

The plants, licenses for which expired December 31, were 
as follows: 

Alco Warehouse Corporation, 296 South street, New 
York; Allegheny Chemical & Products Co., 544 West 38th 
street, New York; Atlas Chemical Solvents Corporation, 
‘“ront and Adams streets, Brooklyn; Bronx Alco Denatur- 
ing Plant, 122 Willis avenue, Bronx; Burlington Industrial 
Alcohol Co., 534 Gyeenwich street, New York; Herman 
Chemical Co., 220 Adams street, Brooklyn; W. J. Higgins 
& Co., 1346 Clinton avenue, Bronx; W. H. Long & Co., 
Port Chester, N. Y.; Lion Alcohol Co., 503 West Broad- 
way, New York; Olivet Distributing Co., 250 Hudson 
street, New York; Powell Products Co., 4497 Third avenue, 
New York; Standard Ethyl Solvents Corporation, 530 West 
44th street, New York; Triborough Chemical Corporation, 
69 Guernsey street, Brooklyn. 

W. J. Higgins & Co., at once started a test suit in 
the Federal Court before Judge Winslow for an order to 
compel Administrator Foster to issue a permit. Other firms, 
it is said, also plan action as soon as the Higgins case is 
decided. Judge Winslow suggested that a temporary per- 
mit be granted, pending a decision, and Foster said he 
would do so. 

Ten arrests were made in a raid on the Olivet com- 
pany’s plant, which has an official capacity of 30,000 gallons 
a month. Leo Blume, the proprietor and Irving Feinberg, 
who was receiver after Blume’s bankruptcy in a perfumery 
enterprise, were held in $10,000 bail. LeShone de Paris, 
Inc., was mentioned in connection with the diversion of 
alcohol. This company was operated by Albert Rolls and 
was in bankruptcy recently. Later the Olivet company 
and twenty-seven persons were indicted for alleged con- 
spiracy to unlawfully divert alcohol. 

Abe Music was held in $5,000 bail on a charge of con- 
cealing the diversion of alcohol to Le Shone de Paris, 
Inc. This concern was housed in a building in which 
D’Heraud, of Paris, also had offices. 


DESIGN COPYRIGHT PROTECTION 


A bill repealing the existing laws relating to design patents 
and transferring the registration of design of all kinds to the 
Copyright Office, has been introduced in Congress by Repre- 
sentative Vestal of Indiana. The bill seeks to assimilate 
the protection granted to that secured under the copyright 
laws now in force and the procedure for securing registration 
to that of the present practice of the Copyright Office. 

Legislation of this character has been before Congress 
for many years, sought by various industries. The Design 
Patents Act, Mr. Vestal declared in explaining his bill, has 
long been admittedly insufficient to meet present requirements 
because of the cumbersome provisions it contains for search 
and examination as to novelty and invention, and, because 
of the narrow scope of the protection when secured. 

The need of the designers and manufacturers in this field 
is prompt protection because the life of an artistic design is 
often very brief, he added. It takes months to obtain a 
patent, it is pointed out, and the commercial value of the 
design may be destroyed by means of cheap imitations before 
the patent is issued. The result is that the Designs Patents 
Act has become discredited and largely disused. 


“Le Beau Narcisse Claire” Rejected 


The Acting Commissioner of Patents, has held that John 
Wanamaker, Philadelphia, Pa., is not entitled to register 
“Le Beau Narcisse Claire,” as a trade mark for perfumes 
and toilet waters on the ground that the words are descrip- 
tive. 

The Assistant Commissioner held the prefix, “Le Beau,” 
(the good) and the suffix, “Claire,” of the trade mark, do 
not remove the trade mark from descriptiveness, the former 
being clearly descriptive and the latter without significance. 


One Law Prevents Observing All Laws 


“There are so many laws,” says the Detroit Free Press, 
“a person almost has to lead a double life to observe them 


all.” Even then you’re in trouble, because there’s a law 
against that. 
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AUSTRIA 


CUTTING Luxury TAxes.—Conditions in Austria 
are improving to the extent that the government is reducing 
so-called luxuries. Assistant Trade 
Commissioner Ellwood A. Welden reports Vienna 
that the general situation in respect to toilet soaps and 
perfumes in Austria changed but little during the first six 


months of the current year as compared with 1924. He 


THE 
the taxes on many 
from 


said : 


“Competition forced out a few of the smaller concerns, 
but the total production during the period was practically 
the same as in 1924. Sales showed a decline earlier in the 
but became the summer Ex- 
Up to the present, 
Austria has been unable to compete with foreign manufac- 


year, normal with season. 


port conditions remained as_ before. 


turers abroad, and no change is anticipated in view of the 
fact that the commercial treaties concluded between Aus- 
tria and foreign countries have brought no valuable con- 
cessions to this industry 

“The approaching 
dealers are somewhat reserved. The masses, in general, 
use inferior products and those who are able to pay high 
prefer articles, particularly 


holiday trade is of interest, but 


prices foreign French 


and perfumes. 


soaps 


“Recently leading Austrian manufacturers have been plac- 
Many 
products manufactured within the country are sold at higher 


ing considerable high quality goods on the market. 


prices under the caption, ‘foreign.’ ” 


BULGARIA 


THe Roses tn WINTER.—An 
sends this information to us from Bulgaria: 


occasional correspondent 

“Winter is on us now, and we have had heavy snows and 
cold, the temperature being from 18c to zero. The 
bushes are well covered and season follows 
its regular course we hope for a very good crop. 


rose 
if the winter 


“There has been a large number of new plantations started 
this year, many of them in the vicinity of Karlovo and 
Sredna Gora. 


“The price of the otto remains quite high, about 300 levas 


per mouskal, and no large stocks now remain in this 
country.” 

During the first nine months of 1925, according to official 
statistics, Bulgaria exported 1,861 kilos of rose oil, valued at 
73,303,744 leva. In September exports amounted to 374 
kilos, value 16,940,243 leva, to the following destinations :— 
Austria, 3; Belgium, 5; Germany, 6; Italy, 6; Poland, 5; 
United States, 11; France, 226; Holland, 6; Switzerland, 
96: and other countries, 8 kilos. No rose oil was exported 
to Great Britain in September. 


(Continued on Page 668) 
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THE MARKETS 
Essential Oils, Aromatic Chemicals, Etc. 

Following a period of slack business and slightly easier 
prices during the holiday period, the market for essential 
oils showed an almost resumption of active 
demand. Values which showed signs of moderate weakness 
late last month, have again responded to the stimulus of 
excellent business and are again on the up trend. In addition 
to the brisk inquiry which has featured the first fortnight 
of the New Year, there is the fact that inventories, insofar 
as it is possible to ascertain them, have displayed stocks at 
a materially lower level than is usually 


immediate 


considered normal. 
There are, of course, exceptions to this rule but in general 
and especially in the more important articles on the list, the 
situation is one of both scarcity and strength. 

Outstanding in the movements of the last month has been 
the strength displayed by the group of citrus oils. Oils cf 
Italian origin and those of West Indian production as well 
have displayed marked strength for shipment. Only the fact 
that this is the off season for consumption of these materials 
in quantity has prevented a sharp rise in prices all around. 
\s it is there has been a sensational rise in the values of 
Reliable reports 
from the Islands indicate that expressed oil is not being made 
in anything like normal quantities both on account of failure 
of the crop and because of increased profits in concentrated 
lime juice as a material for export. 


oils of limes both expressed and distilled. 


Sharply higher levels 
are now in effect and in addition, stocks are so small as te 
prevent the filling of any substantial orders at the moment. 
Lemon is sharply higher and is expected to advance further. 
Orange is also a shade higher. Bergamot is very firm. 
Early indications are for an extremely good soft drink 
season and this has led to some rather early inquiry for these 
oils. 

In the domestic group of which peppermint and spearmint 
are the leading members, the market has failed to display a 
very marked improvement since the first of the year. It is 
natural, with prices so greatly inflated, that buyers should 
purchase these oils only in such quantities as are required for 
immediate operations. They are restricting their purchase 
The result has been that the slight slump 
in values at the close of the year has not been recovered. 
Peppermint and spearmint are both slightly lower than they 
were at the time of our last review and while the elements 
of strength are still in evidence in the markets, it will require 
buying of the oils to put them back to their recent record 
levels. Other articles in this group such as tansy, erigeron, 
and wormwood have been firm throughout, wormwood is in 
fact slightly higher. The others are holding at the former 
levels. 

The situation in wormseed is both interesting and rather 
important. Production has been below normal and this has 


raised shipment quotations in the Maryland district. There 
has been some advance on spot but not enough to fully com- 


in just this way. 
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pensate for higher shipment levels. Buying on the rise has 
been restricted but there is need for considerable quantities 
of the oil and higher prices are extremely probable. 

The spice oils have been irregular. An advance in the 
price of cloves raised the contract market for this oil 
and has also affected the spot level. Higher levels are 
looked for. Anise and cassia have been easier on account of 
easier shipment conditions and heavier offers from the 
Chinese market. Ginger is sharply lower both on account 
of lower spice prices and because of a recent ruling regarding 
retail sales of double strength Jamaica ginger tincture. 
Consumption of both the oil and the oleoresin is lighter and 
both are again rather sharply lower in price. Caraway 
is holding well for shipment but is in too heavy supply on 
spot to permit of a rise. 

Floral oils display few changes. Those that have taken 
place have been largely of routine character. Lavender, 
it now appears, is in better supply than was _ believed 
probable and the result is a lower price on U. S. P. oil 
although higher grades still bring higher prices. Rose is 
very strong but the variable quality of the material and the 
prevalence of outside brands and low grade oils has pre- 
vented a rise in the inside price. On guaranteed and known 
brands, higher levels are in effect. 

Citronella has firmed up quite sharply on spot. Ceylon 
oil which was in heavy over supply and quite speculatively 
held is now in better hands and the market has moved into 
closer relationship with the shipment price. Java is very 
high for shipment and further buying will operate to raise 
the spot market which is none too well supplied. Lemon- 
grass on the other hand is somewhat easier owing to the 
release for sale of some closely held stocks of the material. 

On the whole, the tendency is decidedly upward and there 
is no reason to alter the judgment expressed in our Decem- 
ber review that consumers would be forced to pay higher 
average levels for essential oils during the next season than 
they did during the one just past. 


Synthetics and Aromatic Chemicals 


There is little to be said regarding the condition of the 
market for this group of products. In a few instances, 
high prices of the corresponding essential oils or the oils 
for which the chemicals can be substituted, have operated 
to increase the inquiry to some extent. On the whole, how 
ever, the month has been a rather slow one with business 
limited to generally small quantities for immediate use and 
little tendency to do more than inquiry for inventory pur 
poses on the part of the consumers. Price levels have been 
governed to a large extent by the competitive situation of the 
market. Foreign articles and domestic brands have moved 
somewhat closer as the trade became convinced that domestic 
products of equal quality were being offered. 

In general, this movement has been in the way of lower 
prices on foreign goods. In very few instances have prices 
been advanced in either foreign or domestic articles. The 
trade anticipates a fairly heavy business during the spring 
particularly on such items as can be used as _ substitutes 
for high priced oils. The normal gain in other articles will 
doubtless be maintained. At the moment, however, the 
condition of the market is none too satisfactory. 


Vanilla Beans 


The market has continued unsettled. Weakness in price 
has not been general, the bulk of the decline having been 
run through during the autumn and early winter months. 
Prices have been subject to shading on practically all grades 
when good sized business is at stake. Open reductions have 
been practically lacking since our last review. The situation 
in Bourbons does not promise any great strength or even 
firmness. There seems to be sufficient material available at 
reasonable prices to prevent any immediate rise although 
further declines are questionable. 

The situation in Mexicans which have been very weak 
now bids fair to strengthen up to some extent. For the first 
time difficulties with labor in the curing of the Mexican crop 
have arisen. The workers who have handled the curing of 
the beans have now been organized and are demanding an 
increase of virtually 100 per cent in wages for work on the 
new crop. Those who have not joined the organized group 
are being kept from the work by threats of serious troubie. 
The result has been that few Mexicans have been pur- 
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chased from the coming crop and that there is doubt 
of the delivery of a normal crop in normal condition unless 
the tremendous wage increase is met. If it is met, the 
cost of curing beans will be very heavy. This situation 
has checked the decline in the present crop of Mexicans 
and while lower prices are possible, there is not much 
chance of a break to levels comparable to those prevailing 
on other qualities. 
Sundries 


A sensational decline in menthol prices on a_ heavy 
Japanese crop and rather unusual selling methods _prac- 
ticed by some interests in the New York market has 
featured this group during the month. Many had believed 
in an advance in Japanese prices after the first of the 
year and some advance did actually take place. However, 
it was not as extensive as was believed probable and has 
now been checked. Menthol is cheaper now than it has 
been in several years and there are those who _ believe 
that it will go still lower. The lower prices are naturally 
better for all concerned in the business. Risks of doing 
business in menthol at recent prices have been tremendous. 
Gum gamboge is slightly cheaper following a period of 
scarcity and inflation. Other sundries have been dull and 
unchanged throughout the month. 


CORN MINT OIL TRADING CONDITIONS 

J. A. Cummings, acting chief of the New York Station, 
Bureau of Chemistry, United States Department of Agri 
culture, has supplied us with a copy of a “Statement of 
Conditions tor Corn Mint Oil,” which is a suggested form 
that was prepared at the bureau for specific application in 
certain particular cases. The statement follows: 


“STATEMENT OF CONDITIONS FoR CorN Mint Ots: Per- 
mission is granted you to dispose of this oil (either in its 
present state or after distillation) for technical or food or 
drug use, provided you comply with the following condi- 
tions: You must submit suitable proof of the exact technical 
use or of distillation with destruction or exact technical use 
of the still residue. If the oil is used in food or drug 
products proof of such use must be submitted showing that 
the oil has actually been used in the manufacture of products 
which do not purport to be or to contain oil of peppermint 
or which are not directly or indirectly labeled in such a way 
as to imply that they contain or are flavored with genuine oil 
of peppermint.” 


WE WILL WONDER WHERE WE WERE WHEN 
IT ALL HAPPENED 
(From the Silent Partner) 


We may have less consumption, or less trade in red-flannel 
shirts, but we have less tuberculosis in trade when it comes 
to things that amuse, entertain, instruct or give pleasure 
to people. 


I. The old idea of measuring business by the number 
of suspenders sold is as passé as a skunkskin cap. So 
many people talk about trade being dull when trade is 
not generally dull. They find that slab codfish is not 
selling, but they fail to see the Packard passing. 


Once upon a time, cord wood was currency. Not long 
ago, cotton was king. Once, copper was king. Once steel 
was the thermometer of trade and Wall Street the barometer 
of business, but things have changed. 

They used to build a town hall and the folks would talk 
about it for five years. Today, they convert a whole state 
like Florida into a Paradise, but the price of Missouri 
mules remains about the same. 


We cannot seem to forget the clamshell money, nor do 
we register the fact that trade may be dull in tallow candles 
but business booming in electric lights. 


II. When the total figures are available for 1925, 
the volume of trade will so surpass our expectations, 
we shall wonder where we were when it all happened. 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS 
Almon 
Ss, P. sz 3.25@ 
Sweet True 1.00@ 
Apricot Kernel .62@ 
Amber, crude .60@ 
rectified .90@ 
Amyris balsmifera 1.95@ 
Angelica Root . 25.00@ 
Anise, tech .67Y%@ 
Lead free, U. S. P. ... .72“%@ 
Aspic (spike) Spanish ..  1.50@ 
French 1.65@ 
Jay, Porto Rico .... 2.25@ 
West Indies 2.65@ 
Jergamot, 35-36 per cent 5.60@ 
Birch, sweet N. C. ..... 1.90@ 
Penn. and Conn. .. 3.00@ 
Birchtar, crude 18@ 
rectified 55a 
Bois de Rose, Femelle .. 3.40@ 
Cade U. &. B.S ics OS 
Cajeput, Native 95a 
Calamus 4.00@ 
Camphor, “white 1LS@ 
sassasfrassy 18@ 
Cananga, Java Native... 3.00@ 
rectilied 3.30@ 
Caraway Seed, rectified 1.75@ 
Cardamon Ceylon . 45.00@ 
Cassia, 80@85% 2.75(a 
rectified, U. S. P. 3.65@ 
Cedar Leaf .90@ 
Cedar Wood .60@ 
Celery 9.00 
Chamomile ped 5.50@ 
Cinnamon, Ceylon .... 12.00 
Citronellas Ceylon 53@ 
Java 1.00@ 
Cloves, Bourbon 2.50@ 
Zanzibar 2.20@ 
CANE cteiaaes'eess 55@ 
Coriander 9.00 
Croton 1.00@ 
eee 11.00@ 
Cypress 6.50@ 
Cubebs 5.00@ 
Dillseed 4.00 
Erigeron 6.75@ 
Eucalyptus Aus, “U 65a 
Fennel, Sweet 1.00@ 
Geranium, Rose, Algerian 4.50@ 
Bourbon 4.00@ 
Turkish (Palma rosa). 3.50@ 
Ginger 8.75@ 
Gingergrass 2.75@ 
Guaiac (Wood) 4.25@ 
Hemlock 20@ 
Juniper Berries, rectified. 2.50@ 
Juniper Wood 65@ 
Laurel 5.00@ 
Lavender, English 32.00@ 
i ee ee 5.00@ 
Lemon, Italian 2.50) 
Calif. 2.354 
Lemongrass 1.20@ 
Limes, distilled 2.75@ 
expressed 7.00@ 
Linaloe 3.10@ 
Mace, distilled 2.00@ 
Mirbane 15@ 


Mustard, genuine 12.00@ 
artificial 


” 


.. $3.00@ $3. 


12.00 


6.00 


70 


Neroli, Bigrade, Pure ... 
Petale, extra 

Nutmeg 

Orange, bitter 
sweet, W. Indies 
sweet, Italian .... 
Calif. 

Origanum, imitation 

Orris Root, concrete, do- 
mestic 
foreign 

Orris Root, absolute (oz.) 

Parsley 

Pennyroyal, American 
French 

Peppermint 
Redistilled 

Petit Grain, So. American 
French 

Pimento 

Pinus Sylvestris .... 
Pumilions 

Rose, Bulgaria 

Rosemary, French 
Spanish 

Rue 

Sage 

Sage, Clary er , 

Sandalwood, East India. . 

Santalum Cygnorum 

Sassafras, natural . 
artificial 

Savin, French 

Snake Root 

Spearmint 

Spruce eoee 

Tansy 

Thyme, 
white 
Spanish red 

Valerian 

Vetivert, Bourbon 
Java 
East Indian ee: 

Wintergreen, Southern .. 
Penn. and Conn. ...... 

Wormseed 

Wormwood 

Ylang-Ylang, Manila 
3ourbon 


Natural 


French, red 


80.00@100.00 
...100.00@ 130.00 


2.00@ 
2.80@ 
2.80 
3.20@ 
3.00@ 
.35@ 


4.25@ 
4.75@ 


70.00(a 


7.00@ 
2.85@ 


2.75@ 


. 26.00@nom. 


27. 00@nom. 
2.404 
15.004 
6.00@ 
1.00 
2.25@ 
10.00@ 

55@ 

35@ 
4.00(a 
2.50@ 


30.00 


7.35@ 
5.00@ 

90@ 

33 a 
2.25@ 
] 5 OO a 
12.25@ 
90a 
7.00@ 
1.00@ 
1 10 a 

90m 
12.50@ 


. 20.00@ 


18.00@ 


30.00@ 


4.50 
8.00 
6.75@ 


7 S0ja 


26.00@ 


10.00@ 


OLEO-RESINS 


Capsicum 
Ginger 
Cubeb 
Malefern 
Oak Moss 
Orris 
Pepper, 
Vanilla 


DERIVATIVES AND C 


Acetaldehyde 50% 
Acetophenone ...... 
Aldehyde C 14 ... 
C 16 
Amy] Acetate 
Amy! Butyrate 
Amy! Cinnamate 
Amyl Formate 
Amyl Phenyl Acet ...... 
Amyl Salicylate, dom ... 
foreign 
Amyl Valerate 
Anethol 


2.15@ 
3.50@ 
4.00@ 
2.15(a 
15.00 
6.00@ 
3.85@ 


9.00@ 15.00 


3.65 


15.50 
15.00 


HEMICALS 


2.004 
4.00@ 5.00 


. 22.50@ 


- 70.00@ 75.00 


1.00@ 

1.75@ 
2.35@ 
1.75@ 
5.00@ 
1.50@ 


3.00@ 
1.60@ 


3.50@ 
3.75@ 
1.30@ 
1.55@ 
3.00@G 
5.50@ 
1.25@ 
1.40@ 

1.25@ 
1.35@ 
5.50@ 
9 50a 

3.25@ 
5.50@ 
2.75@ 
3.50@ 
4.00@ 
6.25@ 
3.25@ 

5.00@ 

3.00@ 
3.004 


Anisic Aldehyde, dom ... 
foreign 
Senzaldehyde, U. S. 
P...2, eG. 
Benzilidenacetone 
Benzophenone .......... 
Benzyl Acetate, dom ... 
foreign .... 
Benzyl Alcohol .... 
Benzyl Benzoate 
Benzyl Butyrate ... 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Propionate 
Borneol 
Bornylacetate 
Bromstyrol 
Carvol 
Cinnamic Acid .. 
Cinnamic Alcohol .. 
Cinnamic Aldehyde 
Citral, C. P. 
Citronellol, dom. 
foreign 
Coumarin, dom, 
foreign 
Diethylphthlate 
Diphenylmethane 
Diphenyloxide 
Ethyl Acetate 
Ethyl Benzoate . 
Ethyl Butyrate 
Ethyl Cinnamate . 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Eucalyptol 
Eugenol 
foreign ie 
Geraniol, dom .. 
foreign 
Geranyl Acetate .. 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom 
foreign 
Hydroxcitronellal ....... 
Se COP sv acacss (oz. ) 
Iso Butyl Benzoate 
Iso Eugenol 
Linaool 
Linalyl Acetate 90% .... 
Linalyl Benzoate 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbon . 
Methyl Iso Eugenol 
Methyl Octine Car 
Methyl Paracresol 
Methyl Phenylacetate, 
Art, Honey Aroma 
Methyl Salicylate 
Musk Ambrette .... 
Ketone 
Xylene 
Nerolin ereceacs 
Nonylic-Alcohol 
Phenylacetaldehyde 50%. 
imported 
Pure 


(Continued on 


1.00@ 
2.00@ 
2.50@ 
1.00@ 
2.90@ 
3.00@ 
2.85@ 
3.00@ 
4.75@ 
13.00@ 
12.50@ 
1.85@ 
2.10@ 
9.00@ 
7.004 
5.00@ 
4.00@ 
5.00@ 
7.50@ 
3.00@ 
3.50@ 
2.50@ 
2.00@ 
4.25@ 
7.75@ 
9 00@ 
27. W@ 
12.50@ 
. 27.00@ 
6.00@ 


5.00@ 

A3@ 
8.00@ 
9.00@ 
2.50@ 
1.50@ 


6.50@ 
6.50@ 


Next Page) 


- 40.00@ § 
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Phenylacetic Acid ...... 
Phenyl Ethyl Acetate .. 
Phenyl Ethyl Butyrate .. 
Phenyl Ethyl Formate .. 18.00@ 
Phenyl Ethyl Propionate 18.00@ 
Phenyl Ethyl Alcohol, do- 


3.25@ 4.00 


10.00@ 15.00 
16.00@ 20.00 


mestic ..... ; 5.50@ 6.00 
imported ..... 5.50@ 6.50 
Rhodinol, dom 15.00@ 24.00 
POPEIEN 2.0... 18.00@ 20.00 
NE a cahis mise « 36@ 
ee Bos Es 455s (oz.) 9.00@ 10.00 
Terpineol, C. P., dom... .30@ _ 33 
imported ........ (Ib.) 33@ 40 
Terpinyl Acetate ....... 1.25@ 
I <i. wkiexnaniseek 4.50@ 
i. ee (oz.) .52@ oe 
Violet Ketone Alpha .... 5.00@ 9.00 
ER Sawn eesae 6.25@ 8.00 
Oe ee 1.65@ 2.00 
SUNDRIES 
Alcohol Cologne spts., gal. 4.97@ 5.12 
Almond Meal ....0..0+.» .28@ 30 
Ambergris, black ..(oz.) 15.00@ 18.00 
eer (oz.) 30.00@ 35.00 
Balsam Copaiba S. A... 47@ 
PE ncuasasuseeucness 42a 





Balsam Peru 


Beavor Castor 


Castoreum 


Chalk, precipitated 
a ge | err 
IND creas ones cise 
Gum Benzoin Siam 


Sumatra 


powdered 
Kaolin 
Lanolin hydrous 
anhydrous 


Menthol, Jap. 


synthetic ..... 
Musk, Cab, pods 


grains 
Tonquin, gr. 


errr 


Orange flowers 


Orris Root, Florentine 
DOWGETOR oc essere 
Orris Root, Verona . 


powdered 
Patchouli leaves 


FOREIGN CORRESPONDENCE 


(Continued from Page 665) 


CUBA 


TarirF Britt to Pass.—Havana advices are to the effect 
that it appears certain the Cuban Legislature will soon pass 
a bill giving the President of Cuba full power for three years 


to make changes in the customs tariff. 


the Cuban tariff. 


FRANCE 


Outtve Or 1925-1926.—From best information obtainable 


American exporters 
to Cuba are advised to be prepared for possible changes in 


in oil circles, the producers are more optimistic this year. 


some localities the yield is normal, in others better than 
normal, while in sections on the higher strata where the 
trees have suffered from unfavorable weather conditions and 


parasites, the crop is practically nil. 


being gathered. 


situation to unload. 


GERMANY 


TrapveE Conpitions.—The critical situation of business is 


reflected in the constantly growing 


now working full time. 


GREECE 


OtiveE Ort Propuction.—According to information re- 
ceived from official sources and various leading merchants, 


unemployment. 
December 15, 1925, the Government distributed unemploy- 
ment doles to 1,057,000 persons, as compared with 669,000 on 
December 1, and 471,000 on November 15. 
ber of unemployed is now nearly 2,500,000, and it is reliably 
estimated that less than two-thirds of all German labor is 


The situation in the 
oil market has never been more uncertain than 
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EB hes ced 
Cardamon Seed, green 
GOBOTE a reewicccvans 


Gum Gamboge, pipe 


OLIVE 


it is now. 
Before the war, quantity and quality dictated the price. 
Today these two factors do not entirely control, especially in 
the first months of the new crop, as the fluctuation of the 
exchange is now the determining factor that makes the price. 
At the moment the franc is dropping just as the new crop is 
So producers refuse to quote prices and 
will not do so until they are compelled by their financial 


On 


The total num- 


1.85@ 


2.65@ 
4.00@ 
034@ 


2.25@ 


75@ 
1.25@ 
25@ 
1.10@ 
130@ 


O03@ | 


17@ 
20@ 


6.50@ 


5.75@ 


..(0z.) 18.00@ 
26.00@ 
.(0z.) 36.00@ 
-(oz.) 32.00@ 


1.00@ 
11@ 
14@ 
.10@ 
13@ 
.25@ 


OIL 
from Malaga, Spain in the quarter ended September, 1925, 
were the heaviest since the first quarter of 1924, reports 
American Consul Austin C. Brady. 


1.85 
7.00 


20.00 
28.00 


14 
30 


12 
25 


IX PORTS 


Italian refiners were principally responsible. 











Peach Kernel meal ..... 35@ 
Rhubarb Root, Shensi .. 55@ 
BRIO DEIOE oe ccvces es 4A2@ 
Bo, ee A7@ ~~ «SO 
Rice Starch .......... . O09@ 12 
Rose leaves, red ....... 2.00@ 
agra crase Kira ehcgiave .65@ 
Sandalwood chips ...... 45@ 50 
IIE ce ects 5 1.25@ 


Styrax Eesha ee Sis ATV.@ 2.20 
Tale, domestic 
French 


-...(ton) 18.00@ 40.00 
Ss iad es (ton) 40.00@ 45.00 


Italian .....-(ton) 50.00@ 65.00 
ko ie, ee .30@ 

Zinc Stearate ..... os 26@ ~~ .30 

BEANS 

Tonka, Beans, Para ... .95@ _ 1.00 
Tonka, Beans, Angostura 2.20@ _ 2.35 
Tonka, Beans, Surinam. . nominal 
Vanilla, Beans, Mexican. 6.75@ 9.00 

Mexican, cut .,...... 5.00@ 6.00 
Vanilla, Beans, Bourbon, 

es now Dens 2.75@ 4.50 

ee rere 2.60@ 
Vanilla, Beans, Tahiti, 

yellow label .......... 2.75@ 

white label 3.00@ 


the olive oil production in Greece for the year 1925 is esti- 
at 35,000,000 okes, or 14,920,000 gallons. 
per cent of the product will likely contain from 4 to 12 per 
cent acidity and 20 per cent from 1 to 3 per cent acidity. 


Eighty 


SPAIN 


FROM MALAGA. —Olive oil exports 


Important purchases by 
The total ex- 


port movement for the third quarter of the year was 3,392 
metric tons, as compared with 839 metric tons in the same 
quarter last year and 1,824 metric tons for second quarter, 


Italy, the United States and Cuba were the best 


customers. 


ESsENTIAL O1Lts PropucED AND Exportep.—The produc- 
tion of essential oils in the Province of Granada, Spain, in 
1925 is reported by a producing concern to be about 10 per 
cent greater than in 1924, 


A producer in the Province of 


Jaen reports a medium crop of lavender and a local producer, 
short crops generally of lavender, rosemary, and sage, and 
normal crops of thyme and pennyroyal. 
creased production costs. 


All report in- 
Exports of essential oils from 


Malaga in September, 1925, went principally to the United 
States, France, and England. Shipments to the United States 
in September included thyme, lavender, origanum, rosemary, 
juniper, and pennyroyal, and totaled 17,900 pounds, valued 
at $14,402, as against 10,359 pounds, valued at $10,170, in 
August, 1925, and 29,246 pounds, valued at $26,974, in Sep- 
tember, 1924. 


The quantities exported in September, 1925, 
Thyme, 3,253 pounds; lavender, 2,001; origanum, 


3,636; rosemary, 6,526; juniper, 1,050; and pennyroyal, 1,434. 


UNITED STATES—FINLAND 


Most-FavoreD-N ATION 
providing 


AGREEMENT.—The modus vivendi 


for most-favored-nation treatment between the 
United States and Finland, which was concluded on May 2, 
1925, by an exchange of notes, was ratified by the Finnish 
Diet on December 10, 1925. 
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PROCTER & GAMBLE LOSE NAPHTHA APPEAL 

United States Circuit Court of Appeals in its opinion on 
the appeal of the Procter & Gamble Company and Procter 
& Gamble Distributing Company, of Cincinnati, vs. the Fed- 
eral Trade Commission, sustained the order of the com- 
mission forbidding the respondent companies from using the 
word “naphtha” on soap and soap products manufactured and 
marketed by them which contain kerosene or which con- 
tain naphtha in quantities less than one-half of 1 per cent 


in weight, and reversed the order of the commission 


requiring the respondents to have not less than 1 per cent 
by weight of naphtha in soap so labeled upon the delivery of 
the product to the consumer. 

The Appellate Court in its opinion agreed with the finding 
of the commission that the use of kerosene as a substitute 
for naphtha in a soap labeled “naphtha” is misrepresentation 
since the public recognizes naphtha as a more efficient cleans- 
ing ingredient than kerosene and the manufacture and mar- 
keting of such a product is unfair competition and a viola- 
tion of the Trade Commission Act. 

Reversal of the commission’s order for a naphtha content 
of more than 1 per cent by weight upon delivery to the con- 
sumer was reversed on the ground the volatile and evapora- 
tive nature of naphtha virtually makes performance of such 
an order impossible. 

A statement issued by Secretary R. F. Rogan 
Procter & Gamble Company at Cincinnati follows: 

“Most of the case was based on the amount of naphtha 
present in the soap at the time it reaches the consumer. 
The justices of the court say in their decision, that naphtha 
is a volatile matter, and that if soap or soap products con- 
taining naphtha do not speedily reach the consumer a large 
part of the naphtha will escape by evaporation. For this 
reason the order of the commission that the soap or soap 
products of the respondents must contain naphtha in an 
amount of more than 1 per cent by weight at the time they 
are sold to the consuming public is, for the reason stated, 
wholly impossible of performance unless an unreasonable 
amount of naphtha is used in their manufacture. 

“Therefore,” said Mr. Rogan, “the Federal Trade Com- 
mission is advised by the court to confine their efforts to 
determining the amount of naphtha that should be intro- 
duced in the manufacture and not to attempt to set the 
amount that should be present at the time the products reach 
the consumer. This would mean a new proceeding and the 
introduction of new evidence. 

“We are not affected by the court’s ruling that the word 
‘naphtha’ or its equivalent in the brand name of any soap 
cannot be used when such product contains kerosene, be- 
cause our company has used only naphtha in P. & G., the 
white naphtha soap for years.” 


of the 


Austrian Soap Industry 


Conditions in the Austrian soap industry are not par- 
ticularly favorable. A careful estimate places the present 
consumption at 11,000 metric tons as compared with a total 
capacity of 22,000 metric tons. Soap factories are operating 
at only 50 per cent of normal capacity and exports are 
impossible as a result of tariff barriers, according to a 
report from Assistant American Trade Commissioner Ell- 
wood A. Welden, Vienna, Austria. 
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SAPONIFICATION UNDER PRESSURE* 
By Dr. Ap. WELTER 

In the issue of the German Oil and Fat Industry, 1925, p. 
637. Dr. C. Stiepel discusses the paper by Mr. K. Loefil, 
Berlin, concerning new methods of the soap industry, and 
especially in reference to the praise worthy suggestion to 
carry out the saponification under pressure. 

On this occasion Dr. Stiepel raises a question concerning 
saponification under pressure of fatty acids with carbonates 
of alkalis on acount of the danger of explosion. I can only 
second this hesitation regarding the introduction of saponi- 
fication under pressure, unless the apparatus is correctly 
constructed and only expert workers direct the process. 

As early as twenty years ago I introduced in my establish- 
ment, saponification under pressure and in this connection 
obtained the very best results as regards the finished pro- 
ducts, perfect solubility in distilled water and a thorough 
saponification, especially in the matter of fine soaps, so far 
as rancidity and the formation of spots is concerned. How- 
ever after a few years I discontinued this method, since I 
found one equally good and less dangerous, and because I 
desired to get rid of the danger of explosion, which could 
easily occur in case of careless supervision. 

The first experiments were made with neutral fats, which 
were saponified with caustic lyes, later with a mixture of 
caustic lyes and carbonate of alkalis. In this connection it 
frequently happened, especially when cottonseed oil was 
used, that emulsion did not form, and there was then ground 
for fearing lest, when the crutching work after continued 
stirring finally did bring about emulsion the saponification 
reaction once started, and passing off exothermically, would 
become so vigorous that the pressure kettle would not with- 
stand the pressure thus arising. Correct sampling was made 
difficult and it was not easy to watch the progress of the 
reaction, especially for an inexperienced person. 

The fear of saponification taking place too suddenly and 
too rapidly was completely removed by these experiments 
which I made by saponifying fatty acids with carbonates of 
alkalis under pressure. In this way the work could progress 
very evenly from the beginning, and when the fatty acid was 
continuously pumped into the boiling soda lye the process 
passed off with comparative smoothness. Nevertheless con- 
ditions may arise in this connection when the soap begins 
to swell rapidly and to sputter, and there comes an uncertain 
feeling that possibly these soap sputters might stop up the 
tube of the manometer and the safety valve, or the steam 
valve. 

In order to avoid this I fitted to the upper part of the 
pressure kettle a stop cock with a diameter of 200 m.m. and 
fastened to this a tube of equal diameter. This tube led 


*Zeitschr. d. Deutsch. Oel-u. Fett.-Ind. Vol. 25, (1925) No. 48. 
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into a vessel set above the pressure kettle and of the size 
of that kettle. Between the flanges of the stop cock and 
the tube a lead plate was fitted tightly. This lead plate 
was made so thin that at a pressure of about 6 atmospheres 
it would be broken, so that in this way it was possible to 
carry over the content of the pressure kettle which was 
boiling over into a reserve vessel and thus save the over- 
flow and relieve the pressure. I would urgently recommend 
to every one who desires to make these pressure experiments 
not to dispense with such a safety tube of about 200- 
250 mm. in cross section, for if this process is repeated 
daily, it is easy for the best master in watching the saponi 
fication to make a mistake. 


I am able to certify that the soap may be completely 
saponified after a very short time, and that after working 
for 1-1% hours at a pressure of 3 atmospheres, not a trace 
of neutral fat remains. Besides the albuminous and lime 
substances are more easily deodorized and readily removed 
by salting out, especially in case of tallow and bone fats. 
My experiments in using fatty acids and carbonates of 
alkalis in pressure saponilication were undertaken in order 
to obtain completely and easily the carbonate obtained by 
this process by the change from caustic potash to potash 
lye; a process which was later carried through in a more 
simple way and without danger without application of 
pressure. 

On this occasion | desire to make mention of the 
fact that there is an erroneous statement in many text 
books to the effect that neutral fats are not saponified by 
carbonates of alkalis. Apart from the fact that this is 
easily brought about under pressure, the carbonates of 
alkali play a considerable part in saponification in open 
kettles. I still recall that in the year 1903 I boiled neutral 
cotton seed oil in a kettle of about 20 cubic meters content 
in which potassium lye with 25% of potash addition was 
used. After complete saponification only 7% of the 25% 
of potash remained, the balance of 18% having therefore 
taken part in the saponification. Nor is this to be wondered 
at since the oil at a certain point in the saponification passes 
into so fine a colloidal form that at the boiling point a 
hydrolytic splitting up with the water of the kettle content 
takes place independently, whereupon the fatty acid formed 
expels the carbon dioxide. The part played by the car- 
bonates of alkalis in the saponification of neutral fats may 
be observed the more easily the larger the addition and 
the deeper the kettle is, and in this connection it must be 
observed that at the bottom of the kettle saponification 
often takes place under a pressure of 5 m. of fluid column, 
therefore under a pressure of about % atmosphere. 


also 


The difference in the cost of saponification with or with- 
out pressure reported by Mr. K. Loeffl is too great and it 
must not be forgotten that if large establishments desire 
to fit their plants for this saponification by pressure quite 
large pressure kettles with crutching appliances and with 
good armatures must be built in order to be adequate for 
the production. If it is desired to necessary 
security against a sudden boiling up under maximum pressure, 
then with the required diameter of the kettle quite con- 
siderable dimensions of the mantle and bottom-tins are 
required. I’ would therefore prefer to undertake the saponi- 
fication in every large kettles without pressure, and this 
may be accomplished in a few hours with properly arranged 
appliances and then the finished soap may be pumped through 
into a smaller pressure kettle or still better be passed 
continuously through heated coils at temperature close to 
150°C. 

Thus the improvements in quality depending upon saponi- 
fication by pressure are secured, and no risk is incurred of 
the danger of an explosion on account of slight negligence. 
In any case I agree with Dr. Stiepel that the problem 
of the danger of explosion may be satisfactorily solved 
by correct choice of apparatus and proper direction of the 
operation. 


possess the 


Features to Be Found on Other Pages 


Readers of the Soap Section usually will find items of 
interest in our Trade Notes, as well as in Patents and 
Trade-Marks and Washington and Foreign Correspondence. 
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HOW LARGE IS THE AMOUNT OF RESIN IN 
UNSAPONIFIABLE SUBSTANCES?* 


Now and then one sees in the technical literature state- 
ments, the improbability of which is at once apparent, so that 
the reader wonders how such passages could find place in 
find 


their way into the technical writings, as I was recently able 


otherwise reliable literature. From here they then 
to show by the case cited below in a foreign technical paper. 

In a handbook on the manufacture of soaps by Dr, W. 
Schrauth, and probably rather generally distributed, occurs 
the remarkable statement that common resin contains 15-20 
(Without doubt what 
is meant refers to unsaponificable fat-like substances, as is 
This those of the 
remaining sources of literature, and also contradicts the 
results of the determinations made by the writer of these 
lines, on various commercial products. 


per cent of unsaponifiable substances. 


customary ). statement disagrees with 


Thus for example some time ago—I proved about 6% 
of unsaponifiable matter in an 
designated as W. W. 5%, 
but, 
grade in the alphabet,—and even a quite inferior resin of 


dark red number 141.4 


saponifying number 158 showed only 9% of unsaponifiable 


American sample of resin, 
and in another product of un 


known quality, judging from its color, of a lower 


brown color with the acid and a 


substances. That an abnormal product was here involved 
appeared from the strong coloring effect in soap prepared 
from it, which excluded its use even for dark resin grain 
When this resin was saponified by itself, there still 
after salt 


S¢ aps 


resulted even repeated washing with water a 


strongly discolored spent lye. 
In a measure this behavior reminded me of another soap 
had distilled fatty 


fish oil, the distillation 


from the tar of a 
had 


content of the 


which I prepared 


acid of which I taken before 


was completed, when the receptacle was 


This was done in following 
this 
of employing the residue of the distillate in a way different 
from the manner that is customary. The washing com 
pound thus obtained could have been used so far as con 
sistency, capacity to foam and appearance was concerned, 
but showed a strong tendency to color, so that the foam 
produced in washing looked reddish brown, and could not 
be seriously considered even for dirty hands. The carriers 
of this strong coloring matter are here, the same as in 
the above described dark resin, evidently oxy fatty acids, 
and point to a _ relationship between the two products 
although the history of their source has a common point 
only in so far as in both cases a distillation was involved. 

Since the quantity of the unsaponifiable ingredients in 
resins is not without significance for a computation of the 
amount of soap expected to be produced from the resin, 
in which case naturally its effect upon the firmness of the 
soap comes into consideration, I did not consider it 
superfluous to call attention to the passage mentioned at 
the beginning. 


still in a semi-fluid condition. 


up the idea of producing by course a tar soap, and 


also 


*From Seifens. Ztg., Vol. 52, (1925) No. 39 


World’s Tallow Production 


The tallow production of the world is estimated by the 


Bureau of Raw Materials for American Vegetable Oils 
ind Fats Industries to be roughly 1,300,000,000 pounds per 
umnum. Of this production the United States produces and 
‘onsumes almost one-half, or in the vicinity of 600,000,000 
pounds per annum. Argentina comes next with about 265, 
100,000 pounds annual production. Australia ranks third 
with about 80,000,000 pounds per annum, and New Zealand 
fourth with 50,000,000 pounds. Spain, South Africa, the 
Balkans and other heavy sheep-producing areas of the world 
will probably account for an additional 300,000,000 pounds, 
making a world total of about 1,300,000,000 pounds. 
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GLYCERINE RISE FEATURE OF AUTUMN TRADE 


Price Advance Is Due to Combination of Strengthening Circumstances; 


Big Cigarette Year Aids in Movement of C. P. ‘‘Anti-Freeze’’ Campaign 


the 
glycerine market have been extremely interesting, not only 


Developments of the last two or three months in 


to the consumers of glycerine but also to the soap industry. 
Not a few of the larger soap companies have witnessed a 
remarkable curtailment in their estimated costs owing to 
the extremely active demand and steadily advancing price of 
In addition, the fact that the operation of 


the market has almost exactly coincided with a prediction 


the by-product. 
made in a special article on glyercine in THe AMERICAN 
PERFUMER & EssENTIAL Or Review several months ago has 
made the matter of more than passing interest to readers of 
the Soar SEcTION, 

Tracing the course of the latest development in the market 
and analyzing the causes for the rapid rise in the prices 
prevailing on all grades of glycerine has fully confirmed the 
contention carried in that article. Further the rise has ap 
parently terminated at almost exactly the price level which 
early information indicated as an approximate limit te any 
anticipated advance. 

The market during the last few months, basing quotations 
on the chemically pure grade, has risen from about 17c¢ per 
pound to 25¢ per pound at which level the rise was checked 
by a combination of circumstances which could easily be 
foreseen well in advance of the happening. A stabilization 
of the market at approximately that level was indicated in 
the previous article referred to and prices have now ap 
parently been stabilized at 25c for the time being. In any 
event there has been no change in the quotation on chemically 
pure for the last three weeks and none is indicated by the 
more recent developments in the market. The story of the 
causes of the recent advance is still worth perusal by any 
interested in glycerine, either as a product for sale or as a 
material for the manufacture of other 


necessary raw 


products 


Rise Forced by Conditions 


In general, the advance in values came about through a 
combination of circumstances. Demand for the product was 
considerably in excess of the rate of production both here 
and abroad. At the same time, that rate of production was 
somewhat less than usual. 
the 


Probably the largest class of consumers of gly- 


Improvement in demand arose from widely varied 


sources. 
cerine are the manufacturers of explosives. Ever since the 
war they have held on hand, not only ample supplies of 
glycerine for any reserve purpose necessary but also very 
finished product in one form or 


heavy supplies of their 


another. Hence, the production of explosives since 1918 has 
been in greatly decreased volume and the consumption of 
glycerine in them has also been materially lighter than even 
the 


pre-war normal. 


Naturally, these stocks of finished explosives could not 
last The light 
depletion of the surplus stocks of these materials, until, 


forever. production resulted in a gradual 
aside from reserves which are always carried, no surplus 
existed. The liquidation of these stocks was hampered to 
some extent by the action of the United States government 
and other governments as well. At the close of the war, 


all of these governments found themselves in possession of 


heavy stocks of finished explosives for which there was no 
Some of the more dangerous ones were de- 
Others 


ready outlet. 


stroyed. stored for 
fall in 


terials, were disposed of to the best advantage possible. 


were emergency purposes. 


Others, which would the class of permissible ma- 


direct 
competition with the supplies offered by the manufacturers 


Some of these surplus stocks necessarily came into 
of explosives for commercial purposes and for this reason, 
the supplies held by those manufacturers moved more slowly 


than would otherwise have been the case. 


Surplus Taken Out 


1923, the this 
surplus stock of finished products had been clesred away 


llowever, by the end of large bu'k of 


and the road was open for more intensified production by 


the manufacturers. 
little 


which consumes the largest percentage of the total tonnage 


Up to this time, there had been com- 


paratively outlet for glycerine through the industry 


available. It was, in fact, somewhat later that the inquiry 
for glycerine from the manufacturers of explosives reached 
normal. 

Later still, about the middle of 1924, this demand began to 
run in excess of the normal and gradually, even the moderate 
reserve stocks carried by the consumers were wiped out. 
By early 1925, the market for dynamite glycerine was at a 
most active point and by that time, the supply of glycerine 
available was at rather low point \t about the same time, 
the production of glycerine both in the United States and 
abroad dropped off rather sharply, due to conditions which 
may arise in any by-product industry. Curtailment in the 
industries producing glycerine, of which the soap industry 
is by far the largest, was the rule during the summer months. 
This curtailment is always anticipated by the industry but 
1925, it than 


Hence short supplies and an unusual inquiry from 


during was probably somewhat more severe 
usual 
the powder manufacturers arrived at about the same time. 

Turning to the other grades aside from the chemically 
pure, there was naturally an excessive demand for the crude 
grades for distillation and manufacture into the higher types 
show 
1925, 


there was some showing of strength in these types of the 


of the material. The crude grades were the first to 


the effect of the situation in their prices. Early in 
material. Both producers and buyers professed to be some- 
what surprised at the turn for the better after a period of 
At the same time, it is difficult to 
the facts in the matter could have been overlooked 


most intense depression. 
see how 
or how strength in crude glycerine could have occasioned 
any real surprise to anyone familiar with the situation as it 
existed at that time. 


Use As An “Anti-Freeze” 


A more surprising feature came later in the year. This 
was the virtual discovery of the use of glycerine as an 
cars. It course, long been 


known that the addition of glycerine to water materially 


anti-freeze in motor has, of 
lowered the freezing point. That it possessed marked ad- 
vantages over alcohol as an anti-freezing material, however, 
One of the 


large glycerine producers, after considerable research work 


was not fully realized until the present season. 
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on the subject, adduced the fact that a distilled glycerine of 
approximately 30 degrees gravity was the type to be em- 
ployed most successfully for this purpose. In addition, this 
company worked out formule for the various types of motor 
cars on the market taking into consideration their radiator 
capacities, the temperatures which they would have to with- 
and all with the 
anti-freezing mixtures and then placed upon the market an 
attractive 


stand other factors connected matter of 


containing the grade of glycerine 
especially this took 
pains in conjunction with other glycerine producers, to begin 


package 
adapted for purpose. In addition it 
an extensive and very effective campaign of publicity looking 
to the increased consumption of the material for this purpose. 
Not only 
was there an almost immediate response upon the part of the 
public to the new material but the growth was far more 
than the 


ticipated. 


The results of this campaign were surprising. 


rapid most optimistic manufacturers had an- 
There was, of course, no general displacement of 
alcohol as an anti-freeze material. None was to be expected 
nor is to be expected for many years to come. Reports in 
dicate that more alcohol was sold for this purpose during the 
past season than ever. But the natural increment of use each 
foothold for 


glycerine in this trade and make a name and a position for 


year was sufficient to provide an excellent 
the material which will be increasingly felt as time passes. 
It was also sufficient to increase the demand for glycerine 


had 


article. 


materially over what heretofore been considered a 


normal season in the Increase in this business is 
naturally to be expected during the coming years and it 
will undoubtedly be more difficult to judge glycerine re- 
quirements next year and in the following years than it has 
been in the past on this account. 

Turning to the higher grades of the material, about the 
normal consumption of chemically pure in the medicinal end 
of the business was in evidence. This trade, naturally had 
to be supplied and would take all the material required re 
gardless of the price levels reached. But by far the greatest 
gain in the consumption of chemically pure glycerine arose 
from quite another source. It seems a far cry from the 
retail tobacco store to the soap manufacturer’s plant but the 
connection through the glycerine end of the soap business is 
really a very close one. 

Statistics for the tobacco industry show that during the 
last few years there has been a steady growth in the con 


sumption of cigarettes. The cigarette end of the tobacco 
business has, in fact, been the only one which has shown 
any substantial increase. Sales of pipe tobaccos have been 
about The sales of cigars, partly because of 


partly on 


stationary. 


prohibition and account of the unprogressive 


methods of the cigar industry, have shown a loss. 

In the preparation of tobacco for cigarette purposes, 
chemically pure glycerine plays a very important part. The 
free burning characteristics of even the cheapest brands of 
this 


Naturally, the tremen 


cigarettes are due in no small measure to treatment 
with glycerine before manyfacture. 
dous growth of the cigarette trade has resulted in by far 
the heaviest sales of glycerine for this purpose ever known 
and there is apparently no limit to the possible growth of the 
trade along this line. Next year, according to the tobacco 
trade, will see an even greater incerase than did the one 
just past. The effect of this increased demand was to raise 
the price of the chemically pure proportionately with the 
other grades regardless of production costs which might 
have had this result in any event. 


The rise in prices to a basis of 25c per pound for chemi- 
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cally pure glycerine and as high as 24%c per pound on dyna- 
mite was not unexpected to those in touch with the situation. 
In fact, many of them believed that the market would go 
still higher, as is evidenced by the fact that some refiners, 
during the autumn strong market raised their prices above 
the 25c mark, one of them even going to 3lc per pound on 
this quality. which 
checked the rise in values and which have apparently sta- 
bilized the glycerine market at around the present level for 
some months to come. 


However, there were circumstances 


The rise in price, of course, operated to some extent to 
curtail the inquiry. Buyers, who had become accustomed to 
l5c glycerine found it difficult to readjust themselves to 
levels materially higher than this. Others, who had forseen 
the probability of some such action, found that their ~pera- 
tions in the market were naturally curtailed to some extent 
through cautious buying of a material which looked on the 
surface to be somewhat inflated. 

In addition, most of the buying of all anti-freeze materials 
is carried on comparatively early. Thus, a large percentage 
of the demand for glycerine for this purpose was over by 
the middle of November. The open winter thus far has had 
its direct effect upon glycerine sales for motor radiator use. 
It has also had an even more important indirect effect. 
Sales of alcohol, for the current season, were, as has ‘been 
Given 
a normally cold winter, it is probable that some of this ma- 
terial would have found its way back into the market. The 


indicated, the heaviest in the history of the industry. 


open winter and the failure of those who had stocked goods 
to be able to dispose of their contract takings has demoral- 
alcohol market. Formula No. 5 de- 
natured alcohol, the grade used principally by the motor 
car operator, have declined in a month from 53%c per gallon 
to 39c per gallon and prices below this level have been re- 
ported in instances. This drop in alcohol prices 
coupled with an advance in glycerine at the same time has 


ized the Prices on 


some 


to some extent discouraged buyers of the newer product and 
sent them over into the alcohol ranks. ; 


In addition, there has been some increase in glycerine pro- 
duction. It is true that the increase has been absorbed 
without any apparent effect upon the market and that re- 
finers are still paying high prices for all the crude glycerine 
on which they can lay hands. At the same time, it is un- 
doubtedly true that prices would have moved up still more 
had this normal autumn increase not taken place. 

However, the stability of the market has not been impaired 
either by curtailed consumption or an increase in the pro- 
duction, and, at the moment, it seems unlikely that there will 
break in values. 
expected from time to time. 


Fluctuations are to be 
Glycerine has always been a 


be any serious 
commodity in which price movements have been frequent 
and more or less abrupt. However, when the fact of pre 
war prices on the basis of about 18%c per pound for 
chemically pure glycerine are compared with the normal ad- 
vance in values in all other similar commodities, it is at 
once apparent that present prices, or even levels somewhat 
higher, would not be out of reason. Ih the previous article 
referred to several times in this one, the prediction was 
that a vicinity of 24¢ per 
pound for chemically pure would be the final result of the 
movement then going on. There is no reason at present to 
this extent. Both 
higher and lower prices than 24c per pound will undoubtedly 


still to be 


ventured new normal in the 


alter estimate of the situation to any 


rule, but as an average that figure seems verv 


nearly the correct post-war normal. 
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SPLITTING OF FATS AND LIGHT SOAPS* 


By L. MUELLER 


The production of light soaps and soft soaps is a very 
simple matter when good pure fats and oils are available. 
However the unfavorable market price of soaps does not 
permit the use of first class raw materials to any great 
extent, and the manufacturer is compelled to make use of 
inferior fats, since the fresh and clear fats and oils are too 
expensive. 

On the question of choice of suitable raw materials there 
is often a strong difference of opinion between technical and 
business the latter have the 
upper hand, which then leads to failures and reclamations 
on the part of the customers. Therefore in the choice of 
fats, the final decision must always be left to the technical 
worker. 


men, in which very often 


It is he who must decide which fats and oils are 
suitable, and these must be purchased at favorable prices, 


for it is he who carries the responsibility for the quality of 


the finished product, otherwise the business causes only ir- 


ritation and vexation. For the business manager it is of 
course often very difficult to make the right choice, but he 
must never allow himself to be misled by the fear that the 
business might suffer damage by the purchase of too ex 
pensive fats, nor can he afford to bring together and work 
up materials which contrary to his expectations will never 
produce clear soaps under normal conditions. Rather he 
should risk slightly greater expense to produce finished pro- 
ducts which are first class and easily saleable, for with 
unsightly soaps he certainly spoils his business, and when 
once the customers have gone elsewhere, they return only 
very slowly to former sources of supply. 

Very important for the manufacturer also is the question 
as to which oils and fats should be split before being used 
for soap, and which fats must be worked up in their natural 
condition as neutral fats, in order to obtain soaps as clear 
as possible. In general this question may be answered to 
the effect that it is to be recommended, in case of the lighter 
and purer fats and oils, that they be previously split, in order 
to share the advantage of a higher glycerine production and 
a cheaper carbonate saponification, while on the contrary in 
case of all darker and impure fats, especially in all refuse 
fats, splitting must be omitted. Assuming that we are deal- 
ing with raw materials to make a white grained soap for 
which are available palm kernel oil, discolored and some- 
what grayish tallow, very fine white, hardened fat, clear 
packing house fat, bleached bone fat and cotton seed oil, the 
manufacturer, in case a reliable autoclave is available, will 
make his decision to the effect of subjecting to the splitting 
process only the palm kernel oil and the white hard fat, and 
at most the discolored tallow, but only after an 
especially careful previous clarification, while the other fats 
and oils are saponified in their natural condition. 


also 


It is best to previously boil, in a special kettle, the pack 
ing house fat, the bleached bone fat and the cottonseed oil, 
in order to thus obtain an easily saleable spent lye, since 
otherwise, if neutral fats and fatty acids are boiled together 
a too low grade spent lye is obtained which is difficult to 
settle out clear. By the previous boiling the dirty substances 
and the larger part of the coloring matters are separated out 
from the packing house fats, and a quite pure and clear 


Seifens. Ztg. Vol. 52 (1925), No. 45. 


* From 


grain is obtained. This previous boiling also contributes to 


the thorough saponification of the cotton seed oil. If an 
autoclave is not available, but only a reactive saponifier, 
then, the splitting of the discolored tallow is omitted, and 
even the hard fat is saponified as neutral fat, and in this 
case is split together with the palm kernel oil. The cotton 
seed oil also, in case it is clear, may be previously split, 
although never by itself, but rather best together with the 
palm kernel oil or the hardened fat. It is better, however, 
to work up the cotton seed oil as neutral oil. 

By using the autoclave saponification clear fatty acids may 
be obtained from pure fats provided definite conditions are 
observed. Soaps made from these fatty acids show not the 
least difference in color tone as compared with soaps made 
from neutral fats. The preliminary conditions are in the 
first place a careful, thorough previous purification of the 
fats before they are autoclaved, and secondly the avoidance 
of too high pressure during the splitting, namely, not over 
6 atmospheres, for otherwise the soaps turn out darker. If 
the reactive method is used, then it is urgently advised not 
to carry the splitting too far, and to be content rather with 
a lower splitting effect. Self-evidently here also the fats 
and oils are to be previously purified. Of course a partial 
cleavage carries with it glycerine losses, and the glycerine 
left in the fatty acids is lost, since the spent lyes obtained 
from the saponification and the salting out, in consequence 
of their low glycerine coutent, are rejected by the refining 
establishments, or are poorly paid for, a disadvantage which 
must be charged up to the purchase price. 


For the saponification the autoclave method at 6 atmos- 
pheres by application of zinc oxide, unconditionally deserves 
the preference as compared with the reactive method, and 
by its use, splitting the palm kernel oil, cocoanut oil and 
white hard fats, I have in recent times obtained excellent 
results. The white and light yellow grained soaps produced 
therefrom, even by working in less valuable, discolored neu- 
tral fats and neutral oils, were entirely first class both in re- 
spect to color and odor, because only the pure fat materials 
were previously split, while the impure fats and oils were 
worked up as neutral fats. 


From among the impurities which especially influence un- 
favorably the splitting of less valuable fats, and that es- 
pecially, if we deal with the use of refuse fats or oils 
recovered from previously pressed oil seeds, slime and al- 
buminous substances, resin-like substances, or combinations 
arising from resins and oxy-acids, are to be preeminently 
emphasized, because these, at the high temperature in the 
autoclave, and in consequence of the influence of the free 
sulfuric acid in the reactive splitting, produce an exceedingly 
harmful effect upon the color of the products split, so that 
disturbing miscarriages are always to be recorded. To split 
a bone grease which may he ever so clear, or an apparently 
first class packing house fat, even after most careful pre- 
liminary clarification, to be used in soap making, is ruinous, 
for it results only in quite dark fatty acids which on saponi- 
fication yield only grained soaps of far less value than if 
these fats had been worked up as neutral fats. The same is 
true in case of the darker vegetable oils, e. g. cotton seed 
oil, peanut oil, etc., even when the splitting was done under 
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how pressure and the material had been previously well 
clarified. 

In the employment of such fats and oils which have be- 
come discolored by splitting a subsequent attempt at bleach- 
ing the scaps made from them is quite or almost useless, for 
the commercial bleaching agents, by reduction so much in 
favor, essentially act only on inorganic impurities, especially 
iron salts, but are absolutely useless against organic color 
producing combinations. No less may salvation be expected 


from the commercial bleaching agents by oxidation, for 
these also have a very limited influence. 

In case of soft soaps a cautious bleaching effort of the 
finished soap with a solution of a sodium or a potassium 
subchloride will in many cases bring good results, but even 
then only if certain definite precautions are observed. 

For the production of clearer transparent soft soaps, soya 
bean oil is for the present the most appropriate material, 
since linseed oil is more expensive, and other oils are un- 
suitable either for autumn or winter, or are higher in price. 
lf the soya bean oil is clear there is no objection to splitting 
it in the autoclave, or by the reactive method, provided that 
there is a careful previous clarification, and the splitting 
carried too far, or 


process is not the splitting pressure is 


not too high. If no resin or if only a little resin is used, 
the soap may be easily bleached by use of chlorine bleaching 
solution, and five clear soaps will result. 

In case of white or silver soft soaps the preceding state- 
ments also apply, i. e. only clear pure oils and fats may be 
used as fatty acids; e. g. clear good cotton seed oil, hardened 
fats of 


colored fat materials are to be excluded, or 


good quality, etc., while on the other hand dis- 
are to be em- 
ployed only in small quantity and as neutral oils. Further 
it is necessary to use caution against purchased fatty acids 
which are apparently quite white. There are at present in 
the market fatty acids of cotton seed oil which are pre- 
sumably distilled, but which have the fault of imparting to 
the soap a grayish white color, and giving to it a musty 
Almost certainly they are made from 
soap stock of cotton seed oil, by splitting this stock and dis- 


tilling the fatty acids, a fact which is also suggested by the 


disagreeable odor. 


odor of carbo-hydrate compounds. In case of white soft 
soaps a subsequent bleaching effort, best made with chlorine 


bleaching solution, is to be recommended, in order to obtain 


Proposed Soap Factory at Amoy, China 
\ report submitted to the Department of Commerce by 
Leroy Webber, Amoy, China, states that two re- 
United States 
cently formed in that city a company for the purpose of 


Consul 


turned Chinese students from the have re- 


manufacturing soaps, toilet and pharmaceutical preparations. 
The principal line on which they are concentrating at the 
beginning is that of brown laundry soap, for which there 
is a good market here. It is expected that the initial capa- 
city of the plant will be 1,000 pounds of soap per day. The 
company intends to spend in the United States from $5,000 to 
$10,000 gold in the purchase of equipment. They are to be 
capitalized at $50,000 local currency. 


Each Issue Wins Fresh Appreciation 
(From W’. Phillips, Cambridge, Mass.) 

Each issue of THe AMERICAN PERFUMER which comes 
to me makes me want to express my appreciation for your 
valuable and most interesting journal. 

In remitting my subscription for the current year I take 
the opportunity of sending my long deferred congratula- 
tions. 


Lever Bros. ( 
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BLEACHING OF OILS, FATS AND FATTY 
ACIDS WITH HYDROGEN PEROXIDE 
OF HIGH PERCENTAGE* 


By Dr. Paut LANGENKAMP 


For several years the method of bleaching of oils and fats 
and fatty acids with hydrogen peroxide of high percentage 
has found application to a permanently increased extent. It 
would seem therefore of interest for many parties to learn 
more concerning this method of bleaching. 

Hydrogen peroxide is distinguished by its strong bleach- 
used in the most diverse 


ing power, and is universally 


branches of industry as a bleaching agent. Its action is due 
to its content of active oxygen. In most cases a concentra- 
tion of about 3 per cent is entirely sufficient for bleaching, 
since many fabrics, as e. g. many vegetable and animal 
fibers and fabrics may be too strongly attacked and damaged 
by a more highly concentrated solution. Conditions are dif- 
ferent regarding the bleaching of oils and fats, which have 
with 


Here, in order to produce a good bleach- 


always been bleached almost exclusively bleaching 
earths or charcoal. 
ing effect, it is necessary to use hydrogen peroxide of such 
high concentration that the active oxygen is able to destroy 
also the coloring matters dissolved in the oil. The degree 
of concentration suitable for this purpose lies in the neighbor- 
hood of 60 per cent. The use of still higher concentrations 
face practical dangers, since the handling and sending out of 
higher concentrations of hydrogen peroxide is possible only 
with the greatest precautionary measures. 

The method of applying hydrogen peroxide requires, for 


The 
substance to be bleached, which should be free from mechani- 


bleaching oils, no special apparatus or preparation. 


cal impurities, is warmed to about 50-60 degs. C., and accord- 
ing to its condition and to the degree of bleaching is mixed 
with 0.5 to 2 per cent of hydrogen peroxide solution 60 per 
cent strong. By occasional stirring, the mixture is now left 
standing till the desired bleaching effect is produced. 

The bleaching action appears for the most part after a 
short time, but it is advantageous not to make the bleaching 
duration too short for complete utilization of the bleaching 
Care must be taken to undertake this process in 
Most 
like copper, brass, zinc, iron, etc., as is known, produce a 
hydrogen peroxide, 


material. 
receptacles as free as possible from metals. metals, 
rapid catalytic decomposition of the 
during which the active oxygen escapes in the form of gas, 
frequently by violent action, without becoming useful in the 
bleaching process. For this reason only receptacles made of 


material as indifferent as possible to hydrogen peroxide 


should be used in this work. Suitable receptacles are made 
of clay, glags, porcelain, wood, chemically pure aluminum or 
well glass enameled or tinned iron kettles. 

kinds of oil and 


The bleaching capacity on the several 


fat often differs greatly. The method of producing the oil, 
whether it was obtained by pressure or extraction, the age 
as well as the previous treatment of the oil, play an important 
part in the bleaching process. 

According to my experiences the following oils and fats 
are suitable for bleaching with hydrogen peroxide: linseed 


oil, olive oil, rape seed oil, sesame oil, peanut oil, whale oil 


and sardine oil, cocoanut oil, tallow, mixed extraction oil, 
packing house grease and bone grease. Less favorable were 
the bleaching results with certain sorts of soya bean oil, 
Un- 


raw cotton seed oil, palm kernel oil, corn oil and lard. 


* From Zeit. d. D. Oel—u. Fett-——-Ind. Vol. 44 (1925), No. 44. 
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suitable for bleaching with hydrogen peroxide of high per- 
centage according to my experiences are raw castor oil and 
raw wool fat. 


In the case of method of 


seemed to have no great influence, and the bleaching experi 


fatty acids their production 
with few 
fatty 


acids of soya bean oil, it was usually possible to produce a 


ments with fatty acids, almost uniformly and 


exceptions turned out favorably. Even in case of 


considerable clarification, even when the soya bean oil itself 


offered great resistance to the bleaching process. In case of 


several highly colored plant oils it proved to be very ad- 
vantageous for producing a favorable clarification to first 
mix the oil with about 1 per cent of a 70 per cent sulfuric acid 
(Sp. Gr. 1.62), and then to add the hydrogen peroxide. In 
this case it was possible frequently to produce a very good 
bleaching effect by an addition of 0.5 per cent of hydrogen 
The oils 


washed with water before storage since otherwise 


peroxide, treated with sulfuric acid must of 
course be 
by the remnant of sulfuric acid a partial carbonization, and 
therefore a dark discoloration of the oil, appears after a 
time. Washed oils on 


their clear color, 


the other hand retain permanently 


Concerning many bleached oils and fats, it was possible 
to observe an after bleaching process in the course of the 
storage period. On the other hand special kinds of whale 


oil, after being stored for some time, especially when 


stored in the sunlight, became dark. 
In certain cases hydrogen peroxide effects a considerable 
improvement in taste and odor, however in case of oils for 


food purposes a special treatment (neutralization and de- 


odorization) should for the most part not be omitted. 
technical purposes oil treated with hydrogen 
trouble. If the 
traces of hydrogen peroxide, which gradually disappear of 
themselves, have a disturbing influence, these may be re- 
moved by washing once with water. 

As is apparent from the above explanations, it is not 
possible to give a general rule applicable to every case. 
It is necessary rather always to adapt the bleaching method 
to the material in hand. In every case it is advantageous 
to make a preliminary experiment concerning the bleaching 
possibility of the material, and at the same time to make 
observations regarding the most suitable amount of 
hydrogen peroxide required. In this connection it may 
be mentioned that bleaching in large quantity for the most 
part turns out somewhat more favorably than in laboratory 
experiments. 

For the purpose of clarifying mineral oils and resins the 
hydrogen peroxide bleaching method is not suitable. 


For many 


peroxide may be used without remaining 


> 


‘ This method is protected by D. R. I 9] 53. 


Fruit Soap Appeal Wins; Paraffin Claim Void 

No. 50733.—Protest 986570-65034 of G. W. Sheldon & Co. 
(Chicago) and protest 110367—G of Strauss Bros. & Co. 
(New York). 

Soap—Artificial Fruit—Merchandise classified as arti 
ficial fruit at 60 per cent ad valorem under paragraph 1419, 
tariff act of 1922, is claimed dutiable as toilet soap under 
paragraph &2 

Opinions by 
(13 Ct. Cust 
similar merchandise dutiable 
82. The claim was overruled as to 
paraffin rendering them impervious to water. 


McClelland, G. A. Shallus v. United States 
Appls—; T. D. 40937) followed, holding 
as toilet soap under paragraph 
with 


soaps coated 


Lard Stocks 
Lard stocks in the United States on November 1, 1925, 
amounted to 36,640,000 pounds, compared with 31,706,000 
pounds on November 1, 1924, and a five-year average of 
39,972,000 pounds. 
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FEATURES OF SOAP MATERIAL MARKET 


(Continued from Next Page) 


shaded still 


sumption is at a low point. However, an encouraging 


feature of the situation at the moment is the fact that 
orders for prompt shipment of January contract quotas 
have come through in larger than usual volume during 
the first two weeks of the month. Buyers, evidently, need 
goods rather badly. The effect of this business on prices 
is nil, however, since it represents merely well calculated 
deliveries on contract sales at stipulated price levels. 
The competition in the market at present is along quite 
other lines. Imported chemicals are firm and none too 
plentiful with prices practically without change. 


further during the summer months when con- 


Other Soap Materials 


The market has not been any too active during the past 
month. Operations have been curtailed largely by the 
year end details which have engaged the attention of both 
makers and consumers. Prices have held fairly well. 
Rosin is higher after a period of slightly easier prices. 
There is every reason to anticipate continued strength in 
this market. Glycerine is easier but unchanged. Oils are 
slightly lower as a result of normal seasonal reactions. 
Other articles are dull at unchanged levels. 


DETERMINATION OF IODINE VALUE 


B. Brenert (Chem. Umschau, 1925, Vol. 32, 250—253).— 
(B 


1924, 23) is 


quicker and less expensive than Hiibl’s method, but has the 


The method of Rosenmund and Kuhnhenn 


following disadvantages: the strength of the pyridine sul- 


phate dibromide solution changes by about 1% of its value 
in 24 hours, even when the container is well stoppered and 
protected from light; the reaction takes 15 minutes for a 
non-drying and 30 minutes fer a drying oil; the results do 
not agree among themselves quite as well as those obtained 
by Hubl’s method; small variations in room temperature 
produce appreciable errors owing to the high temperature 
coefficient of expansion of the glacial acetic acid, used as 
solvent, relative to the arsenious oxide solution. The iodine 
values obtained are slightly lower than those obtained by 
Hubl’s method, the divergence increasing with increasing 
iodine value. 


Artificial Fruit Soap Duty Cut 


No. 50,577. \rtificial Fruit—Protests 102,471-G. 
etc., of Titan Shipping Co. (New York). Soap classified 
as artificial fruit at 60 per cent ad valorem under paragraph 
1419, tariff act of 1922, is claimed dutiable at 30 per cent 
under paragraph 8&2 

Opinion by McClelland, G. A. In accordance with stipu- 
lation of counsel and on the authority of Shallus v. United 
States (13 Ct. Cust. Appls—; T. D. 40937) the merchan- 
ise in question was held dutiable as toilet soap at 30 per 
cent under paragraph 82. 


Soap 


Spain Produces 2,500 Tons of Glycerine Annually 


production of glycerine is estimated at 2,500 
tons annually, of which 1,000 tons are exported. 
Direct shipments of Spanish glycerine to the United States 
during 1924 amounted to only 2% tons, but a considerably 
larger amount of Spanish glycerine reached the United 
States through intermediaries in France and England. Addi- 
tional data on the Spanish glycerine production are avail- 
able to accredited firms upon application to the Chemical 
Division, Bureau of Foreign and Domestic Commerce, Wash- 
ington, D. C. 


Spanish 


close to 


Choosing Cosmetic Colors to “Diet” 


“I’m worried about my complexion, doctor; look at my 
face,” said the debutante. 

“My dear young lady, you'll have to diet.” 

“Oh, I never thought of that! What color do you think 
would suit me best?”—Ilestern Druggitst. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
(Written Specially for This Journal) 

Since the beginning of this year there has been no change 
in prices. Latest sales of New York Extra grade were 
made at 934 per cent ex plant and 97% per pound delivered. 
The under-tone of the market is fairly steady although 
some of the large buyers are looking forward to a gradual 
decline in prices. 

Greases have also held steady at 834 @ 9c for good 
quality House Grease loose. 

The markets in the Middle West and at western points 
are dull with a steady tone, but favoring buyers. 

Considerable quantities of South American Tallow have 
been booked for arrival to the local market at prices prac- 
here, and unless the absorp- 
the next two to three weeks, 


tically on a parity with values 
tion equals the offerings during 
we may see a slight recession in values. 

January 14, 1926. Topias T. PERGAMENT. 


GLYCERINE 
(Written Specially for This Journal) 


Since our review of December 9, the price of Chemically 
Pure Glycerine has been maintained at 25c per Ib. in bulk. 
While the demand has been good, there has not been quite 
so much activity as there was during November and the 
early part of December, but some of the refiners claimed 
to be sold up beyond the balance of 1925. Perhaps they 
have caught up with their orders, for there now seems to 
be a disposition to contract ahead. 

The Glycerine market as a whole is a trifle easier. 
Dynamite is°2c down from the high point and Crude Yc. 
Free importations from Etirope have relieved the situa- 
tion here, and there is more to be had on the other side 
at relatively lower prices than are asked in this country. 
The prospect is, that values will decline somewhat, between 
now and the middle of March, after which time we shall 
expect an improvement in the demand and a gradual rise 
to as high figures as have been recorded, and perhaps 
higher, during the year 

January 12, 1926 W. A. Sroprorp. 


VEGETABLE OILS 
(Written Specially for This Journal) 
Oil quite steady. 


January-April ship- 
Nearby de- 


As write we find Cocoanut 


Following a sale of a round lot 
much 


we 
for 
firmer. 


ment, the market became 


liveries are still commanding a premium and at the present 


very 


time crushers are not very anxious sellers of forward de- 
liveries on account of the uncertainty of securing Copra 
in the Far East. 

Arrivals of Palm Kernel Oil have been very large, but 
the market in Europe now is on too high a level for busi- 
ness here. Palm Oils have not been very active recently, 
but it is generally expected that a good demand will be seen 
shortly as Niger and Lagos grades are available at com- 
paratively low prices. 

Olive Oil Foots are inactive due largely to the exces- 


sive prices asked by shippers in Europe. New Crop Foots 
are quoted at 9'%4c per pound New York, while prompt 
delivery and nearby arrivals can be had at fractionally 
below 9c. 

January 12, 1926 A. 


H. Horner. 


INDUSTRIAL CHEMICALS 


The market during the past month has virtually marked 
time. There have been no price changes. Business 
continued along more or less routine lines. Recently; un- 
settlement in the major alkalis has been a feature of the 
situation which has caused the manufacturers some little 
concern. Competition seems to be keener than ever in 
this industry and productive capacity is somewhat too 
high. This situation has not affected contract prices to 
any extent but it has affected export levels and quotations 
on current business in various parts of the country. Values 
have been shaded to some extent and probably will be 


has 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special 954c. Edible, New York, 
11%4c. Yellow grease, New York, 8%c. White grease, 
New York, 9c. 

Rosin, New York, January 15, 1926. 


Common to good 


Starch Pearl, per 100 Ibs. 
Starch, Powdered, per 100 Ibs. 
Stearic acid, single pressed, per Ib. 
Stearic acid, double pressed, per Ib. 
Stearic acid, triple pressed, per lb. 
Glycerine, C. P., per lb. 

dynamite 
Soap lye, crude, 80 per cent, loose, p 
Saponification, per Ib. 


134@ 
ARE 
09%@ 
O8Y@ 
104%4@ 
09V2@ 
11 @ 
134%@ 
114@ 
14Y.@ 
14 @ 
12 @€@ nom. 
15 @ nom. 
122 @ 
0834 


Cocoanut, edible, per lb. 
Cocoanut, Ceylon, Dom., per Ib. 
Palm, Lagos, per lb. 

Palm, Niger, per lb. 

Palm, Kernel, per lb. 

Cotton, crude, per Ib., f. 0. b., 
Cotton, refined, per lb., New York 
Soya Bean, per lb. 

Corn, crude, per Ib. 

Castor, No. 1, per lb. 

Castor, No. 3, per lb. 

Peanut, crude, per lb. 

Peanut, refined, per Ib. 

Olive, denatured, per gal. 

Olive Foots, prime green, per Ib. 


Chemicals 


Soda, Caustic, 76 per cent, per 100 Ibs. .. 3.10 

Soda Ash, 58 per cent, per 100 Ibs. ........ 1.38 

Potash, Caustic, 88@92 per cent, per Ib., 
N. Y¥ 


@ 3.20 
@ 1.45 


074% 


054@ .06 
.... 15.00 @24.00 
....-10.50 @11.00 
14.00 @16.00 
044%@ .05% 
04%4@ .05% 
07%@ 07% 


07 %@ 


N. Y. 
Salt, Common, fine per ton 
Sulphuric acid, 60 degrees, per ton 
Sulphuric acid, 66 degrees, per ton 
Borax, crystals, per lb. 
Borax, granular, per lb. 
Zinc oxide, American, lead free, per |b. 








